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© Clinique Laboratories, LLC 



Flawless on the fly. 



New. 2-in-1 Beyond Perfecting™ 
Powder Foundation + Concealer 

Flawless coverage, 
none of the weight. Can do. 
Spot-conceal. Can do. 

Now in a powder that lasts all day? 
That, too! clinique.com 


CLINIQUE 


Allergy Tested. 100% Fragrance Free. 
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ON THE COVER 

202 Style Your 
Hair in Half 
the Time 

219 10 Ways 
to Light Up 
Your Smile 

257 FALL! 

Bags! Boots! 
Shoes! 

270 8 Key Pieces: 
28 Days of 
New Outfits 

281 A Guide to 
Every Bra You 
Should Own 

FEATURES 
306 Daydreamer 

Actress Brit Marling 
(The Keeping Room) is 
an autumnal vision in the 
season’s cozy ribbed knits 
and minimalist silhouettes. 


SOFIA VERGARA photographed on 
the cover and at right by Jan Welters. 
This page: Calvin Klein Collection 
dress. Sidney Garber earrings. 
Van Cleef & Arpels rings. Aurelie 
Bidermann bracelet. 
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CONTENTS 



vintage T-shirt from Eariy Haiioween 
NYC. Calvin Klein Jeans denim jeans. 
e David Yurman necklace. Ring, his own. 

f Photographed by Matthew Brookes. 


^1 WHAT’S NOW! 

M I Six Brilliant Hues to Wear This Fall 

9 A Pantone’s prettiest pops of color Walk 
& Roll Charlotte Olympia Dellal gives her signa- 
ture kitty slippers some ’tude 15 Goodies That 
Do Good Covetable finds that support the fight 
against breast cancer Parties With Cristina 
Ehrlich, Alessandra Facchinetti, Mamie Cummer, 
Neil Patrick Harris, Emily Meade, Jessica Seinfeld 


THE LOOK 

103 BEST DRESS 

Gwyneth Paltrow 

104 THE LOOK Crisscross 
details, laser-cut lace, and 
maxed-out minis 

113 TALK TO ME... Jason Wu 
120 ASK DIANE VON 
FURSTENBERG 
127 LOOK SMART 

Eric Wilson meets the 
tech stars transforming 
fashion one click at a time 
135 WHEN TASTEMAKERS 
TELL ALL... Cate Blanchett, 
Jourdan Dunn, and others dish 
on their best-kept style secrets 

YOUR LOOK 

151 FIND YOUR PERFECT PAIR 

Blazer and tie-neck blouse 

155 INSTANT STYLE 
167 COLOR CRASH COURSE 
172 THREE WAYS 

Wide-leg pants 

174 GREAT STYLE HAS NO 
SIZE Sleek office looks 
176 GREAT STYLE HAS NO 
AGE Sarah Jessica Parker 

179 YOU CAN DO Mod 
182 Q&A 

185 BRIGHT IDEAS Recharge 
your work wardrobe with 
unexpected color combos 


BEAUTY 

193 LOOK OF THE MOMENT 
195 DOESN’T YOUR SKIN 
DESERVE 7 MINUTES? 

A step-by-step guide to 
complexion perfection 



EULL THROTTLE 

Ryan Reynolds is back on the big screen 
in the highly anticipated drama Missis- 
sippi Grind, but lately it’s family life with 
wife Blake Lively and their sweet baby 
James that gets him all revved up. 
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Teresa Palmer in a Dior 
dress and earring. 

Photographed by Erik 
Madigan Heck. 



JUST LIKE 
HEAVEN 

At the divine Le Palais Bulles on the French 
Riviera, Teresa Palmer (Point Break) and 
Odeya Rush (Goosebumps) embody the 
youthful elegance of Dior's cruise collection 


BEAUTY (continued) 

202 BETTER HAIR, MORE 

TIME TO SPARE Tools and 
tricks to trim your styling time 
212 AT ANY AGE Strand solutions 
215 BEAUTY TALK 
Chrissy Teigen 
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Make over your smile 

224 TRANSFORMATION 

Halle Berry 

227 YOU CAN DO Bright red lips 

230 Q&A 
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237 THE BEST SALONS 

& SPAS Plus 20 percent off 
every service! 

SHOP IT! 

257 THE KNOW-IT-ALL’S 
GUIDE TO FALL 
ACCESSORIES 

268 FINE JEWELRY Ear stacks 
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270 28 DAYS OF OUTFITS 

Mix and match your way 
through a month’s worth 
of looks 

281 YOUR ULTIMATE BRA 
SHOPPING LIST From 
sporty to strappy, here are 
your best supporting stars 

291 DEALS & STEALS 

LIEE ETC. 

333 HARVEST SWOON 

Five chefs turn fall’s freshest 
produce into beautiful and 
bountiful dishes 

340 Q&A 
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34 Cover Shoot Confidential 
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94 Cause Celeb 
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Mindy Kaling 





Colour changes 
everything. 


Transform eyes with new Clinique Skinny Stick™ and 
volumizing new Chubby Lash™ Fattening Mascara, 

. clinique.com 


CLINIQUE 


Alergy Tested. 100% Fragrance Free. 


CONTENTS DIGITAL 


Our Social Network 

Hey, InStyle readers: Post, pin, tag, and tweet us. We can’t help but ///re your feedback online! 



Peek Inside Our 
Fashion Director’s Feeds 

InStyle’s Melissa Rubini circles the globe to style the celebrity 
looks you swoon over in our pages. As she prepares to jet to 
Europe to view the latest collections, we asked her to dish on 
who she’s following for information and inspiration. Grab your 
smartphone — you’re gonna want to check these out. 


“Ifyou can’t say 
something nice, 
say it in French.” 

— THESKIMM 

TWITTER 

@THESKIMM 

“I check their news 
updates daily because 
they cover all the 
biggest stories with a 
hint of humor.” 



INSTAGRAM 
@THEFASHIONOGRAPHY 
and (SVIOLETGREY 

“Fashionography is my source 
for the latest ad campaigns 
and editorials. 1 love Violet Grey 
for beauty inspiration.” 


APRS 

WHATSAPP and 
FRAMATIC 

“While traveling, I stay 
connected with WhatsApp 
and use Framatic to raise 
my game on my social feeds.” 



Snag a Front 
Row Seat at 
Fashion Week! 

Follow more 
InStyle editors on 
Instagram to see 
all the spring 2016 
trends as they 
hit the runways 
in New York, 
London, Milan, 
and Paris. 

Ariel Foxman 

Editorial Director 
(Siarielfoxman 

Eric Wilson 

Fashion News 
Director 
@ericwilsonsays 

Angelique Serrano 

Beauty Director 
@angelique 
marieserrano 

All Pew 

Senior Style 
Editor 
(S)alipew 


Grammers You Need to Follow Now 


FOR BEHIND-THE-SCENES ACCESS 

Cover girl Sofia Vergara documents the 
Modern Family cast’s off-camera antics. 



« 90.1 K Likes 

(SSofiaVergara Scene rehearsal 
Read about the actress’s style, career, 
and smokin’ hot fiance on p. 295. 


FOR BEAUTY HOW-TOS 

Makeup artist Charlotte Tilbury spills her 
contouring secrets and lipstick tricks. 



« 3,533 Likes 

@CTilburyMakeup Behind the scenes 
at today’s #BridalMakeup tutorials 
with the gorgeous (ffinicolaachilleas 
Learn more fashion and beauty secrets 
from Tilbury on p. 144. 


FOR PARTY-PLANNING TIPS 

Designer Lela Rose has a hidden talent: 
crafting Pinterest-worthy place settings. 



m 407 Likes 

@LelaRose Alpine al fresco! 
#summersupper 

Discover other ways to set a stunning 
table on p. 82. 
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INSIDE EDITOR’S NOTE 


Effortless Chic 


“It’s always about the details,” says Jason Wu in our monthly designer interview, Talk to Me (p. 113). A finely developed 
attention to everything is definitely one of the secrets to his phenomenal success at his eponymous line and now at the helm 
of Boss. And it’s also the key to what fashion folks like to call “effortless chic.” Those insanely stylish women who inspire 
us in our Instafeeds or on the red carpet? They do not wake up that way. Rather, they have cultivated looks they know work 
for them — the fit of jeans, that shade of matte lip stain, the just-right hair length — and they stick with ’em. Could you rattle 
off your own style go-tos? Or are you still on the elusive search foryour perfect signature pieces? We’ve pulled together our 
annual “When Tastemakers Tell All...” (p. 135) so you can pick up a few insider tips and tricks from 10 of the most watchable 
stylistas we know. Once you’ve fine-tuned your own short list of what works for you, you’ll save time, gai 
before you know it, perhaps become someone else’s muse. That’s no small detail! 

^ Follow US on Twitter @instyle, and follow me @arielfoxman 
s Follow US on Instagram (Sinstylemagazine, and follow me @arielfoxman 


n swagger, and. 








Our beauty 
team talks to the 
night's pros to 
bring you every 
hair how-to and 
makeup must- 
have you’ll be 
dying to try 
by morning. 


Thanks 


lnStvle.com 

Watch the 
Emmys with Us! 

67TH PRIME-TIME EMMY AWARDS 
SUNDAY, SEPTEMBER 20 
THINGS KICK OFF AT 5 p.m. EDT ON FOX 


THE SCOOP We’ll bring you up-to-the- 
minute news, trends, and photos from 
the red carpet, inside the theater, and even 
our office viewing headquarters. 


SARAH 
HYLAND IN 
CHRISTIAN 
SIRIANO 




ZAC POSEN 
AND HEIDI 
KLUM SHARE 
LAST-MINUTE 
TOUCH-UPS. 


Overwhelmed by your 
Instagram feed? Let InStyle 
filter it for you with a roundup 
of the best star snaps that have 
our fingers double-tapping. 


JULIA 

ROBERTS 
IN ELIE 
SAAB 


Sarah! 

Sofia! 
January! 
Just moments 
after a celebrity 
steps onto 
the red carpet, 
we tell you who 
they’re wearing. 


. l; TC 


LAVERNECOX 


to our exclusive 
access, see how the 
likes of Laverne Cox, 
Anna Paris, Kate 
Mara, and others get 
ready for TV's 
biggest event, j 


At night's end, 
InStyle’s fashion 
news director, 
Eric Wilson, 
reveals his best- 
dressed top 10. 




dior.com 

Nordstrom 





Dior Addict 


THE NEW LIPSTICK 






HYDRA-GEL CORE - MIRROR SHINE 



Amazon Fasliion 

SMART IS BEAUTIFUL 


BADGLEY MI SC UK A 


amazon 


FREE SHIPPING & FREE RETURNS ON ELIGIBLE ITEMS 
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SNAKE CHARMER 

The star got all wrapped up in 
this stunner from Bulgari’s 
Serpent! collection, popularized 
by Elizabeth Taylor in the 
1963 drama Cleopatra. 

Diamond and 18kt pink gold necklace, 
Bulgari, $58,000; at Bulgari. 


Chateau 

Marmont 


COVER CREDITS 

dress JASON WU earrings SIDNEY GARBER 
bracelet AURELIE BIDERMANN 

photographed 
for InStyle by 
JAN WELTERS 
styled by 
MELISSA RUBINI 
hairGIANNANDREA 
makeup KAYLEEN 
MCADAMS 
manicure MARISA 
CARMICHAEL 


This serpent 
shimmers with 
more than 3 
carats of pave 
diamonds. 


You Asked, 

Sofia Answered 

Q Has dating Joe 
encouraged you 
to work out more? 

—MAYA ALLEN, Portland, Ore. 

A Yes! He takes care of 
his body, and it’s inspired 
not only me but my son 
and everybody around us. 


THROWBACK! 
HER DECEMBER 
2010 SHOOT 

“I’m Latin — we give 
birth in hot rollers,” 
Vergara told us when 
she posed in big, 
bouncy curls for our 
hair feature, “Ready, 
Hot Set, Go!” 


ALL IN THE DETAILS 


Three days after celebrating her 43rd birthday with 
fiance Joe Manganiello, Sofia Vergara kept the party 
going strong while on our set with a deep-dish apple pie from West Hollywood 
bakery Sweet Lady Jane. “#damnyoubdaycakes,” she grammed between takes. 


THE INSPIRATION 


Photographer 
Jan Welters 
and his crew referenced 
Austrian-born screen siren 
Romy Schneider (inset) to 
create a glamorous film noir 
vibe. Vergara, as the femme 
fatale, sported matte smoky 
eyes, burgundy lips, and glossy 
waves. The penthouse suite of 
Chateau Marmont, the iconic 
L.A. grande dame, played itself. 

Above: Lace and suede pumps, Aquazzura, 
$750; bergdorfgoodman.com. 
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— ► Try on hairstyles straight from our cover shoots at instyle.com/coverhair 
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Tiffany&Co. 
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NEW YORK SINCE 1837 




TIFFANY ATLAS SUNWEAR 



INTRODUCING A COMPLETE COVERAGE 
CONCEALER YOU’LL NEVER SEE 


BARESKIN 

COMPLETE COVERAGE SERUM CONCEALER 

A silky, modern, weightless concealer and eye serum in one. 



High-defmition optical pigments help to brighten and visibly diffuse dark circles, 
and hydrating humectants to help nourish the delicate under-eye area. 
Instantly covers imperfections for your most beautiful, even-toned complexion. 

Opthamologist tested. Dermatologist tested. Non-comedogenic. 

No silicone. No oil. No parabens. No fragrance. 


bareMinerals* 

BE ORIGINAL. BE NATURAL. BE GOOD. 


BAREMINERALS BOUTIQUES I BAREMINERALS.COM 
SEPHORA I ULTA I IMPULSE BEAUTY AT MACY’S I DILLARD’S 


TM & © Bare Escentuals Beauty, Inc. All rights reserved. 




GIANNI BINI 

Ariana faux fur vest, $119. 
Sydney jumpsuit, $129. 





BRAHMIN 

Large Duxbury satchel, $345. 



Dillaid’s 

I he Style of Your Life. 


Dillards.com • 1.800.345.5273 


INSIDE 


Behind the Scenes 

Exactly what went into the making of this month’s issue 





Coast ^Utopia 


ON LOCATION 


P. 314 Le Palais Bulles, an architectural marvel on 
the French Riviera (and the longtime home of Pierre 
Cardin), was the backdrop for this year’s Dior cruise presentation. The 
weather was so nice the next morning, we actually returned there with 
two of Raf Simons’s swans, Teresa Palmer and Odeya Rush, to shoot 
our fashion feature “Just Like Heaven.” The headline doesn’t lie. 


GOLDEN 

TICKET 

Fashion director 
Melissa Rubini 
snapped a pic of 
the coveted invite. 


DOUBLE DIP 

Aftera whirlwind day, Rubini 
took a second to soak up the 
rays. Palmer’s toddler son, 
Bodhi, also splashed around! 


FRONT- 
ROW FANS 

Palmerand 
Rush (can 
you spot 
them at left?) 
took note of 
their faves. 
Palmereven 
went back- 
stage to get 
a closer look. 


We had 
access to all 
53 runway 
looks, but 
only six 
standouts 
made 



REPORTING 



P. 306 While posing for 
“Daydreamer,” actress Brit 
Marling raved about the 
chocolate chip cookies 
made by L.A. caterer 
Cooker. The secret to their 
gooey texture? Mixing in 
massive chocolate-bar 
chunks and underbaking 
each batch. 




ONSET 


P. 320 Can you 
say “hot wheels”? 
Bike lover Ryan Reynolds 
was psyched to tinker 
with the chopper we had 
on hand for “Full 
Throttle.” It’s a replica 
of the 1957 Triumph 
that Steve McQueen 
rode in the epic 1963 
World War II film The 
Great Escape (inset). 
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See behind-the-scenes video from our shoot at Le Palais Bulles at instyle.com/dior 








LA PALETTE 
w NUDE 


iude.com 



DISCOVER ENDLESS NUDE EYE LOOKS. 

EXPLORE CURATED SHADES AND EXPERT IDEAS. 
DOWNLOAD THE MAKEUP GENIUS APR 

C20e L'0r«9l USA. Inc 


MASTER THE ART OF NUDE 

UNLEASH YOUR CREATIVITY. 

INFINITE NUDE EYE LOOKS. 

WITH THIS PALETTE YOU BECOME THE ARTIST. SHAPE IT. SOFTEN IT. HIGHLIGHT 
AND BLEND IT; THE DUAL-TIP BRUSH LETS YOU CREATE A MULTITUDE OF 
EXPERT NUDE EYE LOOKS WITH EASE. HIGH-IMPACT PIGMENTS. 
LUXURIOUS TEXTURE. ULTRA-SLEEK GLIDE. 

MASTER THE ART OF NUDE. 

BECAUSE YOU’RE WORTH IT.” 



NEW 


LOREAL 

MAKEUP DESIGNER/PARIS 



INSIDE CONTRIBUTORS 



MIKE 

EMIL 

1 

SAGER 

REBEK 


^ @therealsager 

@ (Semilrebek 

Writer, AHEAD OF THE 

Stylist, 


CURVES, p. 295 

FULL THROTTLE, 

Most common 
misconception about 

p. 320 

Where he finds 

Sofia Vergara That her 

inspiration 1 constantly 

accent is as strong in per- 

take pictures of what 

son. First job Copy boy 

Intrigues me and post 

during the graveyard shift 

them on Instagram, 

at The Washington Post. 

like this staircase 1 saw 

What it was like working 

In Milan (inset). 

with Bob Woodward It 

Favorite feed to follow 

was hard to discuss story 

@ideabooksltd has 

ideas because he’d start 

beautiful vintage Imagery. 

talking about Nixon. 

Best 


Proudest professional 

wardrobe 

^ 

moment One of my stories 

investment 

■mjmw 

for Rolling Stone was the 

piece 

basis of the film Boogie 

A simple 

• j ; . 

/ \ 

Nights (Inset). Sadly, 1 

white 

didn’t see any profits. 

button- 

down. 

Describe 


Ryan 

Reynolds’s style in three 
words 

Cool, confident, and 
charming. 



“We kept her look 
natural,” says 
Jacobs, who’s 
worked with Brit 
Marling since 
her turn in 
Another Earth. 



DARLENE 
JACOBS 

Q (Sdarlenejacobs 
Makeup Artist, 

DAYDREAMER, 
p. 306 

How she got her start 

I used to re-create the 
makeup ideas I saw in 
magazines on my little 
sister. We turned our bathroom into a 
makeshift beauty parlor. Thoughts on 
the no-makeup selfie It’s great to see 
how celebrities look IRL so we can 
understand that they’re just as 
beautiful there. Go-to product 
Murad’s Collagen Infusion. I layer the 
serum under lipstick so the color 
doesn’t feather or bleed. 


Murad Rapid Collagen Infusion 
for Lips, $24; murad.com. 



Leather boots, ASKA, 
$450; askacollection.com. 


STAFF SPOTLIGHT 


DANIELLE PRESCOD 

S3 (Sdanielleprescod ACCESSORIES EDITOR 

Background “I went to Catholic school, where I often got In trouble for 
breaking the dress code,” says Prescod, who used to accent her uniform 
with wristfuls of bracelets. “Fashion was on my mind.” First internship 
Working for the deputy editor at Nylon. “I did a lot of fact-checking and 
transcribing.” Describe your job “My market consists of shoes, bags, 
jewelry, and watches. I brainstorm trends to feature In the magazine.” 
Biggest lesson learned “Always be a can-do person.” On her fall wish list 
White patent leather boots (left). “The mod ’60s style is very in right now.” 
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GREME DEIAJIER 






v^nar Began as one man s 
journey to restore Tiis 
skin beeame a transformative 
experienee, whispered 
^ aRout all over the world. 
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he the Story. 

j La]\|er.com 


#BeTheStory 


BLOOMINGDALE’S • NORDSTROM 




INSIDE CONTRIBUTORS 



GIANNANDREA 

Q (Sgiannandreal 
Hairstylist, AHEAD OF 
THE CURVES, p. 295 

On his client list Christina 
Aguilera, Jessica Alba, 
Kristen Stewart, and Sharon 
Stone. Trademark do The 

shab. It’s a combination 
of a bob and a shag cut. 

First haircut My friend 
and I shaved our heads on 
the sides and in the back 
and kept the top long. It 
was modeled after the 
Clash (inset). Worst 
thing you can ever do 
to your hair Cut it yourself 
or attempt to highlight 
at home. 




RACHEL 

REILICH 

Q (Sdearmissmaude 
Writer, FULL THROT- 
TLE, p. 320 

Claim to fame Poseur, 
a Y.A. series about a 
group of teens in L.A. 

No. 1 companion My cat. 
Monkey. I named him that 
because he looks like 
one. Favorite Y.A. book 
A Tree Crows in Brooklyn 
(inset). The family 
dynamics perfectly mirror 
my own. Describe Ryan 
Reynolds in three words 
Thoughtful, intelligent, 
and funny. 




“Ryan hopped right 
on the bike. He’s a 
big fan and an avid 
collector of motor- 
cycles,” says Brookes, 



MATTHEW 

BROOKES 

Q@matthewbrookesphoto 
Photographer, FULL 
THROTTLE, p. 320 

Creative 
inspiration 

Behind-the- 


scenes images 
of Steve 
McQueen 
with his bike in The Great Escape. 

How he learned to take photos I 

read John Hedgecoe’s Complete 
Guide to Photography. Most 
photographic city Paris, hands 
down. Biggest assignment I shot the 
ad campaign for Armani’s Acqua di 
Gio (right). It’s only been done by 
three photographers before me, so it 
was a huge honor. 


ID 


Giorgio Armani Acqua di 
Gio eau de toilette, $66/1 .7 
fl. oz.; armanibeauty.com. 


MINDY KALING 

S3 (Smindykaling 

This month’s “I AM THAT GIRL,” p. 344 

The key to inner style Interacting with others in a way that’s not influenced 
by anyone else. Most important skill she’s learned Knowing howto read people. 
It helps me be a better writer. How she cheers herself up on bad days I just 
tell myself. This will be good for a script — or I go for a run. It’s an instant mood 
lifter. Favorite thing about being Mindy My career consists of making people 
laugh and other people making me laugh. Why she chose comedy I’m drawn 
to those who don’t take themselves too seriously but who are serious writers. 
Female role model Lena Dunham. In any situation I ever see her in, she looks 
completely comfortable in her own skin. She makes it seem so effortless. No 
matter what, I’m always so impressed by that. 
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“I hold the secret to gel-like color 
and shine^ without any of gel’s hassles. 
I m a 


Gel-like color and shine, day after day. 



salon expert. 
Since 1981. 


explore more 

@ essie.com 




WHAT DOES THE FOUNDER OF OPI DO NEXT? 

Bring a Much-Needed Burst of Bersonality 
to Hair Color, Care and Style with Aloxxi! 


"At Aloxxi we believe in 
the power of not just 
professional hair color 
but professional hair care 
and style products to 
protect the health and 
integrity of the hair and 
ensure vibrant color 
results last. The right 
professional products 
serve as the perfect 
complement to your 
salon color experience. 

, And our CARE and STYLE 

products are done right! 
Eree of color stripping 
sulfates, sodium chloride, 
pa rabens and gluten, 
each is a synergistic mix 
of science and nature 
that feature our unique ColourCare Complex, a blend of premier 
anti-oxidants, botanicals and oils that protect hair color. All our 
STYLE products are designed to be cocktailed, layered and mixed 
together to meet your hair needs without flaking or leaving hair 
stiff or sticky so hair is touchable, soft and shiny. 




Our Essential 7 Oil Collection is our latest 
example of the way professional products 
can transform the hair. But don't just trust 
me; see what our hairdressers have to say 
about the frizz control and shine our 
Essential 7 Oil Collection delivers!" 


- George W. Schaeffer 
Founder of OPI 

President & CEO of Aloxxi International 

1 arn... 9 - Foffu.* 



hair, but is also so weightless for a product that 
delivers such smoothness and shine. Ultimately, 
I fell in love with these products because of the 
beautiful condition they leave hair in. There are 
no other products like them on the market." 


-Cara Crafton 

Owner, Craft Salon, Houston, TX 

1 iUn... FastLiwe. in Fe.rmra* 



"Using oils are the most natural 
way to leave hair lustrous and 
moisturized, and the Essential 7 Oil Collection 
has a magical combination of lightweight, 
super-nourishing oils. The products soften even 
the toughest, coarsest hair, yet they soak right 
in without leaving a greasy or heavy feel." 


-Kathleen Hildenbrand 

Owner, Lucky 1 3 Salon, Columbus, OH 

1 iUn... Ciooolxto 


FROM THE FOUNDER OF O P-1 

Aloxxi 


^ur for AfoXA^- 

To locate an Aloxxi Salon near you, visit: aloxxi.com 

000 © ©2015 Aloxxi International • Los Angeles, CA 

y NOTTested on Animals Purity from a Higher Power® Gluten Free 

* Based on a clinical study using Essential 7 Oil Cleansing Oil Shampoo, Treatment Conditioner, 
Leave-In Conditioning Cream regimen vs. untreated hair. Individual results may vary. 


SALON COLOR & CARE 






ESSENTIAL 7 OIL 
COLLECTION 

FOR DRY, COARSE, COLOR TREATED HAIR 


Provide intense hydration, nourishment 
and elasticity with luxurious formulas 
featuring COLOURCARE COMPLEX and 
Essential 7 Botanic Blend including Olive, 
Grape, Sunflower, Geranium, Clary Sage, 
Jojoba and Walnut for hair that is soft, 
silky and manageable. 


CONTROLS FRIZZ 

4X LONGER* 



SALON COLOR & CARE 
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INSIDE 

WeHear^bu... 

“A lot of people know Eva Longoria 
solely as a soap-opera star, but she’s also 
a producer, a director, and an impressive 
humanitarian. I love seeing women 
on the cover who inspire me to be bold.” 

— MARIAH WELLMAN, Johnston, Iowa 





rritu,! 


MAKE A CHANGE 

I was disappointed by the pius-size- 
ciothing seiection in Juiy’s Great 
Styie Has No Size. No woman who’s 
iargerthan a size 10 wouid wear 
any of those skimpy outfits in her 
own home, iet aione to the beach. 
It’s bad enough that pius-size giris 
get oniy one page per issue that per- 
tains to them. Piease offer options 
with more coverage next time. 
—KATE THOMAS, Las Vegas 


LADY IN RED 

I’ve been a fan of Kate Mara ever 
since her steiiar turn as a coiiege 
cheerieader in We Are Marshall, 
and I ioved seeing her wear the most 
gorgeous shades of red in June’s 
“Marax Mara” [beiow]. You can’t 
heip but notice her striking features 
against a stark white background. 

She said most redheads 
shy away from the 
coior, but I can’t 
t imagine why. 

—ALEXIS 

MCDONALD, 
Louisville, Ky. 

BEST 
IN SHOW 

Emmy Rossum 
deserves a 
big round 
of appiause 
[August’s 
Cause Ceieb]. 
It’s great to 
see an actress 
not only adopt 



Your Ultimate Travel Companion 

Readers jet-set across the globe with their InStylel 



SAHARA DESERT, 
MOROCCO 

“Watching the sunrise 
with Mindy Kaling.” 

—MARY SAMANIEGO LUCAS, 
Cedar Park, Texas 


VENICE 

“Flipping through 
InStyle while wait- 
ing for a gondola.” 

— LENORE 
GREENBERG, 
New York 





TANZANIA 

“I kicked back with my July 
issue after a long day of 
climbing Mount Kilimanjaro.” 

— SHELLY-ANN SCOTT, 
Toronto 


three pets from shelters herself 
but encourage others to adopt as 
well. While there are, sadly, a lot of 
animals out there without a home, 
I’m confident that, with her help, 
many of them will get the care they 
need in no time. 

—ALISA MULLINS, Norfolk, Va. 


Contact Us! 

TALK TO US VIA EMAIL 

Send a message to letters(g)instylemag.com. 

(All correspondence may be published 
and edited for clarity or length.) 

GET 24/7 CUSTOMER SERVICE & 

SUBSCRIPTIONS Goto instyle.com/customer 
service, call 800-274-6200, or write InStyle 
at P.O. Box 30606, Tampa, FL 33630-0606. 

FIND ADVERTISER & PRODUCT 
INFORMATION Call 212-522-4455. 

















INSIDE 


Inspired hy InStyk 

Readers show us how our pages have motivated them to try something new 



Debbie-Jean 

Lemonte 

New York 
WHAT I DID 

I’ve never been one 
to experiment much 
with color, but the 
smooth cobalt in 
April’s Instant Style 
persuaded me to 
give the shade a 
test-drive. The 
heels were a hit 
on date night. 




Maudie 

Banta 


Columbus, Ohio 


WHAT I DID 

When it comes to 
dressing for formal 
events, I prefer to 
switch things up. 
That’s why this sleek 
jumpsuit [March’s 
“Run the World 
(Girls)”] was a 
perfectly out-of-the- 
box choice for my 
friend’s wedding. 



YOU TWEETED 

@nehagandhi 
Going linear 
& embracing 
stripes 

Blogger and InStyle 
reader Neha Gandhi 
took a cue from May’s 
You Can Do column 
and incorporated not 
one but two striped 
pieces into her 
#OOTD for a scenic 
bike ride to the beach. 



Amy Ann 
Arnold 

Tulsa, Okla. 

WHAT I DID Whether 
you’re partial to jeans, 
jackets, or button-downs, 
denim always ties a look 
together while keeping it 
casual. It’s been a staple 
in my summer wardrobe 
for years, and thanks to 
“Denim’s New Wave” 
[May], I’m ushering it into 
the colder months as well. 
The LDD is my new fallback 
piece: I can team it with 
easy flats on the weekend 
or substitute stacked heels 
for a night out. 
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If one of our stories has inspired you to try a new fashion, beauty, or home idea, we want to know. Send us a pic (300 dpi or 
larger) of your transformation to letters(ffiinstylemag.com, or tweet us (ffiinstyle with the hashtag #lnspiredBylnStyle 
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THERE’S HAIRCOLOR. 

AND THEN THERE’S PREFERENCE. 

COLOR SO LUMINOUS. SO LASTING. 

THERE'S SOMETHING SPECIAL ABOUT THE QUALITY OF COLOR 
WITH PREFERENCE. 

■ CRYSTAL CLEAR GEL FOR LUMINOUS COLOR AND SHINE 

■ FADE-DEFYING UP TO 8 WEEKS 

■ OVER 50 LUMINOUS SHADES 



BECAUSE YOU’RE WORTH IT.’" 


LOREAL 

HAIR COLOR IST/PARIS 
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Asked. 
We Found It! 



Lena Dunhams 

SPIKED 

STUDS 

These freshwater- 
pearl earrings by Pearl 
Collective, Dunham’s 
go-to brand for all things 
shiny, are a far cry from 
basic studs. “They make 
a subtle statement,” 
says creative director 
Veronika Borchers. Take 
a cue from the Girls 
star’s metallic eye 
shadow for an 
extra-bold finish. 

Sterling silver-spiked pearl 
studs, Pearl Collective, 

$450; pearicollective 
.com. 

.A 


At a film 
premiere 
in N.Y.C. 


Taylor Swift’s 

ANKLE BOOTIES 

Leather heeled oxfords, the Frye Company, $238; thefryecompany.com. 





“The two- 
toned detailing 
offers a highly 
sophisticated 
twist on the 
classic 70s- 
inspired 
shape.” 

—DANIELLE 
PRESCOD, 
accessories 
editor 


Emmy Rossums 

BUCKET BAG 


Leather bag, Tory Burch, $495; 
toryburch.com. 


SEE SOMETHING 
YOU LIKE YET DON’T 
KNOW WHERE TO FIND IT? 

Tweet, pin, post (©InStyle 
using the hashtag 

#wherecanifind and your 
query may be featured 

on lnStyle.com! 
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LOVE STAR STYLE? Shop more celebrity must-haves at instyle.com/wherecanifind 





NEW 

ULTRA HD 

FOUNDATION 


MORE INVISIBLE THAN EVER 

Tlie first 4K ULTRA High Definition Foundation 
for the highest resolution technology. 

Invisible coverage on camera - and in real life. 




MAKE UP 
fOREVER 
^ 

r%A 

HDJ 

Avollable In 
L I 40 Shades 


Avalobl* In 
15 Shades 


Available at Sephora, MAKE UP FOR EVER Boutiques, and www.nxikeuptorever.com 


MAKE UP FOR EVER 

PROFESSIONAL - PARIS 













KARLIE IS MAKING HER MARC BY INSPIRING AND SUPPORTING YOUNG 


MARCFISHERFOOTWEAR.COM 

NORDSTROM 



WOMEN TO GET EXCITED ABOUT CODING. HOW WILL YOU #MAKEYOURMARC? 


PROCEEDS FROM MARC FISHER LTD WILL BENEFIT THE KODE WITH KARLIE PROJECT. LEARN MORE AT MARCFISHERFOOTWEAR.COM/MAKEYOURMARC. 
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It s a simple equation. 

Healthy skin equals beautiful skin. 


Aveeno Aveeno 


AVEENO* Daily Moisturizing Lotion and Body Wash give 
your skin 2X the nourishnnent when used together. The exclusive 
ACTIVE NATURALS* Oat formula delivers healthy-looking 
skin in just one day. What a beautiful difference. 


DAILY MOISTURIZING 
bodywMh 


daily montuhzing 
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Aveeno. 

ACTIVE NATURALS. 

Naturally Beautiful Results* 
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Turn the 
page for 
more! 


Marc Jacobs 
Decadence, 
$120/3.4 fl.oz. 
available in 
October at 
Sephora. 


6 Brilliant 
Hues to Wear 
This Fall 

If you think this season’s shades are restricted to pumpkin orange 
and apple red, think again. Pantone recently announced an 
array of must-haves for autumn, and the selection includes 
vivid, springlike tints. “The result is a feel-good palette 
that evokes hope and optimism,” says Leatrice 
Eiseman, executive director of the Pantone Color 
Institute. Find your new color obsession here. 


BISCAY BAY 

TRAITS Lush, cool, luxurious 
WHERE TO FIND IT Decadence, 
the brand new fragrance from Marc 
Jacobs, comes in a lavish purse-shaped 
blue-green bottle. “I wanted to make 
this scent about indulgence,” explains 
Jacobs, describing his sensuous mix 
of Italian plum, Bulgarian rose, and 
papyrus woods. 


#60 

For more of everything #WhatsNow, 
follow @SharonClott on Twitter, 
Instagram, and Snapchat 
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OAK BUFF 

TRAITS 

Warm, comforting 
WHERE TO FIND IT 

For his Target capsule, 
designer Adam 
Lippes elevated 
traditional buffalo 
plaid in bags, tops, and 
blankets with this 
luxurious hue. “We 
think of this pattern 
as red and black,” he 
says, “but beige makes 
it quieter and refined.” 
Nylon-polyester jacket, 
Adam Lippes for 
Target, $60; available 
September 27 at 
target.com (available 
in sizes up to 3X). 



■ CASHMERE ROSE & 

£, AMETHYST ORCHID 

mK traits Flirty and playful; soft and romantic 

^ WHERE TO FIND IT David Yurman turned 

to this feminine duo of shades to launch petite 
pinkie rings that smell as sweet as they look. 

,■» The resin is infused with aromatic oils — sniff the 

pink one for hints of bubble gum, purple for grape. 

“The combo of color and scent gives these rings a bold 
look and attitude,” he says. 


Scented resin rings 
in 18kt rose gold (left) 
and 18kt gold, David 
Yurman, $875 each; 
at David Yurman, 

. 212-343-7918. 



REFLECTING POND 

Traits Thoughtful, serene 
WHERE TO FIND IT Looking to bull riders’ 
ropes for inspiration, Joseph Altuzarra offset 
the giddyap styling of his first line of bags with 
a strategic use of calming colors, like this slate 
blue. “This tint is versatile for any wardrobe,” he 
says. “It’s a must-have for transitional weather.” 
Calfskin bag with lambskin strap, Altuzarra, 

$2,895; barneys.com. 


CADMIUM ORANGE 

TRAITS Earthy, elegant 

WHERE TO FIND IT “This particular hue has very warm 
undertones, making it perfect for going from summer to cooler 
months,” says Jessica Alba, who anchored her 83-piece beauty 
line for The Honest Company with a smoothing lip crayon in the 
tint. No parabens, synthetics, or silicones are included, and 
to top it off, a portion of proceeds will be donated to Girls Who 
Code, an organization that supports young women pursuing 
education in tech industries. 

Honest Beauty Truly Kissable Lip Crayon in Sheer Coral Kiss, $16; 
honestbeauty.com. 
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SAPPHIRE" WITH DIAMONDS. MOVADO.COM 



MOVADO 

MODERN AHEAD OF ITS TIME 




Gary Comer s 
44-foot sail" 
boat, Compass 
Rose, in 
early 1980s 

Wisconsin 


Oxmn 
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This 1 968 photo of Alain 
Delon and Brigitte Bardot 
was one of the inspirations 
behind Marc^ionni's 
vision for the company. 


“People come all the 
way from Rome to see 
the castle in my 
hometown, Santa 
Severa,” says Federica 
Marchionni. The 9th- 
century landmark faces 
the Tyrrhenian Sea. 


ANEW LOOK 

Marchionni added a beam of 
light to the classic logo. “The ray 
is the most important because it 
shows where to go.” 


Marchionwani 
her son, Gabriel; 
in Puglia, Italy 


LANDS’ END 
SETS SAIL 

New CEO Federica Marchionni embarks on a 
journey to bring her global-chic perspective to the 
iconic American brand. 

Q You were born in Italy and later became the president 
of Dolce & Gabbana. Now you’re running a company 
based in Wisconsin. Are you a Midwest girl at heart? 

A Actually, the company reminds me a lot of home. I grew 
up In a small town called Santa Severa, and It was such a 
warm community. I found that same warmth at the head- 
quarters In Dodgevllle. And when I learned that the founder, 
Gary Comer, was a sailor, I fully connected. 

Q Of course! Lands’ End started as a catalogue for 
yachting gear in 1963. 

A Sailing Is a passion of mine too. I have sailed through 
the Mediterranean, around southern France, and In 
Vietnam and Cambodia. When you’re on a boat, you 
see the scenery differently. 

Q Are you incorporating your world travels into the 
new Lands’ End collection? 

Aina sense. Our clothes are for modern-day explorers who 
knowtraveling can beastate of mind. 

Q Do the kids clothes get the travel treatment too? 

A Absolutely. I often think of my son, Gabriel. I love to read 
him The Little Red Lighthouse and the Great Gray Bridge, 
which Is about a lighthouse that thrives despite technology. 
The world Is big. I want him, and everyone, to feel that. 

1 . Rayon-nylon jacket, $129 (available in sizes up to 26W). 2 . Acrylic knit scarf, 
$39. 3 . Cotton girls cardigan, $39. 4 . Wool boys coat, $99. 5 . Natural rubber 
kids rain boots, $49. All available at landsend.com. 
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Amanda Seyfried 





Radiance becomes yon 

www.cledepeaubeaute.com 

Let us indulge you at the Clc dc Pcau Bcautc rountcr vvi 
a'complimcntary SgaBUne l-'acial Service and receive 
a customized skinrare Witilc supplies last 


Cle de Peau Beaute 
The secret beauty of Venice 

The 2015 auiumn/winier collection 



THE GLAM ROCKER 

KISS 

“I love glam rock in 
general for the ward- 
robe, the makeup, the 
glitter,” says Dellal, 
who put a five-point 
star and red lipstick 
on this feline to turn 
it into a mini Paul 
“Starchild” Stanley. 
“This one’s less about 
the music and more 
about how they 
inspired the world 
visually.” 

Lame, velvet, or cotton 
flats, Charlotte Olympia, 
$645 each; at Charlotte 
Olympia, 21 2-744-1 842. 


THE GRUNGE ROCKER 

NIRVANA 

“I had a poster of Cobain on 
my wall when I was 14years 
old,” says Dellal. “I am still 
the biggest Nirvana fan. The 
shoes are based on a famous 
picture of Cobain wearing 
these sunglasses. My husband 
bought me a copy of it for 
my birthday this year.” 


RAWK! 


Designer Charlotte Olympia Dellal makes 
it cool to be flat by turning her signature kitty 
slippers into homages to rock and roll’s 
biggest names. “It wasn’t about picking my 
favorite bands,” says Dellal. “It was about 
groups with strong identities.” Here’s how she 
gave those acts some extra sole. 


THE PUNK ROCKER 

SEX PISTOLS 

This kitten’s a rebel — all 
about tartan, studs, and 
safety-pin nose rings. 
“My sister is a huge fan 
of the Pistols. They’re all 
over her iPod,” she says. 
“But I’m much more 
drawn to them for the 
nonconformist move- 
ment they started.” 


THE CLASSIC 
ROCKER 

ELVIS PRESLEY 

“When it comes to 
Elvis, everyone has a 
favorite song and 
look,” says Dellal. 
“Mine is ‘Always on My 
Mind’ and his Vegas 
heyday style.” Hence, 
these aren’t blue suede 
shoes at all — they’re 
velvet “for a flamboy- 
ant touch,” she says. 


f' 



MOVES LIKE JAGGER 

With the hest-dressed man in music as her dad, 
Georgia May dagger has the rock-star look in her 
hlood. But after years of searching for the perfect 
leather jacket without (wait for it ... ) satisfaction, 
she teamed with Mulberry to create her own cap- 
sule collection featuring Jewel-toned linings and 
matching scarves. “I always wanted that look of 
Marlon Brando in The Wild One” she says. 
“These are like that: classic and full of attitude.” 







Band Music Beauty Fashion Transformation 


t£;to5NOW! TRULY OUTRAGEOUS 


What a JEM 


A cartoon based on a line of Hasbro dolls, Jem and the Holograms ruled the ’80s. Now it’s reborn 
as a movie starring Nashville’s Aubrey Peeples as the musical sensation, —grace lee 



Each episode featured three fully produced songs and music 
videos written by Barry Harman. It was the era of the work- 
ing girl, and he injected comments on female empowerment 
into some songs. Titles included “She’s Got the Power” and 
“We Can Change It.” 


Justin Bieber scout Scooter Braun produced 
the film’s soundtrack, which is all original and sung by 
Peeples. “The songs represent the upbeat themes of 
the movie,” says Peeples. 


A pink wrap dress and sharp shoulder pads made up 
Jem’s signature ensemble. But it was those futuristic 
star earrings that had every ’80s kid chirping, “It’s 
show time. Synergy!” 


An toughened up Jem s look with black leather, 
layers of chains, and a jacket customized with seven 
coats of pink paint. “She’s a mix of ’80s rock and 
roll and high-fashion glam,” she says. 

GET THE LOOK! Layer on Vita Fede’s Jem-inspired 
bangles. Rose gold-plated and coated silver-plated 
bracelets, $325 each; shopbop.com. 


Makeup artist Mary Klimek 
took a cue from Cyndi Lauper 
and David Bowie for Jem’s 
look, relying on Stila’s Magnif- 
icent Metals metallic eye 
shadows and PAX body paint. 
“We used so much glitter on 
set, I still have sparkle running 
through my veins,” she joked. 
DARE TO TRY IT? Sephora + 

Jem and the Holograms Truly 
Outrageous Eyeshadow Palette, 
$39; sephora.com. 


NOW 


Jernca 
wanted to be 


anonymous, 
so she used 
Synergy to 
disguise her- 
self with puffy 
pink hair and 
fuchsia 
makeup. 

Plastic doll, 
$119; shop 
bop.com. 


THEN 


Jerrica Benton ran 
a record store and 
foster home. With 
the help of Synergy, 
a holographic syn- 
thesizer computer, 
a pair of special ear- 
rings, and the voice 
of Britta Phillips, 
she changed into 
pop superstar Jem. 


Modern-day Jerrica 
reaches stardom the 
21st-century way: via 
YouTube. The stylists 
at the film’s record 
label Starlight 
Enterprises give her 
a makeover. “She be- 
comes an iconic diva, 
like Lady Gaga or Katy 
Perry,” says costume 
designer Soyon An. 


Her sister, 
Kimber, and 
foster sisters 
Aja and 
Shana were 
her band- 
mates in 
Jem and the 
Holograms. 



Her three sisters 
return as her 
bandmates. 
“Their bond is a 
theme through- 
out,” says 
Peeples. “Jem 
doesn’t want 
fame but steps 
into the spotlight 
to support her 
family.” 
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t£;to5N0W! SMELL RAISER 

The Many 
Notes of ^iana 


The 22-year-old pop star ARI AN A G R AN DE bottled up her 
favorite personality traits into her first fragrance, Ari. “It’s sexy, 
playful, and sweet, just like me,” she says. Here she explains the 
ingredients that make her spritz full of life. 


Q So is it cool to call you Ari now? 

My family calls me that. I wanted that to 
be the name because the fragrance is so 
personal. I wanted to give people a piece 
of me. This is really a statement that 
says, “Here I am!” 

Q You said you wanted this 
scent to be sexy, hence the 
notes of creamy musk and 
blond woods. When do you 
feel your sexiest? 

Right before I do a show, 
when I’m getting into 
my costume and 
when I’m in it. 

»■ 

Q More so than 
when you’re on the 
red carpet? 

' Well, I did feel so pretty 
in the white Versace dress 
I wore to the Grammys this year [right]. 
But honestly? I feel my sexiest when 
I smell good. [Laughs.] 

Q How convenient! You represent 
your playful side in Ari with aromas 
like grapefruit and raspberry. IRL, 
where do you have the most fun? 


Ari by Ariana 
frande, $49/1.7 
fl. oz.; ulta.com. 


Snapchat! [Her username is 
Moonlightbae.] I love taking candid, 
funny videos. There is no time to 
filter or edit — it’s a way for me 
to directly connect to my fans. 

Though, I have to admit, I feel so 
hilariously awkward taking selfies. 

I pray people aren’t watching. 

Q You also wanted your 
fragrance to be sweet. The 
pear and marshmallow do 
the trick. What’s the sweetest 
thing about you? 

That’s such a tough one. I guess that I’m 
such a romantic. I’m so traditional when 
it comes to that stuff. Love, for me, is 
laughter, respect, good conversation, 
genuine support, and more laughter. 


Q Has anyone come close? 

The last time someone did something 
sweet for me was when I received 
a lavender flower arrangement and a 
cryptic card. I eventually figured out 
what the message meant, and it was 
so rewarding. 


Q Well, what did it mean, Ari?!? 

I’m not telling. It’s a secret. 



Ari shows off her 
many sides through 
her red-carpet 
choices. The petite 
powerhouse can pull 
offeverythingfrom 
leather to cat ears 
to full midiskirts with 
no problem. 



SEXY 



PLAYFUL 


SWEET 
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Getting haircolor you love 

IS AN INVESTMENT 

IT DESERVES OUR UTMOST CARE 


EverPure 

SULFATE-FREE 



* -m 



KEEP THE COLOR YOU LOVE PURE 
FOR UP TO 32 WASHES 

■ ANTI-FADING SHAMPOO AND CONDITIONER 
PROTECT COLOR 

■ SULFATE-FREE FORMULAS WITH RICH LATHER 

AND ROSEMARY BOTANICALS RESPECT EVERY STRAND 


Because you’re worth it. 

LOREAL 

PARIS 


HAIR EXPERTISE 


t£;to5N0W! PARTY DOWN 


DIYSforllPS 

Fashion designer Lela Rose has a side hustle. Two, actually: party planning 
and writing about it. To celebrate the launch of her new book, Pret-a-Party, 
the entertaining ace dishes up tips on crafting a Pinterest-worthy place setting. 




GET THE BAND BACK TOGETHER 

“For outdoor dining, I use pinking shears to cut bellybands out of 
craft paper. I write the menu on the bands, then wrap them 
around the plates. When you bundle these together, you can sim- 
ply pass around premade place settings rather than setting up 
plates, napkins, and cutlery individually.” 


GO AHEAD, GET PERSONAL 

“Arrange baker’s twine in the shape of 
the first letter of each guest’s name on a 
solid-colored plate. This works just as 
well for little girls’ birthday parties as it 
does for adult dinner parties.” 




Pret-a-Party: Great Ideas 
for Good Times and 
Creative Entertaining, 
Rizzoli, $40; 
rizzolibookstore.com. 


VEG OUT 

“Try bringing an 
element from your 
centerpiece onto 
each place setting for 
a cohesive tabletop 
look. Here, the party 
theme was a pig 
roast and my center- 
pieces were fresh 
vegetables, so I 
placed one veggie, 
like a carrot, atop 
each guest’s napkin.” 



PRETTY UP YOUR PLACE CARDS 

“I recycle the backs of my leftover holiday cards 
to make DIY name plates for guests. The gold foil ■. 
is the kind used for auto-body detailing — it’s ad- " ' 

hesive on one side, so you just cut out the letters 
and stick them onto craft paper or cardboard " " 
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Enjoy More from InStyle 
Everywhere You Go! 
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NEW! In-Depth Fashion & Beauty Guides 
from the Editors of InStyle 

Only $1.99 each 

Available in the InStyle Magazine app 
on your iPad® and iPhone® 

Also available on Nook™ and Google Play. 


® 2015 Time Inc. INSTYLE is a trademark of Time Inc., registered in the U.S. and other countries. 





and Bulova are registered trademarks. © 2015 Bulova Corporation. 98R215 


A HISTORY OF MODERN. 

BULOVA 

ESTMBIS 0 NEW YORK 



BULOVA DIAMONDS 

Classic. Modern. Exquisite. A collection crafted with 
hand-set diamonds, feminine details, and luxe designs 
to match every woman’s personal style. Established on 
Maiden Lane in New York City in 1875 with a passion for 
artistry and innovation, Bulova has become a leader in 
diamond timepieces. 

BULOVA.COM 



Clean is one thing 

DOUBLE CLEAN 


is the new thing, 


Introducing the Double Cleansing Method from Neutrogena? 
for skin so clear, it glows from within. 


STEP 1 - Remove Surface Impurities 

Neutrogena® Makeup Remover Cleansing Towelettes 



EUTROGENA* 


DEEP 


JoLEAN 

GENTIE 


Ordinary cleansers may not thoroughly remove makeup 
and oil. Only our patented formula is clinically proven to 
remove 99.3% of even the most stubborn makeup to 
prepare your skin for deeper cleansing. 


STEP 2 - Clean Deep Into Pores 

Neutrogena® Deep Clean® Gentle Scrub 

Oil and dirt trapped in pores can make skin look dull 
and lead to breakouts. With gentle exfoliators and 
Beta Hydroxy acid, our scrub removes 99.9% 
of dirt and microtoxins to reveal clear skin 
that glows from within. 


Nothing works better. 


doublecleansing.com 


Neutrogena- 


Neutrogena’ 

#1 Dermatologist Recommended Skincare 


©Neutrogena Corp. 2015 





t£;to5N0W! GIVING BACK 


PROJECT HOPE 




I YOU’VE ^ 

' GOT MAIL T 

Send a heartfelt card 
that’s letterpress-printed by 
hand. Twenty percent of sales 
will support the Breast Cancer 
Research Foundation (BCRF). 
Note cards with envelopes, 

L Sugar Paper, $20/6; 

sugarpaper A 

•com. 


Oitsm.i— . 


SWEET BLENDS 

Add a splash of color to 
your countertop with 
this pastel blender, which 
comes with four 
16-ounce travel cups so 
you can take your 
smoothies with you. 
Cuisinart is pledging a 
$32,500 donation from 
its annual sales to the 
BCRF, so chop-chop! 
Portable blender, 
Cuisinart, $70; 
cuisinart.com. 


15 Goodies 
THAT DO 
(lOOD 

Go on a guilt-free shopping spree! Every one of these 
fantastic finds supports the fight against breast cancer 


Spread a positive 
message with this 
18-inch-long charm 
necklace. Stand Up 2 
Cancer will receive 50 
percent of proceeds. 

Rose gold-filled 
necklace with 
quartz charms, 
Nashelle, 

$103; 

nashelle 

.com. 








SOFT KISS 

Accessorize your vanity with this 
pretty gold fretwork case, and fall in 
love with the sheer yet vivid pink 
lipstick that’s inside. Twenty percent 
of proceeds will benefit the BCRF. 
Tory Burch Lip Color in Ramble on 
Rose, $32; toryburch.com. 


AMAZING LACE 

With soft straps for a snug, comfortable 
fit, this lacy bralette injects a burst 
of color into your lingerie collection. 
All proceeds will go to Bright Pink, 
a nonprofit organization focused on 
preventing breast cancer. 
Cotton-elastane bralette. Aerie, 
$25; aerie.com. 



DIGIT DELIGHTS 

A pink parade of eco- 
friendly polishes is hard 
to resist, especially when 
they’re infused with 
natural oils to strengthen 
nails. Fifty percent of 
sales will support Unite 
for Her, an organization 
that promotes wellness 
programs for breast 
cancer patients. 

Lakur nail polish, 

$16 each; londontown 
usa.com. 
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Raspberry and 
hibiscus 
marshmaiiow 
cookies, Maivi, 
$8/4; mouth.com. 


PETITE TREATS 

Twenty-five percent 
of all proceeds 
will go to the Young 
Survival Coalition, 
a nonprofit that 
supports women 
battling breast cancer. 


Designed 
by InStyle 
editors! 

V 

COZY CABLES 

Customize select 
Lands’ End 
sweaters with up to 
10 pink-thread- , 
embroidered 
characters. BCRF will I 
receive $4.50 of the 
$6 monogram fee. 
Cotton turtieneck. 
Lands’ End, $99; 
iandsend.com. 


GREEN 

GODDESS 

Each 16-ounce 
bottle of juice in 
this rejuvenating 
12-pack cleanse 
boasts 6 pounds of 
produce! Company 
founder and breast 
cancer survivor 
Shauna Martin will 
donate 20 percent 
of proceeds to 
the Young Survival 
Coalition. 

Four-day cieanse 
kit, Daiiy Greens, 
$96; drinkdaiiy 
greens.com. 


STYLISH ELEMENTS 

Warm notes of raspberry, peony, and vanilla make this 
luxurious scent a best seller. Plus, 100 percent 
of proceeds will benefit Ralph Lauren’s Pink Pony Fund, 
a worldwide initiative to combat cancer. 

Ralph Lauren Fragrances Midnight Romance eau de 
parfum, $96/3.4 fi. oz.; raiphiauren.com. 


EAR CANDY 

Whether you’re rocking denim and aT 
or a sumptuous gown, bring some intrigue 
to your look with a starburst-style ear 
jacket. Thirty percent of proceeds will go 
to the Pink Ribbons Project, which offers 
aid to breast cancer survivors in Texas. 

Cubic zirconia and rose 
goid-fiiied ear jacket, Biaine Bowen, 
$60; biainebowen.com. 




(With Advice!) 


BEYOND THE SHOCK 

This extensive handbook 
for understanding a breast 
cancer diagnosis provides 
video tutorials and access 
to a user community that 
fields questions. (Free; 
available on iTunes) 


CHECK 

YOURSELF! 

Learn how to conduct 
a breast exam and get 
monthly reminders to 
schedule seif-checks. 
(Free; available on 
iTunes) 


MAVEN 

Download this 
convenient female- 
centric app to 
video-chat with 
a certified health care 
expert. (Free; available 
on iTunes) 
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Author Elisa 
Port is chief of breast 
surgery at N.Y.C/s 
Mount Sinai Medical 
Center and 
co-director of the 
Dubin Breast 
Center. 



If you’re considering 
your options for treat- 
ment or know someone 
who is, this step-by-step 
guide, The New Gener- 
ation Breast Cancer 
Book (Ballantine Books, 
$20; amazon.com), is 
essential reading. 

Below, a conversation 
with the author. 

Q What motivated you to 
write this book? 

A I was seeing so many 
women coming into my 
office inundated with infor- 
mation — much of it wrong 
and having nothing to do 
with their particular cases. 
There’s a new landscape of 
information overload and a 
need for guidance that was 
not being met. 

Q Any advice to someone 
with a friend who gets a 
breast cancer diagnosis? 

A Coming along to see 
doctors if asked can be 
critical: A second pair 
of ears to hear what the 
specialists have to say, 
and to discuss options 
afterward, is so helpful to 
many. Those who undergo 
surgery may need assis- 
tance being driven to and 
from appointments and 
getting around. 

Q You write that women 
with breast cancer 
should be optimistic 
about their prospects. 

A Yes. The cure rate has 
never been better: It’s 
approaching 90 percent 
overall. For the majority of 
newly diagnosed women, 
there is every reason to 
have hope that they will be 
just fine, even for those 
with more advanced cases. 
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INSTANTLY REMOVES OIL, SWEAT & ODOR 

( RED FLUORESCENCE • OIL t SWEAT ) 


Visrr SEPHORA TO EXPERIENCE PHD DRY SHAMPOO « 
SHOW US HOW YOU CAN WXSH LESS AND LIVE MORE, 
TAG OUVINGPROOFINC •WASHLESSUVEMORE” 


After using ' 
Dry Shampoo 
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JmlTod’s women’s 
^ /Creative director 

ALESSANDRA 
> FACCHINETTIi 

in Tod’s, with 
stylist CRISTINA 


; Inside the 
J Seinfelds’ barn, 

T Tdd’s set up a 
preview of its fall 
collection. MAMIE 
GUMMER, in 
Tod’s, flicked off 


He was off working in Corpus 
Christi, Texas. “IHs actually crazy 
that he’s not here, considering 
how much he wears Toc/’s,” 
says Jessica. “As you know, 

^ he loves cars, so the Tod's j 
driving shoe is his 
favorite." 


“Jessica has exquisite taste. 
Not only is her house spec- 
tacular, but the last time 
I went to one of her parties, 
she served all organic food 
from her garden.” 
—NEIL PATRICK HARRIS, 
with JESSICA SEINFELD, 
both wearing Tod’s 


t£;to5NOW! PARTIES 


Baby Buggy 
and Tod s Benefit 
Luncheon 

AT THE AMAGANSETT, N.Y., ESTATE 
OF JERRY & JESSICA SEINFELD 


THE BUZZ Some guests went to great lengths to attend 
the midday fete to raise money for Baby Buggy, a nonprofit 
that supplies child-care items to families in need. Mamie 
Gummer helicoptered to the Hamptons, while Neil Patrick 
Harris and David Burtka chose their minivan. “We call it a 
maxivan because it has a TV and a vacuum cleaner,” Harris 
said. “We’re basically the Scooby Doo family.” Jessica Sein- 
feld made the trip well worth it, serving a light lunch family- 
style to her 80 guests, who passed around bowls of fresh 
salads and grilled veggies. “I really am doing a pub- 
lic service,” she joked: “I’m getting women off the 
beach, out of the sun, and away from the trainer!” 


J 0 f*’ 


her heels in favor 
of red and black 
boots. “I love 
these, but I’m not 
getting them — 
yet,” she said. 




Being at the 
Seinfelds’ house is 
trippy. I wonder if 
I can take some 
stuff? Just joking!” 
—EMILY MEADE 


% / 


Yumi 


Km 


with 


Tod 


bag 


UANYUU 

STAND IT? 

Tod’s 
stashed a 
delicious 
assortment 
of its famous 
rainbow 
Gommini 
driving 
shoes into 
a mocked- 
up farm 
stand filled 
with fresh 
fruit and 
vegetables. 




AVAILABLE AT NORDSTROM, NORDSTROM.COM AND JIMMY CHOO BOUTIQUES 
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Laudabk 

GOAL 

For the past two decades, Elizabeth Hurley has worked 
tirelessly for the Breast Cancer Awareness Campaign. 

The good news is, we’re winning the battle against the 
disease. But the war is far from over 


E lizabeth Hurley may 

play a British queen on 
El’s The Royals, but the 
actress doesn’t stand on 
ceremony. When I meet 
her on the set, she’s still wearing a 
regal-red evening gown — under a 
dressing robe. Dishabille notwithstand- 
ing, she’s a commanding presence, 
especially when discussing a subject 
she feels as strongly about as breast 
cancer: “Scientists tell us the only 
thing standing between today and the 
day when women stop dying from 
breast cancer is funding.” Hurley is the 
global ambassador for the Estee 
Lauder Companies’ Breast Cancer 
Awareness (BCA) Campaign, and her 
connection to the so-called emperor 
of all maladies is personal. Shortly 
before she joined Estee Lauder as a 
model in 1995, she lost a grandmother 
to breast cancer. Hurley’s keen public- 
ity instincts have been vital to her role 
in the crusade to help break the 
stubborn taboos surrounding this 
highly treatable illness. 

You’ve been involved in the fight 
against cancer since the ’90s. What 
has struck you the most? Twenty-one 
years ago, no one spoke of breast can- 
cer. Women only whispered about it 
behind closed doors. When Evelyn 
[Lauder] approached me, she 


said, “These women are dying and 
nobody is talking about it. They are 
ashamed of having something in their 
breast.” In 2010 we set a Guinness 
World Record for illuminating the 
most landmarks at once. We lit up 
38 monuments in pink in 24 countries 
in 24 hours to bring attention to 
the cause. So a lot has changed since 
the early days. 

What are some of the challenges 
that remain? Although in many 
countries there is now a great deal of 
awareness, in parts of the developing 
world the mere mention of cancer — 
particularly breast cancer— is still 
anathema; you can’t even put the 
word “breast” on a magazine cover. 
That’s why awareness continues to 
be such an important component of 
the campaign. 

Spreading the message is, I imagine, 
even more crucial with breast 
cancer because with early detection, 
the five-year relative survival rate 
is 99 percent. That’s right. So while 
there’s been an increase in the number 
of women diagnosed, it may be due 
in part to more getting mammograms, 
which is a good thing. Even better, 
the mortality rate has decreased 34 
percent since 1990. But there’s still a 
long way to go, so our work continues. 

— SAM BUNGEY 


linS 

Women in the United States 
who will develop invasive breast 
cancer in her lifetime 

$ 58 1 34 % 

Millions raised Decrease in the 
by the BCA U.S. breast can- 

Campaign cer mortality 

since 1992 1 rate since 1990 

k 


1 hours of research 
helped made possi- 
ble by the purchase 
of each key chain 

$50; esteelauder.com. 


Donate at bcacampaign.com. 
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CAN’T SEE IT 


COM VOW. 

® -\JnToon Dnnn^^n 


9 ” 


Noreen Donovan Roth 


NEW ACNE-CLEAR INVISIBLE DOTS 

Where have you been all my life? Innovative, adhesive dots with 
salicylic acid and tea tree oil clear up acne from teens to adults. Makes pimples pick-proof. 
Mess-free. Works in as little as 8 hours. Now you can treat acne anytime, anywhere. 


ACN CLIAR 

INVISIACk 001 


AVAILABLE AT 

SEPHORA 


Peel off a single acne dot. 


Gently press adhesive side to blemish. 


QUANTITIES 
ARE LIMITED. 


INTRODUCING 


RESERVE YOUR 
ESSENCE® 
BEAUTYBOX” 
TODAY! 


ESSENCE 

BEAUTY 

BOX 

Soulful. Colorful. Beautiful. 


Your beauty is unique. Your beauty products should be too. 

Introducing the first-ever collection of beauty products curated just for women of color 
by the experts at ESSENCE® and delivered right to your door every month. 

From hair and nail care to makeup and fragrance, finally a get-gorgeous tool kit that 
celebrates everything that’s unique about you. Featuring top prestige favorites 
and independent beauty brands we love— each month brings the very best in beauty. 


To join, visit essencebeautybox.com/ins 



(S)essencebeautvbox @essencebeautybox (S)essencebox #ESSenCeBeaUty 


©2015 Time Inc. ESSENCE is a registered trademark and ESSENCE BEAUTYBOX is a trademark of Essence Communications Inc., in the U.S. and other countries. 
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SEEING CHANGES IN YOUR SUIN'? 

WRINKLES, LINES AND NOW 
SPOTS VISIBLY REDUCED IN 1 ACTION. 


BECAUSE YOU’RE WORTH IT.™ 


NEW 


REVITALIFT" 

TRIPLE POWER* 


LOTI 


2 


El 



ORE/ 


FORMULATED WITH PATENTED PRO-XYLANE - 
AN EXCLUSIVE INGREDIENT 



IMMEDIATELY: SKIN FEELS SOFT, 

LOOKS HEALTHIER, MORE RADIANT. 
AFTER 1 WEEK: SKIN IS FIRMER, 

DARK SPOTS ARE VISIBLY REDUCED 
AND WRINKLES ARE VISIBLY IMPROVED. 


IHSCB* 

REVITALIFT 

:’LE Pt. 

.■AY LO* 

•o V" 

SPf . 



L'OREAL 

SKIN EXPERT/PARIS 


©2015 L'oreal USA, Inc. lorealskinexpert.com 




P L E I O N E 

NORDSTROM 

AVAILABLE NATIONWIDE AND ONLINE 


www.pleioneclothing.com 





YOUR RINGS HAVE POWER 


LIKE YOUR OWN PERSONAL ENTOURAGE. BETTER IN NUMBERS. 

THEY PUSH THE LIMITS AND ARENDT AFRAID TO MAKE A STATEMENT. 

SHARE THE #ARTOFYOU AND EXPLORE AT ESTORE-US.PANDORA.NET 
shown: rings in .925 STERLING SILVER, LUMINOUS CRYSTAL & GENUINE CULTURED PEARL 


DORA 




ne I 

Dok 
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the LOOK 


BUCK Ilf 


Some Strings Attached 

The crisscross details on these inventive LBDs and pumped-up gladiator sandals serve dual purposes: They 
are both graphically decorative and structurally supportive at the same time (sort of like the suspension cables 
on the Brooklyn Bridge, which really is the world’s best-dressed thoroughfare, when you think about it). 



EVA LONGORIA 

in a Cengiz 
Abazoglu dress 
and Oscar 
Tiye shoes 


CAMILLA BELLE 

in Ralph Lauren 
Coilection 
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lipt MMlcd or open book? 'lips seaUd.' — karlic 


♦ 

kate spade 

NEW YORK 



the LOOK 


Arts and Crafts 

As fabric-making techniques become increasingly sophisticated, designers can 
play with cutouts to create their own high-def collages. Textural bouquets add 
new dimension to dresses, and hemlines no longer have to stay within any lines. 
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• VOTE NOW! Choose the hottest star look of the day at instyle.com/lotd 





head In the clouds or feet flat on the ground? 

even when i'm wearing /lain my head still almost touches the clouds!^ ~~ karlie 


♦ 

kate spade 

NEW YORK 


the LOOK 


SHORT STORIfS 


Maxed- Out Minis 


The age-old axiom that big things come in small packages holds true with the latest rage for 
super-short dresses that are minimal only when it comes to length. Everything else — sequins, 
beads, brocades, and more — makes an indelible statement in the space of just a few feet. 



TARAJI P. 
HENSON 

in Valentino 


ZENDAYA 

in Nicolas 
Jebran 


KATE MARA 

in Valentino 


CARA ^ 
DELEVINGNE 

in Saint Laurent 
by Hedi Slimane 
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eyrt or lipi? "/ipj for day. ryes far nigkt. ’ — karlic 


♦ 

kate spade 

NEW YORK 
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Jason Wu for Boss 

Famed for his luxuriously lyrical designs that have charmed countless 
women (and one First Lady), Wu threw us for a loop when he took 
on a second job at a label better known for its precise German 
engineering. Two years into the role, he has created a fresh image for 
the house, which shows once again how opposites attract 

BY ERIC WILSON 
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//te LOOK TALK TO ME. .JASON WU 



“Jason is a 
master 
precisionist. 
Everything is 


KATEBOSWORTH 


I think he 
and Boss 
are a perfect 
match.” 

—NICOLE 
KIDMAN 


celebrates 
women 
and adorns 
them in 
the most 
exciting and 
provocative 
ways.” 

V — JANUARY 
JONES 




uesigneu witn 
the power of 


restraint. 


' .■'I y 

o r 

V * • 


Rarely anyone on the red carpet (besides tuxedoed men) had uttered 
the name Hugo Boss until Wu brought his celebrated touch to 
streamlined gowns and sequined skirts. Now just about everyone 
wants a shot at being in charge. 


BOSS Ladies 


JASON 

I ON THE RECORD 


As the first artistic director 
for Boss womenswear, the 
designer is pushing his 
tailoring skills to the max. 

Q You always set big chal- 
lenges for yourself. So what 
is your mission at Boss? 

A There has always been some- 
thing intrinsic to the Hugo Boss 
look for men that is concrete 
and very steely, yet the women’s 
collection, which hasn’t been 
around as long, didn’t have a 
clear point of view. The idea is to 
create an identity within that 
masculine and linear world that 
a woman can relate to as well. 

Q Men think of Boss as a 
great place to buy suits for 
work. What about women’s 
clothing? 

A Suits are where the company 
has seen the most success, but 
in today’s world I don’t think it’s 
so black and white. Suits aren’t 
the only option in the workplace 
anymore. There’s a huge oppor- 
tunity to not only update what 
the company does in terms of 
classics — I made a collection of 
the perfect black, gray, and navy 
suits called the Fundamentals — 
but also to take the ideals of tai- 
loring and make them into 
something more interestingto 
look at: fashion. 



Q What’s driving that shift? 

A Look at someone like Michelle 
Obama [above, in Jason Wu], 
who has changed the way 
women in politics dress. Before 
her, feminine dresses and any- 
thing with a little sex appeal 
were kind of taboo. It’s hard to 
imagine in this day and age, but 
many women in “serious” jobs, ^ 



PROGRESS TO SEIKO 

SeikoUSA.com 


AVAILABLE AT 
MACY'S AND MACYS.COM 


©2015 SEIKO CORPORATION OF AMERICA 
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Work 

Force 

When reinventing an office 
look, Wu’s mantra is never 
overdress. “Subtle details 
are always better than loud 
flourishes,” he says. 


“Bonded gray 
flannel with a 
pop of red gives 
an industrial 
feeling.” 


“A structured jacket can 
look old. This is more 
like a riding coat meets a 
modern suit. There’s 
something quite Berlin- 
esque about model Edie 
Camphell’s whole look.” 

“Laser-cut pieces are 
assembled like a puzzle 
for tailoring with an 
architectural touch.” 


Artistic Expressions 

The geometric shapes and industrial aesthet- 
ics of the Bauhaus movement have been 
an important influence for Wu at Boss, so the 
German company is sponsoring a major 
exhibition on the subject at the Vitra Design 
Museum (above) in Weil am Rhein through 
February 28, 2016. These themes will be 
reflected in Boss store installations worldwide. 



Wu’s first bag design, the 
Bespoke, gives a sly nod 
to Boss’s menswear 
heritage. “The turn lock is 
inspired by a cuff link,” 
he says. “You don’t want 
to be overwhelmed by 
the men’s DNA.” 

Calf-hair bag with calfskin trim, 
$1,795; at Hugo Boss. 


like lawyers or CEOs, did not 
feel comfortable wearingsuch 
things. You had to be a little un- 
sexy, or frumpy. But that’s the 
old way of looking at it. 

Q What do you propose for 
a woman who still wants to 
project authority? 

A There should be a sense of 
ownership with the designs. I 
wanted to show both strength 
and sensuality, but not overt 
sexuality in a way that is inap- 
propriate. This can be conveyed 
just as well with a dress or a coat 
by how polished it is. 


Q There’s a reason they call 
the label Boss, right? 

A It’s quite sharp, just the sound 
of the name. How to translate 
the idea of power and still have 
fragility and femininity is really 
important for the future of 
womenswear. 



Q What has been your 
biggest hit so far? 

A Definitely the flats, starting 
with the patent loafers from the 
first show, which actually were 
made for the first time in our 
own men’s factories usingthat 
incredible craftsmanship, only 
transformed for women. You 
don’t have to wear heels to look 
well put together, so we’ve made 
new versions of flats and boots 
for fall and resort. 


Q Were you ever not 
your own boss? 

A I worked in toys first, 
designing dolls [the 
Fashion Royalty line 
for Integrity Toys]. My 
boss was Percy New- 
sum,the president of 
the company. 

Q What lessons did 
he teach you? 

A I learned that it’s 
always about the details. 
Working in miniatures, 
like fashion, is about 
paying attention to 
every thing you 
touch. 
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NEIMAN MARCUS 


STEPHANIEKANTIS.COM 


SAKS FIFTH AVENUE 


@STEPHANIEKANTIS 





















the LOOK 


ask DIANE VON 
FURSTENBERG 

The secret to shopping is knowing when to stay within your comfort zone 
and when to break the rules. The pieces that you spend the most money on 
should be the ones that feel easy and effortless, like a sexy high heel or a 
colorful dress in a classic silhouette. But shopping is also about responding to 
your unexpected desires. Don’t be afraid to folic 
take a risk on those daring items every so often. 




Q 


What’s a simple way to make any outfit 
look new? —amyt.,canoga park, calif. . 


A Add jewelry! It’s the punctuation 
of your look. One great piece, 
like an open-hinged cuff, can refresh 
your entire ensemble. 


Q 


Swarovski crystal and gold- 
plated cuff, $T48; dvf.com. 


What’s always worth 
splurging on? — betsy c., hoboken, n.j. 


DFF’s Drugstore Loves 



“Elizabeth Arden Eight 
Hour Cream is the 

absolute best moisturizer” 
Elizabeth Arden Eight Hour 
Cream Skin Protectant, $21; 
elizabetharden.com. 




Do you have a store 
for scoring unique pieces? 


—KERIP., NEW YORK 

A I do most of my 
online shopping at 
1stdibs.com. I like their 
vintage accessories. 


Submit 


“A must for 
both hiking and 
wearing high 
heeis — Band-Aid 
Friction Block 
protects me from 
getting biisters.” 
Band-Aid Friction 
Block stick, 

$6; target.com. 


Kli/.ilM‘lli Xnh'ii 


evian 


< mM W 


“You’ll find 
Evian spray 

in every one of 
my handbags. 

I spritz some 
on my curly 
hair to style it 
on the go.” 
Evian Facial 
Spray, $13/5 fl. oz.; 
evianspray.com. 


A Invest in something timeless, such as a 
structured tote or a beautiful minaudiere. 
Stay away from trends and be true to yourself. 


Q Is there one particular 
item every woman 
should have in her closet? 


—MARGARET S., SARASOTA, FLA. 

A A dress that is sophisticated 
but still hugs your body in a 
way that makes you feel attractive, 
like the Seduction wrap dress from 
my fall collection ($598; dvf.com). 


Q What piece should you huy every 
season? — nancy b., queens, n.y. 

A A statement coat is worth replacing 
because you’ll get so much wear 
out of it. High heels should always look 
fresh and polished, so update these 
before they get too worn. 


“This 

Neutrogena 
sunscreen is 

effective and 
feels so light 
on the skin.” 
Neutrogena 
Ultra Sheer 
Dry-Touch 
Sunscreen, $9; 
neutrogena.com. 
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PLUGGED IN 





For women who drive real change in the digital world, fashion beckons with opportunities that 
combine style and tech. These geniuses will inspire you to click for more 

BY ERIC WILSON 


Jodie Fox 

SHOES 
OF PREY 

HER STORY Jodie Fox has avivid 
memory, from age 4, other mother 
trying on pumps with lightning 
bolts on the sides. “I thought they were the coolest 
things I had ever seen,” she says. Never satisfied with 
off-the-rack heels since. Fox decided six years ago to 
start a site where customers can build their own styles. 
Five million designs later (with six new shops opened 
with Nordstrom), Fox is now looking for new ways to 
expand the custom economy. “This industry is ripe for 
disruption,” she says. “We have so many extraordinary 
designers, but we force them to make 10,000 of one 
thing before they even sell a shirt or a jacket.” 


Alexandra Hoffnung & 
Sarah Watson 

NET-A-PORTER 


THEIR STORY “I have a geek brain, but I really wanted 
to work in fashion magazines,” says Sarah Watson 
(above, right) of her route to becoming vice president 
for social commerce at Net-a-Porter. She and Alexan- 
dra Hoffnung, the department’s creative director, just 
launched the site’s first social shopping app, the Net 
Set, which has been downloaded more 
than 80,000 times and makes it a 

A breeze to see who else is buying Chloe 

and what Poppy Delevingne is eyeing. 
“We were so keen to crack how to shop 
from a social network,” Watson says. 
“We jumped at the chance.” 

THEIR ADVICE The duo, mentored 
by site founder Natalie Massenet, 
believe teamwork fosters the best 
results. “Often the job you want does 
not exist,” Hoffnung says. “So you 
have to create it. We knew we were 
the right people for the position.” 


HER ADVICE “We need more technologists with 
fashion savvy,” she says. In fact, the majority of her 
employees are women, recruited from her customers. 
“If you see someone doing your dream job, pick up 
the phone and learn from them. A lot of people have 
been generous with their time, and I have honored 
that generosity by not wasting it.” 
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Stephanie Horton 

FARFETCH 


HER STORY Stephanie Horton was working in market- 
ing when she was introduced to Shopbop, “and it opened 
my eyes that there was life in fashion beyond a magazine /’ 
she says. Now the chief marketing officer at Farfetch, 
which gathers goodies from luxury boutiques around the 
globe, she travels from her new home in London to Asia 
and the Middle East to handle the site’s partnerships and 
PR. “I love learning about other cultures,” she says. “And 
learning how they shop is the most interesting thing.” 

HER ADVICE “Keep your options open,” Horton says. 
“A lot of people get scared away from tech because they 
think it means you have to be a programmer. You can 
work in merchandising, marketing, even human 
resources.” Of her own transition from print, she says, 
“Once you understand the language, it’s basically 
transferring your skills from one place to another.” 



“People 
want to help. 
By diving in, 
you can 
create your 
own future.” 


Macdne 

Bedat 

ZADY I 



HER STORY Zady, the site Maxine Bedat co-founded 
with Soraya Darabi, has been called the Whole Foods 
of fashion for its focus on highlighting sustainable 
products for conscious consumers. A former diplomat, 
Bedat wanted to tell the stories of how things are 
made— including her own designs (the oft-sold-out .01 
sweater was a hit for its tuck-stitch pattern), which will 
expand into a full Zady collection this fall. 


HER ADVICE “I grew up really, really shy,” Bedat says. 
“But I didn’t want my own hang-ups to keep these 
things from existing in the world. Put yourself out there 
and keep trying, because eventually it will work.” 



Rie Yano &Jie Zheng 

MATERIAL WRLD 


THEIR STORY Classmates at Harvard Business School, Rie Yano 
(far left) and Jie Zheng first worked for the digital departments of 
Coach and J. Crew, respectively. “We were making it easier for cus- 
tomers to shop for new clothing with the click of a button, and yet 
cleaning out our closets still felt like a huge hassle,” Yano says. Their 
solution: a site that trades gift cards for used designer duds. 

THEIR ADVICE Intern at a startup where you can try everything. 
“The pace at which new opportunities arise is too fast for any 
college to keep up with,” Zheng says. “You can learn on the job.” 
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^ For more words of wisdom from our fashion news director, follow him on Twitter @EricWilsonSays 




Boost your skin's natural defenses. 
Boost your skin’s ability to renew. 
Boost the results of your skincare products. 

Developed by Arden Active Skincare, SUPERSTART SKIN RENEWAL 
BOOSTER helps restore the healthy look of your skin's surface layer, 
fortifying Its netural abUlty to repair and renew. Used before a serum 
or moisturizer, it boosts the results of your skincare products. 
Your skin Is beautifii, resilient and refreshed, ready to face the day. 

Proof... not Promises* 

95% Of women agree that SUPERSTART boosts 
the effectiveness of thek skincare products.' 

*Om» 0 on U6 homo uao oonoumor M on 6? utonan apoO 23-SO tftv 6 w ao Ka 

0901S Uiaeaxh AitHn. Inc 

Available at Macy's and macys.com 
elizabetharden.com 
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GET YOUR FREE SAMPLE' 
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to receive your free sample.' 
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DAZZLES IN LEATHER AND SILK FROM THE HOUSE OF MASERATI 



SYLWIA ZAPORA’S 

Dolce Vita signature look suits 
the 2016 Maserati Ghibli, 
featuring the world s first silk 
automobile interiors developed 
by Maserati and Zegna. 


Photographed by Anders Overgaard 
Supported by INGLOT Cosmetics 




1 



MASERATI 


TKe Maserati and Zegna 
teams introduced the 
first ever silk interiors 
for cars, crafted with 
premium Italian leather, 
in the 2016 Maserati 
Quattroporte and 
Maserati Ghibli. Each 
is custom made in Italy 
with its owners name 
stitched on the sun visor. 






FOLLOW US 






TELL ALL 


Ever wanted to peek inside the closets, makeup bags, 

and carry-ons of the world’s chicest jet-setters? Us too— and so 

we did. You’re welcome by Christina shanahan 
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In-Flight Essential 

Comfy jersey pieces by 
Bassike are my go-to's while 
traveling. When I'm on a plane 
with my four kids, I love that 
the material doesn't wrinkle. 
Cotton and polyester sweatshirt, 
Bassike, $220; bassike.com. 


STYLE 

MUSINGS 

Best fashion advice? 

If you want to save money, 
wait for ethically made 
goods to go on sale rather 
than buying cheap pieces. 
When something is super- 
inexpensive, it likely means 
that the person who made 
it wasn't paid fairly. 

Tip you’ve picked up since 
becoming a mom? I'm of- 
ten discovering useful prod- 
ucts through my kids, like 
Traumeel Ointment ($28; 
amazon.com). It's meant to 
help bruises heal, but I dab it 
anywhere I want to 
decrease puffiness. 

Closet mantra? Organize 
by color, not style. It seems 
counterintuitive, but it's 
easier to find things. 
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CATE 

BLANCHETT 

ACTRESS 





Jean-ious Denim 

Hudson's styles 
are really comfortable. 
Denim jeans, Hudson Jeans, 
$189; hudsonjeans.com. 


Five-Second 

Update 

I throw on my 
Yigal Azrouel Jacket 

when I'm rushing out the door 
because it instantly pulls together 
any look. Plus, it’s really warm. 

Shearling and leather jacket, 

Yigal Azrouel, $2,995; saks.com. 

Skin-Care Must-Haves 

I’ve been loyal to SK-II since becoming 
the face of the brand 13 years ago. 

I wash with the Facial Treatment 
Cleansing Oil because it takes off 
makeup too, and then I finish with 
Essential Power eye cream. 

To Stay hydrated throughout 
the day, I spritz on 
Mid-Day Essence. 

SK-II Eye Cream ($125), 

Mid-Day Essence ($80), 
and Cleansing Oil 
($70); sephora.com. 


Beauty 

Obsession 

Lucas’ Papaw 
ointment. I use it 

on my lips, elbows, 
and heels. During 
allergy season, it 
helps reduce redness 
around my nose and eyes. 
Lucas’ Papaw Ointment, 
$16; rickysnyc.com. 




/ 


Hair Ri-liab 

Philip Kingsley Elasticizer. 

When my hair has been blown 
out a lot, it starts to get really 
dry. This leave-ln mask makes 
my strands feel strong again. 
Philip Kingsley Elasticizer. 
$49; phiUpklngsley.com. 



^Kll 


WIN IT! 

Want to score 
all of Blanchett’s SK-II 
favesf Share a selfie 
on Instagram of you 
holding your own skin’s 
secret weapon. Use 
ffmyskincaresecret and 
tag @instylemagazine 
for a chance 


Style 

Inspo 

Katherine 

Hepburn. 

There’s some- 
thing about 
the way she 
dressed that I 
find so classic 
and inspiring. 


• For even more tips from these insiders, 

go to instyle.com/stylesecrets 




Introducing TWE COURAGEOUS CLASS at KennethCole.com 


TOPAZ PAGE-GREtN 

MODEL TURNED ACTIVIST 


SHE’S DEDICATED TO PROVIDING 
MILLIONS OE MEALS TO STARVING CHILDREN... 

LOOK GOOD, FOR GOCfp. 
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CHIARA 

FERRAGNI 

THE BLONDE 
SALAD BLOGGER 

D The Blonde Salad by Chlara FerragnI 
^ @ChlaraFerragni 


Signature Accessoi 

I wear a Chanel backpack 

most of the time, and my 
Louis Vuitton Keepall duffel 
Is my go-to carry-on. 
Calfskin and shearling backpack, 
Chanei, $4,200; at select 
Chanel boutiques. 




B @chiaraferragni 
® (Schlaraferragnl 




STYLE 

MUSINGS 

what’s your fashion 
philosophy? Take risks, 
and try new things. 

Best source of inspiration? 

Instagram. I love how you can 
see trends as they are happen- 
ing. When I come across some- 
thing I like on my feed, I take a 
screen shot and save it in 
a separate folder on my phone. 

Tips for posting photos of 
yourself? If you’re trying 
to get your full outfit in the 
shot, pose sitting down. 

You’ll be able to get a closer 
angle and still see your shoes 
in the frame. 

Any good editing tricks? 

I use the Afterlight app 
($1; available on iTunes) to 
brighten up and add contrast 
to my photos before I share 
them with my followers. 



i -■'t ni 11 

Re/Done is a site 
that customizes 
vintage Levi’s for a 
one-of-a-kind look. 
Denim jeans, 
Re/Done, $250; 
shopredone.com. 


I bought this Cartier bracelet to cele- 
brate the fifth anniversary of my blog. 
It’s an investment piece, but it’s simple 
enough to wear every day, and it’s some- 
thing that will last forever. 

18kt gold bracelet, Cartier, $6,800; at Cartier. 


I sported these 
Alaxandar Wang boots 
on the red carpet at 
the CFDA Awards, 
and I cannot wait 
to get my hands 
on them. 


Leather boots, 
Alexander 
Wang, $1,195; 
alexander 


W3ng.com. 



I" ’ !' .!;[ l' 'I :;i 

If I’m on a flight for more than 
14 hours, I will do this Frash faca 
mask on the plane. I don’t care 
how silly it looks; it saves my skin 
from drying out. 
Fresh Black Tea Firming Overnight 
Mask, $92; fresh.com. 



MAXWELL 

OSBORNE 

(2fDA0-YI 

CHOW 

PUBLIC SCHOOL 
DESIGNERS & 
DKNY CREATIVE 
DIRECTORS 

n Public School 
^ (ffiPublicSchoolNYC 
B @publicschoolnyc 


STYLE 

MUSINGS 

what inspires you? A lot of 

our designs are informed by 
our travels, like our recent 
trip to Hong Kong and Tokyo. 

Favorite combo? 

Masculine shoes with a 
clean-cut, feminine dress. 

In the past we’ve put 
sneakers on the women 
in our runway shows. We 
wanted the models to feel 
comfortable physically and 
aesthetically, and we ended 
up loving the contrast. 

Tip for finding your 
perfect fit? Have your 
clothing tailored starting 
with the shoulder. If a 
garment fits you correctly 
in the shoulder, the whole 
piece will hang better. 

The best way to organize 
your ciothes? Here’s what 



Wardrobe 

All-Star 


we do in the showroom: 
keep the strongest 
pieces — the key looks — at 
arm’s length. Have those 
outfits grouped together 
on hangers, fully acces- 
sorizea,sothatyou 
always have something 
amazing ready to put on. 


Travel Hack 

We bring a Beats Pill 

speaker with us every- 
where. A hotel feels more 
like home when you can 
play your own music while 
you’re prepping to go 
out or winding down for 
the night. 

Beats Pill 2.0, Beats by Dr. Dre, 
$200; beatsbydre.com. 




Lyocell dress. 
Public School, $495; 
nordstrom.com. 


For women, a shirt- 
dress. You can wear 
It so many ways, such 
as over leggings 
with ankle boots 
or layered under 
a sweater. 


138 InStyle / OCTOBER 2015 








BEAUTIFUL BY 
NATURE 

Celebrating 35 years 
of planting and 
protecting healthy forests. 


PRUL MU'CHELL 

LIVE BEAUTIFULLY 


The Best In Professional Salon Hair Care Products. 

Guaranteed ONLY when purchased within the professional beauty salon industry. 


KARLA 

WELCH 

STYLIST 




KEMAL 

HARRIS 

STYLIST 


D Karla Welch Stylist 0 @karlawelchstylist 
If (a)karla_welch 


Signature 

Accessory 

I like to wear jewelry 
that has meaning behind 
it, like this Jennifer 
Meyer charm necklace 

with my daughter 
Clementine's initial. 
Diamond and 18kt gold 
necklace, Jennifer Meyer, 
$1,800; at Barneys New York, 



Fave Scent 

I used to stock up on Armani 
Prive’s Rose d’Arabie fragrance 

when I was abroad, and now 
it’s finally being sold in the U.S. 
Armani Prive Rose d’Arabie Eau de Parfum 
Intense, $290/100 ml; armanlbeauty.com. 



Makeup Bag 
Mainstay 

Nars lipstick in 
Heat Wave. I wear a 
lot of black, so my 
lips are my one pop 
of color. Nars Semi 
Matte Lipstick in 
Heat Wave, $27; 
narscosmetics.com. 



STYLE 

MUSINGS 

Fashion sense: any tips 
for newbies? First of all, 
you don’t have to be born 
with it. Many of my clients 
have cultivated their style 
overtime. Find someone 
who inspires you, then put 
that to work. If you like Diane 
Kruger, collect photos of her 
looks, then pull pieces from 


your own closet that can be 
worn in similar ways. 

Best advice you’ve 
received? My sister gave 
me a card that says, “Big 
clothes open doors.” Wnen 
you present yourself well, 
you’ll get treated better. 

What’s in your red-carpet 
emergency kit? Nude Com- 
mando thongs and Hollywood 
Fashion Secrets Deodorant- 
Removing Sponges. 


0@kemal_harris 


First Splurge 

I bought a Hermes 
Keiiy watch the first 
time I went to Paris 
Fashion Week. It’s 
got an amazing 
rock and roll vibe. 
Gold-plated watch with 
calfskin double-wrap 
strap, Hermes, 

$2,925; at Hermes. 




Secret 
Cheapie ^ 

Vans sneakers 

are the best shoes 
you can buy for less 
than $60. A major 
bonus? No laces, which 
makes them easy to 
slip on and off. 

Canvas slip-on sneakers. 
Vans, $55; vans.com. 


Beauty 
Secret 
Weapou 

The tip of this Lancome 
eye pencil feels like felt, 
which makes it easy to 
master a quick cat eye, 
even if you’re not a 
makeup pro. 
Lancome Drama 
Liqui-Pencil in 
Minuit, $23; 
sephora 
.com. 


Wardrobe All-Star 

A leather moto jacket. 

My tailor adds inside pock- 
ets to all my coats so I can 
fit in a few essentials and 
not need a purse. 
Leather jacket. Burberry Brit, 
$1,995; burberry.com. 


STYLE 

MUSINGS 

One piece you update 
every season? Black 
trousers — they’re a day- 
time staple. Michael Kors 
does an amazing pleated 
version, Balenciaga does a 
perfect wide leg, and Zara 
is the best for pencil cuts. 

Key to packing the 
perfect suitcase? Stick 



with a neutral palette — 
gray, black, white — and one 
bright. If you bring a pair of 
jeans, trousers, a T, 
a card!, and a moto jacket, 
you’ll be able to mix and 
match every single item. 

Any other travel hacks? 

Apps like Driziy and Saucey 
(both free; available on 
ITunes) deliver wine to your 
hotel room — it’s way 
cheaper than room service. 
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the LOOK 



ROSIE 

HUNTINGTON 

WHITELEY 

MODEL & ACTRESS 


D Rosie Huntington-Whiteley B @rosiehw 
#(a)RosieHW 


I rub La Prairie cream blush 
onto my cheekbones in the 
morning and my skin glows 
for the rest of the day. 

La Prairie Cellular Radiance 
Cream Blush, $70; laprairie.com. 



} 



I’m the face of Pain’s 
campaign, and I’ll be 
living in their sweaters 
and skinny Jeans this 
fall. The Transcend denim 
collection has so much 
stretch that I can wear 
the jeans on a long flight 
without any sagging. 
Alpaca-nylon sweater 
($249) arid denim )eans 
($179), Paige Denim; 
paige.com. 



STYLE 

MUSINGS 

who’s your favorite fash- 
ion icon? Kate Moss. 

Best spot to shop? 

Reformation has eco-friendly 
pieces made in L.A. It used 
to be hush-hush among all 
the models, but now word 
is getting out! 

How do you maintain your 
beauty routine with such a 
hectic schedule? I stay loyal 
to the products that have 
always worked well for me. 

IS Clinical Active Serum is 
amazing for treating acne 
scars. I also use Cetaphil 
facial cleanser to shave my 
legs — it doesn’t foam up, so 
you get a closer shave. 

Fitness regimen? 

When I’m home in London, 1 
work out with my brother, 
who’s a personal trainer. 

1 also do Body by Simone 
(bodybysimone.com). 


I pile on these 
Anito Ko rings when 
/ I want to make a statement, 
v or I just wear one for 

a pretty, simple look. 
18kt gold (center) and 
18kt rose gold rinp with 
diamonds. Anita Ko, $2,500- 
$7,350; anitako.com. 


I call this my two-minute face when 
I’m getting off a plane: Nars tinted 
moisturizer and Tom Ford 
sunglasses. The combo can hide a 
multitude of things. 

Acetate sunglasses, Tom Ford, 
$435; tomford.com. 



After I wash my face, 1 dot CM de Peau 
Beauti concealer under my eyes to 
cover dark circles. Sometimes it’s the only 
makeup I put on all day. 
a< de Peau BeauM Concealer, $70; 

cledeoeaubeaute.com. 


Since I chopped off my locks, I don’t 
blow-dry or fuss as much. Instead I’ll 
air-dry and put a bit of Moroccanoil 
dry shampoo at the roots while my 
hair is still damp to give it texture. 

Moroccanoil Dry Shampoo, $26; 
moroccanoil.com. 
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Leave it to the pros at My Stylist @ Macy's, 
our personal shopping service, to guide 
you through it all — from dressing for an 
upcoming job interview to selecting perfect 
gifts for friends and family. 

IT'S FUN: Get the scoop on the latest 
trends and top brands. 

IT'S FAST: We II have options waiting 
for you. 

IT'S FREE: There's no pressure to buy. 

To schedule your appointment, click 

on macys.com/mystylist 


the LOOK 




Wardrobe 

All-Stai» 

An Azzedine AlaVa 
coat with a nipped-in 
waist makes you look 
curvy even when 
you’re bundled up. 
Embroidered wool 
coat, Azzedine AlaTa, 
$12,400; at 
Bergdorf Goodman. 


Go-To Nail Shade 

Tom Ford polish in 
Bordeaux Lust or Bitter 
Bitch flatters my pale skin. 
Brighter reds make me look 
washed out. 

Tom Ford Nail Lacquer in 
Bordeaux Lust, $35; 
tomford.com. 


Skin-Care 

Mu.sl-Have 

I find that my 
pores look 
much smaller 
since I’ve been 
cleansing 
with the 
Clarisonic 
brush. 

Clarisonic Smart 
Profile, $265; 
clarisonic 
.com. 


STYLE 
MUSINGS 

The key to a killer look? 

1 have the same approach to 
clothing as I do to makeup. It 
should enhance your natural 
assets. Don’t wear clothes, 
or makeup, to hide under. 

Best advice you’ve 
received? Tom Ford once 
told me that when women 
wear stilettos, their posture 
naturally adopts a mating 
position. The boobs and 
bum look pronounced, 
and the legs look long 
and muscular. 

How do you organize your 
closet? 1 keep my everyday 
wardrobe — pencil skirts, 
jeans, tops, lingerie — in my 
bedroom closet and have a 
separate closet for dresses, 
coats, and shoes for “going 
out.” My purses are emptied 
after each use so that I never 
misplace anything, and I 
store them in dust bags. 


CHARLOTTE 

TILBURY 

MAKEUP ARTIST 

B charlotte Tilbury B@ctilburymakeup 
V (oiCTilburyMakeup ® @ctilburymakeup 


St’ciT’t Cln‘a|)ie 

Mix high-end designer 
items with vintage-looking 

“ > shirts. 


IJoot Call 

I’m a high-heels girl, but when it’s pouring, 
there’s nothing chicer than Hunter boots 
with a classic trenchcoat. Rubber boots. 
Hunter Original, $195; us.hunterboots.com. 


Topshop I 

Viscose jersey turtleneck, Topshop 
Unique, $130; topshop.com. 


Makeup Ba)( .Mainstay 

I put this Matte Revolution Lipstick on Rihanna. Use a square- 
tipped brush for a precise application, and then run a pointed 
Q-tip around the p^ and Cupid’s bow to make lips look fuller. 
CharkJtte Tilbury Matte Revolution Lipstick 
in Glastonberry, $32; 
charlottetilbury.com. 


Mangtner Helper 

when you’re exhausted, sick, or 
hungover, a drop of Rohto Cool Max in each 
eye will remove any redness and make your 
whites superbright. Your whole face will look 
healthier. Rohto Cool Max Cooling 
Eye Drops, $6; walgreens.com. 




Rohto 


Beauty Obsession 

You can use my Multi-Miracle Glow as a 

cleanser and rinse it right off, but the formula 
is safe to leave on your skin overnight as a 
hydrating mask too. Charlotte Tilbury Multi- 
Miracle Glow, $60; charlottetilbury.com. 
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sheer indulgence 

legendary lift 



introducing skin caviar luxe cream • sheer 

The lavish lifting and firming of Skin Caviar is now yours in a cream so sheer, so weightless, 
you’ll wonder how it delivers so much so effortlessly. Powered by a potent concentration of 
precious caviar extract and our exclusive Cellular Complex, it recontours and redefines. 

Brand new, it’s already a legend. 



Neiman Marcus • Bergdorf Goodman • Saks Fifth Avenue • Nordstrom • Bloomingdale’s 

laprairie.com 


SWITZERLAND 


U\PRAIRIE.COM © 2015 LA PRAIRIE INC. 


the LOOK 



JOURDAN 

DUNN 

MODEL 


^ @missjourdandu 


HOofficialjdu 


STYLE 

MUSINGS 

The key to a knockout 
look? Individuality. 

Trick for looking chic 
while traveling? 

I like to be comfy, so I’ll 
wear my Adidas track- 
suit and Buscemi 
trainers. But I pair 
them with Gucci 
leather hand luggage. 

Style icon? 

Victoria Beckham. 

How do you balance 
classic with trendy? 

I keep the majority 
of my wardrobe 
simple and timeless 
but add in just 
one touch of a trend — 
either a cool pattern 
or an interesting 
shoe or bag. 





Workout 

f-H-ential 

A Lucas Hugh 
bodysuit 
makes your 
figure look long 
and lean while 
you’re hitting 
the gym. 
Polyamide and 
elastane 
bodysuit, Lucas 
Hugh. $275; 
lucashugh 
.com. 



:Tecret C lieapie 


Maybelllne’t Baby Lips balm. I use 
the tinted shades as cheek stain too. 
Maybelllne Baby Lips Moisturizing Lip 
Balm. $4. maybelline.com. 



Skin-Cart* 
Must-IIavfs 

I double-cleanse; first 
with Shu Uamura 
Cleansing Oil, then with 
Sisley’s Foaming Cleanser. 
Next, I apply SK-ll Facial 
Treatment Essence, 
Dr. Sebagh Eye Serum, Ole 
Henriksen Truth Serum, and 
Clarins Control Sunscreen. 
I finish with Crime de la Mer 
moisturizer. 
Shu Uemura UltImeS Sublinw 
Beauty Cleansing Oil, $9(y4S0 ml; 
shuuemura-usa.com. La Mer 
moisturizing cream, $17Cyi oz.; 

cremedelamer.com. 



CHRISTINA 

TOSI 

MILK BAR CHEF 

n Christina Tosi 
SF @ChristinaTosi 
88 @christinatosi 


STYLE 

MUSINGS 

who are your fashion 
icons? My mom and my 
grandma. They collect 
fabric and make head 
scarves for me and my 
entire team to wear 
in the kitchen. 

Best investment 
you can make? All- 
Clad bakeware will last 
for years and comes in 
tons of varnishes. 

A no-fail hostess gift? 

The most meaningful 
ones are personal, so 


) @chefchristinatosipastry 


*i V 

^ } N 


. 


I eat one of my Compost 
cookies for breakfast with 
coffee. Compost Cookie Tin, 
Momofuku Milk Bar, $14/6; 
shopmilkbar.com. 



when I’m invited some- 
where for dinner, I bring 
a book that I know my 
host will love. For exam- 
ple, I just gave my friend 
Modern Romance, by 
Aziz Ansari — it’s hilarious! 

Most recent 
discovery? 

Oil of Olay moisturizing 
cream. I wash my hands 
constantly, which is 
extremely drying, 
and this keeps them 
hydrated. It’s as thick 
as cake batter. In the 
winter I apply it before 
bed and sleep with 
gloves on. 


I’ve been wearing a maroon 
suede Rebecca MInkoff jacket. 

It’s not too rocker chick— it 
has more of a sweet edge. 
Suede jacket, Rebecca Minkoff, 
$598; rebKcamlnkotf.com 


Dolce Vita animal- 
print flats. To keep 
my shoes organized, 

I snap every pair with 
my Fujifilm Polaroid 
camera and stick the 
photo on the outside 
oftheTupperware 
containers I store 
them in. This way I 
can quickly find them 
in my closet 
Calf-hair flats, Dolce 
Vita, $130; dolcevita 
.com. 



precious caviar 

sheer beauty 


introducing skin caviar concealer • foundation spf 15 


Instant, natural-looking perfection slips onto your face 
with this dewy foundation and an exquisitely matched concealer compact. 
Enriched with a precious caviar extract, it helps firm with legendary results. 
A flawless finish, a firming legend. 


This is the foundation of perfection. 



Neiman Marcus • Bergdorf Goodman • Saks Fifth Avenue • Nordstrom • Bloomingdale’s 

laprairie.com 
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your 

LOOK 


Find Your 
Perfect Pair 

BUZER^ 

1-1 




E 


Geek is suddenly looking 
very chic, and teaming 
up these two pieces is a 
smarty-pants way to test 
out the trend. Just don’t 
style this combo by the 
book: It’s important to 
incorporate an element 
of whimsy so you don’t 
appear too buttoned- 
up. Try putting a bookish 
tweed or checks with 
a playful print, such as 
bold stripes or lush flo- 
rals (if it could pass for 
wallpaper, you’re on the 
right track). Or contrast 
unexpected colors, like 
sweet blush and fiery 
fuchsia. To complete 
the outfit, choose a fluid 
midiskirt for an air of 
arty sophistication. The 
eyeglasses with thick 
frames are up to you. 






Blazer Wool blend, 
Calvin Klein Collection, 
$1,795; at Calvin Klein 
Collection, 212-292-9000. 
Blouse Polyester, Alice + 
Olivia by Stacey Bendet, 
$297; aliceandoiivia.com. 


InStyle / OCTOBER 2015 151 


yourl^OOK FIND YOUR PERFECT PAIR 



Blazer Cotton-polyamide, Sonia by Sonia Rykiel, 
$580; at Bloomingdale’s. Blouse Cotton-blend 
organza, Mother of Pearl, $645; net-a-porter.com 


Ground reds 
with navy 
instead of 
black for an 
Ivy League 
twist. 


Blazer Wool fleece, Maison Kitsune, $675; 
at Maison Kitsune, 212-481-6010. Blouse Silk, 
Frame Denim, $258; at Neiman Marcus. 


Blazer Wool jacquard, Tory Burch, 
$595; toryburch.com. Blouse Silk, 
Ann Taylor, $98; anntaylor.com. 



Blazer Wool blend, MiH Jeans, $625; 
mih-jeans.com. Blouse Silk, See by Chloe, 
$315; nordstrom.com. 



Going out? Just 
add tapered 
trousers and 
strappy 
stilettos. 


Blazer Polyester-rayon, Banana Republic, 
$175; bananarepublic.com. 
Blouse Polyester, NYDJ, $108; nydj.com. 



Blazer Tweed, J. Crew, $350; jcrew.com. 
Blouse Silk crepe, Orla Kiely, $283; 
orlakiely.com. 
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Blazer Cotton-silk, Rebecca Taylor, 
$425; at Saks Fifth Avenue. Blouse Silk, 
Alexa Chung for AG, $268; agjeans.com. 



EialU^ 



MIKKELINE 


SKAGEN 



COPENHAGEN • NEW YORK - LONDON - FRANKFURT 


www.skasen.com 



3^0MrLOOK 



UAPFY HOURS 

Truth: Getting ready is half the fun of going out. So pouryourself adrink, put on some pregame 
Spotify, and slip into one of these killer outfits. (And tell everyone not to bother waiting up) 


f 

i 


9 


Girls’ Night 


EARRINGS 

Crystal and gold 
plate, Wanderluster, 
$65; wanderluster 
newyork.com. 



CHOKER 

Tiger’s-eye and 
gold tone, 
Danielle Nicole 
xCapwell 
Co., $39; 
capwell.co. 


BLOUSE 

Silk, Sonia by 
Sonia Rykiel, 
$390; at 
Bloomingdale’s, 
212-705-2376. 



BRACELET 

Rose quartz and 
gold plate, CC Skye, 
$198; amazon.com. 

RINGS 

Gold tone. House 
of Harlow 1960, 
$58/set; at Macy’s. 


SKIRT 

Metallic 

jacquard 

blend, 

J. Crew, 
$595; 
jcrew 
.com. 


HEELS 

Leather, Louise et Cie, $129; 
louiseetcie.com. 


CLUTCH 

Embossed 

Elaphe 

snakeskin, 

Loeffler 

Randall, 

$395; 

amazon 


.com. 


WHY IT WORKS 


RINGS 

Gold vermeil 
(top), Jennifer 
Zeuner Jewelry, 
$418; jennifer 
zeuner.com. 
Gold plate, A 
Peace Treaty, 
$140; apeace 
treaty.com. 

BRACELET 

Gold plate, 

A Peace 
Treaty, $220; 
apeace 
treaty.com. 


TOP 

Wool blend, 
Marissa Webb, 
$595; marissa- 
webb.com. 

BAG 

Calfskin, Mansur 
Gavriel, $610; 
at Creatures of 
Comfort, 



\ PANTS 

I Wool crepe, 
1 Zimmermann, 
1 $795; at 

H Zimmermann, 
■ 212-226-6440. 


WHY IT WORKS 


Mixing a lace blouse with a high-shine jacquard skirt may 
seem questionable, but this gutsy textural pairing will 
definitely earn compliments from your chicest amies. Serve 
with orange-red lips, silver heels, and a fizzy cocktail. 


Here’s a simple way to make a bold statement without a lot of 
fuss: Clash offbeat colors— we love rich copper and pale pink 
for fall— in strong silhouettes, such as a peplum top and 
flared pants. Cage heels bring just the right amount of drama. 


DLP STUDIO 
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Dinner Date 


TANK 

Rayon, Objects 

Without 

Meaning, $98; 

mohawk 

general 

store.com. 

CLUTCH 

Leather, 

AANDD, 

$374; at 
Assembly 
Los Angeles, 
323-746- 
5090. 



WATCH 

Stainless 

steel, 

Movado 

Bold, 

$495; 

movado 



SANDALS 

Suede, Ann 
Taylor, $138; 
anntaylor.com. 


WHY IT WORKS 

Delicate silver pleats and an edgy leather skirt can easily do a 
ritzy prix fixe or Vietnamese at your favorite secret spot. The 
look is also dressy enough to get past any velvet rope should 
you want to continue the conversation into the wee hours. 


CHOKER 

Gold plate, 
Stella & Bow, 
$145; Stella 
andbow.com. 

TOP 

Wool, Diesel 
Black Gold, 
$195; at Diesel 
Black Gold, 
212-966-5593. 

CUFFS 

Gold plate, 
Stella & Bow, 
$127 (left) and 
$100; Stella 
andbow.com 


EARRINGS 

Dendritic 
agate and 
sterling silver, 
Stanmore, 
$119; 
stanmore 
nyc.com. 



HEELS 

Leather, Guess, 
$110; guess.com 


WHY IT WORKS 

Not only is a peplum cami utterly pretty, but it also keeps 
you from feeling like you have to suck it in after a five-course 
meal. A latticework skirt adds to the subtle, feminine appeal, 
but lace-up heels provide a suggestive eyebrow raise. 
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It’s the bustling beat of the Portobello Road 
market. The posh streets of Sloane Square. 
The brilliant blooms of Buckingham Palace. 
London’s myriad moments are captured 
through the feminine, playful aesthetic of 
designer Thakoon Panichgul. 
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Viscose- 
elastane and 
silk, Club , 
Monaco, i 
$495;club^ 
monaco 
.com. 


BAG ^ 

Lambskin, 

Longchamp, 

$395; 

longchamp 

.com. 


coach.com. 


JACKET 

Leather, 

J Brand, 
$1,058; at 
Bergdorf 
Goodman. 


.com. 


Bar Hop 


• <> 

« 

EARRINGS 

Resin and metal, Sam 
Edelman, $35; 
samedelman.com. 


SHIRT 

Cham bray, 
Topshop, $68; 
topshop.com. 


COLLAR 

NECKLACE 

Gold plate. 
Sequin, $78; 
www.sequin- 
nyc.com. 


TOP 


VEST 

Faux leather 
and polyester, 
1. State, $149; 
nordstrom 


BRACELETS 

Gold plate. 
Sequin, $68 
each; WWW 
.sequin-nyc 
.com. 


JEWELRY 

Metal cuff 
($6) and rings 
($5 each), 
Forever 21; 
forever21.com. 


JEANS 

Denim, 
Vince. $220 
vince.com. 


BAG 

Embossed 
lambskin, 
Elizabeth 
and James, 
$595; at 
Neiman 
Marcus. 


SKIRT 

Leather, 
Coach, $650; 


ANKLE 

BOOTS 

Polyurethane 

Bebe,$129; 

bebe.com. 


ANKLE BOOTS 

Embossed 
leather, Etienne 
Aigner, $375; 

etienne 

aigner.com. 


WHY IT WORKS 


WHY IT WORKS 


Nothing nails downtown cool quite like leather and 
denim — the combo reads part girl next door, part girl on the 
prowl. Half-tuck the shirt and scrunch up your jacket 
sleeves for a nonchalantly sexy vibe. Next round is on you. 


Now here’s how to stay comfy until last call: Try a “deluxe” 
version of your standard jeans and T-shirt uniform by 
ramping up the glam factor with a slick vest and vampy 
booties. Layer on plenty of jewelry for eye-catching shine. 
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SUN VALLEY PARKA. 

650 FILL PREMIUM DOWN. 
TEMPERATURE RATED TO -30°F. 

FROM EDDIE BAUER, 

THE INVENTOR OF THE DOWN JACKET. 


LIVE YOUR ADVENTURE* 


yourl^OOK INSTANT STYLE 


Club Crawl 



CUFF 

Gold plate, 
Alexis Bittar, 
$225; at 
Alexis Bittar, 
877-680-9017 

RINGS 

Metal, H&M, 
$8/set; 
hm.com. 


EARRINGS 

Crystal and 
antique-finish 
gold plate, 
Sequin, $78; 
www.sequin- 
nyc.com. 


POUCH 

Glittered textile, 
J. Crew, $118; 
jcrew.com. 





EARRINGS 

Gold tone, Lydell 
NYC, $24; lydell 
nyc.com. 


us.asos.com. 


CREWNECK 

Polyester blend 
ASOS, $55; 


BAG 


Calfskin, Little 
Liffner, $250; 
littleliffner.com 


SKIRT 

Polyester- 

polyamide, 

M Missoni, $475: 
at M Missoni, 
305-466-3939. 


BRACELETS 

Copper, Trollbeads, 
Q $69-$122; 

^ trollbeads.com. 


SANDALS 

Snakeskin, Leon 
Max Collection, 
$378; max 
studio.com. 


RINGS 

Freshwater 
pearl and silver, 
Trollbeads, 
$65 each; 
trollbeads.com. 


WHY IT WORKS 

With a flashy sequined bodice, this LBD has VIP section 
written all over it. Further stand out from the crowd 
with statement-making green suede sandals and a glittery 
gold wristlet that’s sure to start a few conversations. 


WHY IT WORKS 

Not into revealing a lot of skin? Go for a modern Studio 54 
moment with a clingy striped crewneck that’ll sparkle on 
the dance floor. A chain-link cross-body bag holds the 
essentials without getting in the way of your stellar moves. 
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LUXE 

by Carmen Marc Valvo 

starting at 


THINK YOU KNOW 
DRESSBARN? 
THINK AGAIN. 


#labelmeconfident | dressbarn.com 



3^0MrLOOK INSTANT STYLE 


Black-Tie Gala 


EARRINGS 

Crystal and 
silvertone, 
Carolee, $40; 
bloomingdales 



SLINGBACKS 

Satin, Sam 
Edelman, $100; 
samedelman.com. 


WHY IT WORKS 

Though their dark blue hue is classic, these showstopping 
separates prove that a dress isn’t the only way to clean up 
nice. Set off a one-shoulder neckline with striking dangly 
earrings, then finish with slingbacks the color of Champagne, 


WHY IT WORKS 

Take it from the gents: A tux is the ultimate in evening elegance, 
and this two-toned gown puts a deeply glamorous spin on the 
motif Satin bow heels tap into the theme, but earthy stones 
lend an unexpected (yet refined) bohemian touch. 


162 InStyle / OCTOBER 2015 


DLP STUDIO 



Ending breast cancer 
begins with you. 

FUND RESEARCH SAVE LIVES 


BREAST 

CANCER 

RESEARCH 

FOUNDATON 


BCRF 


#BETHE 

bcrfcure.org 




NORDSTROM 

1STATE AVAILABLE AT 
NORDSTROM ft NORDSTROM.COM 
1STATE.NET 


1. STATE 


JIL SANDER 


your\X)OK 



Cotton 
shirt, Suno, 
$250; at the 
Webster 
Miami, 
305-674- 
7899. 


Cashmere-wool 
infinity scarf, RagSc 
Bone, $195; at 
Neiman Marcus. 


Leather boots, 
Fratelli Rossetti. 
$1,000; fratelli 
. rossetti.com. 


Leather bag, 
Mackage, $320; 
mackage.com. 

Cotton-polyurethane 
skirt, Victoria 
Beckham Denim, 
$495; victoria 
beckham.com. 
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Deeper than blades of grass but lighter than a forest, this rich 
hue is as picturesque as a crisp fall afternoon in the countryside 

WHY WE LOVE IT Green is naturally lush, but this particular shade also has 
the classic, wear-with-everything appeal of a more traditional navy. 

HOW TO WEAR IT Let it steal the show in statement-making separates 
that have a cozy feel, like chunky knits and woolly skirts. Combine generously 
with a soft gray for a modern edge, and then give your outfit some pop by 
adding a touch of reddish orange (which completely sidesteps holiday vibes). 




CLOVER 


THE NEUTRAL 




yourl^OOK COLOR CRASH COURSE 



Wool-cashmere sweater, 
Tabula Rasa, $350; 
tabularasa-ny.com. 

Silk scarf, Tory Burch, 
$155; toryburch.com. 


Viscose- 
polyester 
turtleneck. 
White House 
Black Market, 
$78; whbm 
I .com. 


Suede pumps. Dune Black, 
$209; dunelondon.com. 


Polyester- 
blend turtleneck, 
H&M,$50; 
hm.com. 


Furfelt fedora, 


Wool 
trousers, 
CH Carolina 
Herrera, 
$300;atCH 
Carolina 
Herrera, 
212-744- 
2076. 


Liberty or Death 
$295; libertyor 
death. nyc. 


LADY GAGA 

in Salvatore 
Ferragamo 


Suede and lambskin belt 
Deborah Drattell, $220; 
deborahdrattell.com. 


Wool-nylon skirt, J.O.A. 
$113; shopbop.com. 


8<Bone, $585 b 51 
at Rag 8< Bone? S) 


Wool sweater. Boss, 
$345; at Hugo Boss. 

Polyester-viscose 
dress, Rachel 
Rachel Roy, $119; 
macys.com. 


Leather bag, Kate 
Spade New York, 
$348; katespade.com 
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MADE 
FOR THE 
MODERN 
TRAIL 


INTRODUCING THE BLACK FOREST COLLEC 


EST. 1973 


Foofwear & Accessories 

^T^TirnKprlnnrl rnm ) 


BEST THEN. BETTER NOW. 






photo: Haley Ballard • AD: Jeanne Arnold v| sportswear denim jewelry footwear • www.kensie.com 
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yourl^OOK 



fftde-LegVanis 

This long and lean silhouette highlights your waist and adds some swagger to your stride. 
Combine with retro-tinged classics and — bam! — you’re a style icon in the making 



1 Sophisticated and just ’70s 
enough with a silk blouse and 
collarless blazer 

Blazer Wool-cashmere, Atea Oceanie, $660; 
at Barneys New York. Shirt Silk, Dresshirt by 
Marieclaire St John, $295; dresshirt.com. 
Sunglasses Acetate, Retrosuperfuture, $199; 
retrosuperfuture.com. Necklace Suede and 
gold plate, R.J. Graziano, $40; rjgraziano.com. 
Bag Embossed leather, Stuart Weitzman, $575; 
at Stuart Weitzman, 61 7-244-61 00. Sandals 
Suede, Ann Taylor, $138; anntaylor.com. 


On the cool side of preppy 
with a Fair Isle sweater and 
shearling peacoat 

Jacket Wool and nylon, Rachel Comey, $943; 
rachelcomey.com. Sweater Wool blend, Demylee, 
$345; at Steven Alan, 212-343-0692. Sunglasses 
Acetate, Le Specs, $119; lespecs.com. Necklace 
Faux pearl and gold tone, Lydell NYC, $30; lydell 
nyc.com. Ring Acrylic and gold tone, Charming 
Charlie, $10; charmingcharlie.com. Bag Leather, 
IvankaTrump Handbags, $275; zappos.com. 
Boots Suede, Nine West, $129; ninewest.com. 


Feminine but not too girlie 
with a lilac turtleneck and 
lace-up pointy-toe flats 

Turtleneck Cotton, 525 America, 

$124; 525america.com. Earrings Gold 
plate, Tory Burch, $250; toryburch.com. 
Rings Right-hand and left-hand middle 
finger: Gold vermeil, Shahia Karimi, $395 
each; shahlakarimi.com. Left-hand ring 
finger: Gold tone, JewelryStorm, $28; 
jewelrystorm.com. Flats Leather, Tibi, 
$445; tibi.com. 
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ALEX BEAUCHESNE 







REVEAL LAYERS OFLASHES FOR THE^ 

SENSATION 


\ 


69 


h 




SIMULATION OF PRODUCT 
RESULTS ON LASHES ENHANCED 
WITH LASH INSERTS. 

MAYBELLINE.com 


sensational 

FULL FAN EFFECT MASCARA 


Our UNIQUE FANNING BRUSH 
with 1 3 LAYERS OF BRISTLES. Inner 
bristles reach to reveal layers of lashes. 
Outer bristles unfold. For a truly 
sensational full fan effect. 


LAI 


irtHL MN EFFEC 


Christy is wearing Lash Sensationai’’’’^ Fuii Fan Effect Mascara in Very Black. ©2015 Maybelline LLC. 


□. 

Fi K 




yourl^OOK 


Great Style Has No Size 

You’re certainly not boring, so your work wardrobe shouldn’t be either. Eye-catching 
patterns and pops of color let your personality shine— all the way to that corner office 



\ 


Rayon-nylon 
pants, Gloria 
Vanderbilt, $52 
(16W-24W);at 
Fred Meyer, 
800-576-4377. 


Wool crepe dress, 
Lafayette 148 
New York, $628 
(14W-24W); 
Iafayette148ny 




Cashmere 
tunic, Eileen 
Fisher, $398 
(1X-3X); 
eileenfisher 


A 


Wool- 

polyester skirt, 
Talbots, $119 
(12-24); 
talbots.com. 


Coat Polyester-wool, Carmakoma, $269 
(12-24); nordstrom.com. Shirt Polyester 
georgette, Mynt 1792, $148 (X-4X); 
mynt1792.com. Skirt Polyester-spandex, 
Eloquii, $120 (14-24); eloquii.com. Studs 
Gemstone and gold plate, Rachael Ryen, 
$88; rachaelryen.com. Bag Leather, 
ASOS, $82; us.asos.com. Heels Leather, 
Ivanka Trump, $150; bloomingdales.com. 






LAUNCH WE LOVE ELOQUII PLUS-SIZE SHOES 

You probably already surf this site for on-trend separates, but don’t miss the brand’s footwear debut this month, 
which includes 13 covetable styles such as leopard skimmers and pointy-toe pumps. The entire collection fea- 
tures 30-percent-wider soles, and each boot has a 19-inch circumference and extra stretch in the calf. Even more 
reason to hit Add to Cart: Prices range from a reasonable $70 to $200. Faux-suede heels, $80; eloquii.com. 


174 InStyle / OCTOBER 2015 


EDITED BY ERIN SUMWALT 



BEFORE 


GET EXPERT TIPS AT MAYBELLINE.COM/BROW 


SMOOTHER, 
FULLER BROWS 

2 EASY STEPS 
TO WOW. 


NEW 

BROW 


THE HOW 

Defining wax pencil shapes. 
Powder fills in. 

THE WOW 

Blends seamlessly for 
defined, natural brows. 

Available in 4 shades I 


MAYBE SHE'S BORN WITH IT. MAYBE IT’S MAYBELLINE 

Emily is wearing New Eye Studio® Brow Define + Fill Duo in Soft Brown. ©2015 Maybelline LLC. 



2 Go light on the lips Parker s 

makeup artist, Leslie Lopez, used 
a rich beige lipstick to offset the 
actress’s well-defined eyes. “It has a softening 
effect and also creates balance,” she says. 
“And the matte finish gives it a modern look.” 

Tom Ford Lip Color in Blush Nude, $52; tomford.com. 


3 Dare to wear 
wild prints 

Alloversnakeskin is 
not for the faint of heart, but 
Parker makes it work by 
selectingtailored separates 
in tawny neutrals. Break up 
the python with an equally strong 
pattern, or try a leather belt in a 
similar hue. Eitherway, the result 
will be bold and fashion-forward. 

Acrylic-blend belted top and pants, 
Michael Michael Kors, $110each; 
at select Michael Kors stores. 


4 Stack ’em up For afresh finish, 
deck outyour digits with a cluster 
of rings. Steer clear of cute motifs, 
and opt for pave bands orstatement-making 
cuff styles instead. Spread them out, or layer 
them on just one finger a la Parker. 

Cubic zirconiaand (below, secondfrom left) sterling 
silver rings, Pandora Jewelry, $25-$115; estore-us 
.pandora.net. Silver-plated and gold-plated ring 
(below, far right), Vita Fede, $325; vitafede.com. 


■ - 


TowrLOOK 

Great Style 
Has NoAse 

With experience comes mastery. 

Sarah Jessica Parker shows how to 
own a look into your 50s and beyond 

I Max out on shine Face-framing highlights 
can brighten a complexion fasterthan a large latte 
in the A.M., but maintaining lustrous hair is just as 
crucial. “Sheen imparts ayouthful quality,” says Park- 
er’s longtime pro. Serge Normant. Spritz ends with a 
little oil (mist evenly from 8 to 10 inches away). 

Serge Normant Meta Luxe Dry Oil Spray, $24; shopsergenormant.com. 


■ For more age-appropriate style advice, go to Cindy Weber Cleary’s Age-Wise Style column at instyle.com/age 
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EYE STUDIO* 

GETEXPERTTIPSATMAYBELLINE.COM 


NOW ALL-DAY m 

INTENSITY GOES 1 
ULTRA-SMOOTH. 

NEW 

LASTINGDRAMA’ 

WATERPROOF GEL PENCIL 


THE HOW 

Our 1st gel pencil with 
translucent gel base for easy glide. 
THE WOW 
Up to 16-hour wear. 

Smudge resistant + Waterproof. 


5 INTENSE SHADES, 


Jourdan is wearing New Eye Studio® Lasting Drama® 
Waterproof Gel Pencil in Cashmere White. 


NIAYK SHE S BORN WITH IT. MAYBE IT'S MAYBELLINE 



DESIGNER SHOE WAREHOUSE® 








3^0MrLOOK 



P it’s really quite simple to take on a trend. | 
Just follow this smart advice 
from InStyle’s Cindy Weber Cleary 

As a child of the ’60s, I remember when the Beatles first 
appeared on The Ed Sullivan Show. I was only 7 years old, 
but even I could tell it was a huge cultural shift. Everything 
changed after the youthquake spread to the mainstream, 
especially the way people dressed. Good-bye, pencil 
skirts and twinsets — hello, microminis and go-go boots! 


Mohair jacket ($432) 
and skirt ($265), Orla 
Kiely; orlakiely.com. 


Silk top, 
Longchamp, 
$260; 

longchamp.com. 


Coated cotton skirt, 
Marc by Marc 
Jacobs, $328; at 
Saks Fifth Avenue. 


KATE MARA 

in a Valentino 
dress and 
Valentino 
Garavani 
shoes with a 
Valentino 
Garavani bag 


Leather bag, 
Longchamp, 
$650; longchamp 
.com. 






Metal sunglasses. 



Le Specs, $80; 


1 

k lespecs.com. 
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Silver-plated necklace, 
RJ. Graziano, $45; 
rjgraziano.com. 


Acetate sunglasses, Acne Studios, 
$330; acnestudios.com. 


Leather and 
suede bag, Furla, 
$528; furla.com. 


Polyester-spandex 
dress, Rebecca Taylor, 
$395; rebeccataylor 
.com. Suede belt, 
Deborah Drattell, 
$220; deborahdrattell 
.com for info. 


^ SECRET 

Set off your outfit 
(and stay warm) with 
a pair of opaque 
black tights. Wolford 
(wolford.com) 
makes the best. J 


spandex 


Denim and 
leather skirt, 
7for All Mankind, 
$398; yforall 
mankind.com. 


Denim dress, 
See by Chloe, 
$330; net-a- 
porter.com. 


Polyester-spandex 
dress, Maxstudio.com, 
$198; maxstudio.com. 


DIANE X. 
KRUGER 

with a , ^ 

Pradabag 


LOOK YOU CAN DO 


HowtoPidlltOff... 

1 Copping an attitude is key— a sense of rebeiiion 
goes hand in hand with mod styie. For pointers, 
watch To Sir, with Love if you haven’t yet. 

2 This trend hasasheif iife. If you’re oid enough 
to have worn it the first time around, it’s best not 
to go head to toe. But accessorizing with patent 
ioafers or a coiorbiock bag works on women of aii 
ages and amps up any ensembie. 

3 Keep your hair and makeup modern. 

Twiggy iooked great compiementing her shift 
dresses with faise eyeiashes and frosted 
iipstick, but you wiii appear too retro. 

Cashmere 
turtleneck, 
Magaschoni, $218; 
magaschoni.com. 
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Patent leather 
heels, Calvin Klein, 
$129; at Dillard’s. 










Ih® ^ Flower Halo 

f \ts V That LIGHTS UP! 


STAND OUT 


Flashion Flowers® is another 
innovative product developed by 
Mia Beauty®. You no longer 
hove to go the moll to buy high 
fashion hair accessories. 
Flashion Flowers® along with 
dozens of other products by Mia 
Beauty® con now be found at 
your corner store. 




MiaBeauty.com 
( 866 ) 866 - 982 ^ 



Scotch & 
Soda, $345; 
scotch-soda 


yourl^OOK 


# 

(Seditressinchic I loved 
the fur jackets that 
came down the 
runways this season. 
What are some good 
faux alternatives? 
#AsklnStyle 

(SInStyle Designers are 
making masterpieces out 
of poiyester and acryiic 
these days, so no need for 
fauxbia (sorry, had to). 

For something piayfui 
yet chic, choose a color- 
biock coat with a pretty 
biush tone. Or try an 
ombre chubby that has the 
throw-on-and-go ease of 
a moto but iooks way 
more iuxe. Either option 
wiii take you far, far away 
from Muppetiand. 


S# Got a style question? Tweet us @lnStyle with the hashtag #AsklnStyle 








COMFORT 
N^VBR 
LOOKED 
SO GOOD 


remrum 


TICS 


PLATINUMLABEL 


Lee riatinum Label jeans and dress are 
available at Macys^ Macys.com or Lee.com 


THE BEST SKIN 
OF YOUR LIFE 
STARTS HERE 


PERFECTLY GENTLE, SKIN-SMOOTHING, 
PORE-SHRINKING LEAVE-ON EXFOLIANT 


PAULA'S CHOICE 


~CTI 

2% BHA LIQUID 

Safccylic Acid 

'T, 

What it does: 

^>M(es radiant, even-toned stun 
‘^educes redness & builds colagan 
Pndogs a diminishes enlarged pofSi 


C*'’'caly proven noo-lrritating. 

'flOX fragrance free. No added dyes 
Moanenal testing. 




exfoliant 

liSrrt 

4fl OZ 




Reveal radiant skin overnight with skin-smoothing, 
pore-shrinking Skin Perfecting 2% BHA Liquid. 

This unique non-abrasive formula exfoliates skin, 
unclogging pores, diminishing wrinkles and 
improving skin tone. You will see younger, 
healthier skin every day. 


91% HAD NOTICEABLY HEALTHIER SKIN 
90% SAW AN IMPROVEMENT IN SKIN TEXTURE 
82% EXPERIENCED SMALLER PORES 

GET YOUR $9 TRIAL SIZE TODAY 

800.831.4088 | PAULASCHOICE.COM/TRIAL 


PAULA’S 

CHOICE 

S K I N C A R E 

Also available at 

^ NORDSTROM 


yoiirhOOYi 


\ 




I \ 


t 


Coat Felted wool, Maryam 
Nassir Zadeh, $1,168; mnzstore 
.com. Turtleneck Cashmere, 
Uniqlo, $80; uniqlo.com. Skirt 
Crepe, A.L.C., $375; at Neiman 
Marcus. Watch Gold finish with 
leather strap, Seiko, $275; at 
Macy’s. Bag Calfskin, Etienne 
Aigner, $345; etienneaigner.com. 
Heels Napa and patent leather, 
Monique Lhuillier, $695; 
moniquelhuillier.com. 



Don’t just think 
in standard black 
and white: A real 
#girlboss isn’t 
afraid to show 
her true colors 
(and awesome 
style) at 
the office 

PHOTOGRAPHED 

BY ANDREW YEE 
STYLED BY 

ALI PEW 


GO FORA 
VIBRANT COAT 

WHAT THE MOVE SAYS 
ABOUT YOU 

A shock of vivid, impossible-to- 
ignore red is the mark of a totai 
power piayer. You want peopie 
to know who's running the 
show (or at ieast who should 
be). Styie with separates in 
simiiariy intense hues, such as 
ocher, for extra oomph. 


yourl^OOK 




WHAT THE MOVE 
SAYS ABOUT YOU 

While the classic 
corporate uniform 
speaks to organiza- 
tion, efficiency, and 
all things type A, an 
unexpected combo 
of olive green and 
tamarind means 
you're willing to 
break the rules 
if there’s a chance 
for a bigger payoff 
in the end. 








Suit Wool-blend twill jacket 
($445) and pants ($275), 
Theory; saks.com. Shirt Silk, 
Equipment, $208; equipmentfr 
.com. Ring Mother-of-pearl and 
alpaca silver, Anndra Neen, 
$185; bonadrag.com. Bangles 
From top: Gold plate, Diane von 
Furstenberg, $78; at Lord 8< 
Taylor. Bloodstone and gold plate, 
George Frost, $335; lulufrost 
.com. Bag Leather, 8< Other 
Stories, $245; stories.com. 
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I #JACLYN 
SMITH 


CELEBRATING 30 YEARS OF STYLE 
WITH JACLYN SMITH. JACLYN 
AND HER DAUGHTER, SPENCER 
MARGARET. WEAR FABULOUSLY 
WILD PIECES FROM JACLYN'S 
SIGNATURE COLLECTION AVAILABLE 
EXCLUSIVELY AT KMART. 


/FASHION 


KMARTEASHION.COM/JACLYN 



yourl^OOK 


LIGHTEN UP 
YOUR PALETTE 

WHAT THE MOVE 
SAYS ABOUT YOU 

Swapping in white 
for traditionai darks 
proves you're quite 
the optimist when 
it comes to taking 
risks — both at work 
and while eating 
lunch. Mix in a satu- 
rated splash of 
scarlet to create a 
striking contrast. 


Sleeveless coat Wool, J. Crew, $495; jcrew.com. 
Shirt Polyester jacquard. See by Chloe, $425; saks 
.com. Turtleneck Silk-cashmere, Magaschoni, 
$188; available in October at magaschoni.com. 
Pants Viscose-elastane, Rebecca Taylor, $325; 
neimanmarcus.com. Rings Brass, Jennifer Fisher, 
$140-$185; jenniferfisherjewelry.com. Belt Acrylic, 
W. Kleinberg, $125; wkleinberg.com. Available in 
sizes up to XXL. Tote Leather, Trademark, $498; 
trade-mark.com. Sandals Leather, Hilfiger 
Collection, $460; at Tommy Hilfiger, 212-223-1824. 
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SKECHERS 

PERFORMAIMCE 



WALK 

RUN 


MOVE TO END BREAST CANCER. 

Skechers Performance proudly supports the American Cancer Society 
in the fight against breast carKer 


SKECHERS 

[el-l/VALK 


Si 


MAKMG STRIDES 

Agmntt BrMft Cancmr 




Jon the light 

Leam more at makir^trideswaNt .org or caN t-fiOO-227-2345 



•IwclwrtOOnm.com 


fin 


yourl^OOK 


II 




CONSTRUCT 
AN ARTFUL CLASH 

WHAT THE MOVE SAYS ABOUT YOU 

You have a different way of looking at 
things, and your unique skills for recon- 
ciling opposing attitudes tends to yield 
brilliant results. Case in point: lilac and 
rust. Who knew? (Well, you did.) 



Jacket Alpaca, Misha 
Nonoo, $650; shopbop 
.com. Pullover Wool 
blend, Elizabeth and 
James, $345; neiman 
marcus.com. Turtle- 
neck Viscose-polyester, 
Ann Taylor, $70; ann 
taylor.com. Pants 
Angora wool, Creatures 
of Comfort, $886; 
creaturesofcomfort.us. 
Earrings Gold plate, 
Fallon, $200; fallon 
jewelry.com. Flats 
Suede, Belle by Sigerson 
Morrison, $225; 
intermixonline.com. 



1.90 





share how you make a moment 
sparkle #mysparklemoment 


Hint of natural flavor. 
Unsweetened, zero calories 


Contttiino;.^.. t?Coc8-OalB 
Ar-- ■--'llfth. 


One Coca Ccb Pkv. < 



dMan I. 

sparkling 



REVIVE YOUR 




ENERGIZE 

YOUR THINNING HAIR 

Some products temporarily coat thinning hair. 
Women's ROGAINE" Foam gets to the root of 
the problem. Reactivating inactive follicles 
from the inside out. Apply once a day to 
regrow hair, restore body and revive volume. 



\q^r,r: 

f 
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BEAUTY 



What do you get when you combine 
feline liner with smoky shadow? Wings 
so dramatic you can let them fly 
solo— no vampy lips or cherub cheeks 
needed. “It’s ’60s retro meets punk 
show,” says Amber Heard’s makeup 
artist Melanie Inglessis. She achieved 
the graphic shape by drawing the 
wings with pencil and darkening 
them with liquid liner. Inglessis then 
shaded the creases with black and 
brown powder, extending the colors 
outward into two claw-sharp points. 
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DROP 

EVERYTHING 



jJfDM COVER DRf 
iBtOUVRANCE-SURJ 


With Custom Cover Drops, you’re in control of your 
coverage like never before. Simply add drops of 
concentrated pigment to all your favorite beauty and 
skincare products to create a look that’s all your own 
from a sheer tint to a full coverage foundation. 

Available in 24 shades based on undertone. 


COVER 

MAKE YOUR OWN BEAUTIFUL 

www.coverfx.com 


6mL/0 5 FL OZe 


BEAUTY 



\biu' SKIN 


DESERVE 




Slow your roll: A fast and furious routine could be sabotaging your skin, not 
to mention your state of mind. This customizable regimen, inspired by 
the multistep rituals that have been used in Asia for centuries, will leave you 
with a smoother, brighter complexion— and a more zen being to boot 

BY MAURA LYNCH 
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BEAUTY 7-MINUTE SKIN CARE 


STEPl 


Do a Dual Cleanse 


Unlike your grab-a-wipe-and-call-it-a-night method, this two-part step leaves no grime behind. 

Oil breaks down makeup; foams get at tough-to-remove particles like those in sunscreens. Will you do 
it every day? Maybe not. But you should try, says N.Y.C. dermatologist Cybele Fishman; “Having 
a few minutes a day to really pamper yourself benefits your emotional and psychological well-being.” 


start witli OIL ... 


r 


Best for Sensitive 

Whamisa Organic Flowers Cleansing Oil 

Avocado, camellia, and jojoba oils soothe 
skin while licorice root extract and 
fermented dandelion gently brighten it. 
$38; glowredpe.com. 

Best for Normal 
Julep Bare Face Cleansing Oil 

Antioxidant-packed olive and grape-seed 
oils help repair aging-free-radical damage 
from the sun. Grapefruit peel and rosemary 
leaf extracts do the cleaning. 

$28; nordstrom.com. 

Best for Dry 
Eve Lorn Cleanser 

This luxurious balm, made with calming 
chamomile, antibacterial eucalyptus, and 
clove oils, melts into your skin. 

$80; evelom.com. 






Best for Sensitive 
Belif Creamy Cleansing Foam 

Free of SLS and SLES — surfactants that can 
be harsh on sensitive skin types — this formula 
is gentle and made with detoxifying soapwort 
and wormwood (say that three times fast). 

$26; sephora.com. 

Best for Normal 

Jurlique Herbal Recovery Antioxidant 
Cleansing Mousse 

This mousse washes without stripping, using a combo 
of botanical ingredients like calendula and rose hip. 
$34; jurlique.com. 

Best for Dry 

Ole Henriksen Empower Foaming Milk Cleanser 

A two-pronged approach to fight dullness: White willow 
bark unclogs pores while cotton extracts hydrate. 
$26; sephora.com. 








38% more hair mass that 
you can see and feel* 


R*uctIs Bujclb 


With Nourishing Pomegranate 
and Fibra-Cylane"* 


garnierijsa.com 


*vs. regular shampoo and conditioner 






BEAUTY 7-MINUTE SKIN CARE 


STEP 2 


Add an Essence 


These hydrating pre-serums, which typically have 
thin consistencies like water, contain exfoliants such 
as alpha hydroxy acids “that gently exfoliate skin 
so active ingredients can penetrate more easily,” says 
N.Y.C. dermatologist Joshua Zeichner. Choose one 
that targets your main concern (like fine lines or uneven 
tone) and pat gently onto your face. 


Best for 
Normal 

Elizabeth Arden 
Superstart Skin 
Renewal Booster 

Flaxseed extract and a 
blend of probiotics 
strengthen skin; sea 
fennel helps resurface it. 
$65; elizabetharden.com. 


Best for 
Mature 
Kiehl’s Iris 
Extract Activating 
Treatment Essence 
A mix of iris extract, 
sodium hyaluronate, and 
lipo-hydroxy acid gently 
exfoliates while hydrating. 

$45; kiehls.com. 


Best for 
Discoloration 
SK-M Facial Treat- 
ment Essence 

This classic formula 
includes sake-derived 
Pitera, which reduces 
pigmentation and 
boosts radiance. 
$165; sk-ii.com. 




STEPS 


Apply Serum 


Now you’re ready for the power hitters. Serums 
have the greatest effect on complexions because they 
contain the most concentrated dose of anti-agers, 
says N.Y.C. dermatologist Yoon-Soo Cindy Bae. Plus, 
their lightweight formulas are easily absorbed by skin. 


Best for 
Normal 

Joanna Vargas 
Daily Serum 

This lightweight 
blend of hydrating 
hyaluronic acid also 
has vitamin A and 
brightening vitamin C. 
$85; Joannavargas.com. 


Best for 
Mature 
Sulwhasoo 
Capsulized Ginseng 
Fortifying Serum 
The red ginseng root 
can increase collagen 
production, resulting in 
firmer-looking skin. 
$150; us.sulwhasoo.com. 


Best for 
Discoloration 
Clarins Mission 
Perfection Serum 

Ginkgo biloba, 
tamarind fruit acids, 
and acerola cherry 
extracts get out 
damned spots. 
$72; darins.com. 


STEP 4 


Top with 
Moisturizer 


Ahh, finally: This last layer 
of hydration puts a seal on 
your skin, holding in all the 
ingredients you’ve already 
applied, says Dr. Zeichner. 
Sunblock, whether built in or 
slathered on afterward, is 
nonnegotiable during the 
day— it’s the most effective 
weapon we’ve got against 
aging and skin cancer. 



Best for Day 

Algenist Sublime Defense Anti-Aging 
Blurring Moisturizer SPF 30 

A complex of cell-regenerating microalgae 
and yeast defends against sagging; optical 
diffusers minimize the appearance of pores. 
$75; algenistcom. 


Best for Night 

Dr. Brandt Dream Night Cream 

Chronopeptides (proteins that increase circulation 
and cell turnover) plus Tahitian black pearl stimulate 
the fibroblasts that crank out firming collagen. 
Ceramides and plant extracts up the moisture. 
$135; drbrandtskincare.com. 
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THE 



Shellac® 

1 14+ days of high-performance wear 

2 Stunning crystal shine 

3 Zero dry time 

4 Amazing 5-minute removal 

5 No nail damage* 

This is no fairytale, 
this is SHELLAC.® 



SEE THE 
PROOF 

youtube.com/cndvideo 



CND®B® 

Shellac® 

Brand 14+ Day Nail Color 


Model is wearing SHELLAC- brand 14+ day nail color in Decadence. 

CND, SHELLAC and the B logo are registered trademarks of Creative Nail Design, Inc. 

©2015 Creative Nail Design, Inc. 


cnd.com 

'When used as directed. 




BEAUTY 7-MINUTE SKIN CARE 




Powered by dead-skin- 
cell-zapping enzymes, this 
Japanese rice bran-infused 
powder is customizable: The 
more water you add, the^ 
more gently it will slough.- 

Tatcha Indigo Soothing _ 
Rice Enzyme Powder, 

$65: tatcha.com. 


Don’t 

Forget 

Eye 

Cream 

The first 
signs of aging 
appear here, so 
find a formula 
chock-full of 
antioxidants (to 
help repair 
damaged cells), 
hydrators (such 
as hyaluronic 
acid), and 
light reflectors 
(for insta- 
hrightening). 
Case in 
point: our 
illuminating 
fave from 
La Men 

LaMerthe Illuminating 
Eye Gel, $145; 
cremedelamer.com. 




. -- -p 


MASTER THE ART 
OF FACE MASSAGE 


Sarah Chapman 
Skinesis Facialift, 
$38; net-a- 
porter.com. 


Your back isn’t the only spot that benefits from a little kneading. Face 
massage spurs circulation and deflates puffiness, says Charlotte Cho, 
aesthetician and founder of Korean e-shop Sokoglam.com. She explains the 
ritual in her manual. The Little Book ofSkincare ($25; littlebookofskincare.com). 

Gently push up from under cheeks with knuckles (or with a tool like Sarah Chapman’s), 
moving up the sides of your nose to the forehead, then down the perimeter of your face. 

Press under eyes, from nose to temples. Bonus: It relieves stress and anxiety by “reducing pro- 
inflammatory molecules like cortisol,” says N.Y.C. dermatologist and psychiatrist Amy Wechsler. 


Your Weekly Checkup 

You can keep filtering your selfies— or you can slough off the dead cells 
that are dulling your glow. Dermatologists say that in addition to 
your daily regimen, you may want to do a deeper exfoliation twice a week. 
For an extra boost, treat yourself to a mask once a week. 


DO A MASK 

Best for Dry 
L’Occitane Divine 
Cream Mask 

In a base of rich shea 
butter, immortelle 
essential oil soothes, 
protects, and stimulates 
cell turnover. 

$745; usa.loccitane.com. 
Best for Normal 
to Oily 

Charlotte Tilbury 
Goddess Skin 
Clay Mask 

Spanish clay helps 
absorb grease and play 
down pores; essential 
oils soften. The floral 
scent? Just plain sublime. 
$70; charlottetilbury.com. 


ONCE A WEEK 


STEPS 


200 


Our editors test out the latest skin-brightening sheet masks at instyle.com/sheetmask 











BURT’S BEES 


^_1M\TE0EDITI^0<V 


- UNCAP FLAVOR - 

Tis the season for new Mint Cocoa Lip Balm 
and all the naturally moisturizing flavors of Burt’s Bees* 



BEAUTY 


Better Hair, More 
Time to Spare 

These expert-curated tips, game-changing hot tools, and editor-loved products are about to 
save you precious minutes, from the shower to the salon. Just one question: Can you hack it? 



Cleanse 

Quicker 


I FOR DRY HAIR Use 

a cleansing cream — it 
rolls shampoo and 
conditioner into one 
step and “helps hair 
retain moisture better than your 
typical washes,” says Anessa 
Daviero, owner of N.Y.C.’s 
Headdress Hair Salon. Try 
this new, camellia-oil-spiked 
smoothing version from 
Pureology. 

Smooth Perfection Cleansing 
Condition, $34; ulta.com. 

FOR OILY HAIR To nix 

grease but deliver mois- 
ture where you need it, 
apply shampoo to your 
scalp and conditioner 
to ends. Lather, then 
rinse out both at 
once, says stylist 
Rubi Jones, author 
of The Art of Hair 
(Weldon Owen, 

$11; amazon.com). 








DETANGLE IN 
THE SHOWER 


9 . 

“After washingtheir hair, some 

people spend five to 10 minutes 
just tryingto unravel the knots,” says N.Y.C. 
stylist Sarah Potempa. To avoid this time 
suck, she suggests detangling while the condi- 
tioner is still on strands. This moisturizing 
formula provides slip, so you can get a comb 
through hair faster without breakage. 


Phuse Beauty Let’s Work It Out Comb, $7; 
phusebeauty.com. 


CELEBRITY 

SHORTCUT 

“I flip my head 
upside down 
before I start 
blow-drying, 
which speeds up 
the process.” 

-MIRANDA KERR 
TOLD INSTYLE 
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Solano 3200 
Top Power 
Hair Dryer, 
$ 120 ; 
rickysnyc 
.com. 


Dry on the Fly 

Burnt out by tedious, biceps-numbing blowouts? We had one staffer with 
long, thick hair test-drive the Bugatti, Ferrari, and Lamborghini of blow- 
dryers. How did they clock in? “Each cut my normal 22-minute routine in 
half,” she says. Check out their performance-enhancing extras. 


11 MINUTES 

‘The cool-blast button on 
this tool was the most 
effective I’ve ever used. It 
chilled and set my waves 
in seconds.” 


10 MINUTES 

“This one had the 
most comfortable 
grip. Its sleek design 
instantly upgraded 
my vanity.” 

Elchim 3900 Healthy 
Ionic Dryer, $199; 
^ ulta.com. 


9 MINUTES 

“It’s so lightweight! 
And it left my hair 
the smoothest.” 
Harry Josh Pro Tools 
Pro Dryer 2000, $300; 
dermstore.com. 



CELEBRITY 

SHORTCUT 

“Before bed 
I wash my hair, 
put in Living 
Proof texturiz- 
ing spray, and 
then I create 
two Princess 
Leia buns. The 
next day it has a 
nice wave.” 

—JENNIFER 

ANISTONTOLD 

INSTYLE 




STYLE 

WITH 

SPEED 
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THE SOUPED-UP 
STRAIGHTENER 

Once you clamp down 
on a section of hair, the 
hot plates vibrate, gently 
shaking strands so they 
don’t clump. This allows 
the iron to smooth pieces 
in one pass. (Trust us: 

We tried it!) 

Jose Eber Vibrating Flatiron, $130; 
joseeberhair.com. 


THE BLOWOUT BRUSH 

Use this vented hot-air tool 
to smooth and volumize 
sections for a fast polish job. 

Amika Bombshell Blowout Thermal 
Brush, $100; sephora.com. 

THE QUICKER CURLER 

It heats up to 375 degrees in 
under a minute, atemp the 
ceramic-titanium plates main- 
tain so that each twist is 
locked in after just one try. 

Harry Josh Pro Tools 2-in-l Ceramic Marcel 
Curling Iron, $175; dermstore.com. 



BEAUTY HAIR CARE 



Buy Time 
Beiween Washes 

Already an overachiever, dry shampoo sops up 
grease and refreshes roots in less than a minute. But 
these all-stars can also volumize, add hold, or even 
create a beachy texture. Have you found your fave? 


WHAT’S YOUR ISSUE? 




1 

MY HAIR 
IS FLAT 

1 


Is it dark? 




1 

MY HAIR IS 
GREASY 

1 


Is it thick? 




' ill 

YES N 

Sachajuan 

Dark 

0 NO YES 

1 1 

,r ' 

Volume 

Powder 

($32; 
barneys 
.com) is 
tinted to 


Do you try 
to keep your 
routine 
eco-friendly? 


match bru- 
net strands. 








Do you 
want 
texture? 


NO YES 


Klorane Dry 
Shampoo 
with Oat 
Milk ($20; 
sephora 
.com) 

packs ultra- 
absorbent 
corn and 
rice 

starches, 
plus silica. 


MEH YES 





Aveda 
Shampure 
Dry Sham* 

poo ($30; 
aveda.com) 
is a 99 per- 
cent natu- 
rally derived 
formula 
housed in a 
non-aerosol 
bottle. 


YES 

Living Proof 
Perfect Hair 
Day Dry 


NO 


1 Bumble and 

($22; sephora m Jm. i 

.com) uses i 

Bumble Pret- 

a proprietary f 

a-Powder 

M.I.T.-developed fc / 

($27; bumble 

polymer to : 1 

andbumble 

absorb and m ' !j 

.com) has 

wick away oil, ^ / 

translucent 

sweat, 1/ 1 

oat powder 

and odor. ' 


V 


and clay to 
give hairgrip 
and lift. 
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Matrix Biolage 
Waterless Clean 
and Recharge ($17; 
matrix.com) is light- 
weight and has a 
fresh ginger scent. 




KEEP YOUR 

COLOR 

LONGER 

FOR AN ALLOVER BOOST 


We love this volumizingfoam — available in 
more than 10 shades — because you can 
pump it onto dry hair and it instantly deposits 
a tint (and washes out after one shampoo). 

Roux Fanci-Full Color Styling Mousse in Lucky Copper, 

$10; sallybeauty.com. 


TO MASK ROOTS This precise, Sharpie-like 
marker (which comes in eight shades) lets you 
easily color sections to mask grays until your 
next wash. And it won’t rub off on fabric. 


TouchBack Marker in Light Brown, $15; at Walgreens. 



CELEBRITY SHORTCUT 

“After I get my 
hair pressed, some- 
times ni wrap it in 
a scarf so it doesn’t 
get curly in the 
middle of the night.” 

-CHANEL IMAN 
TOLD INSTYLE 


BOOK AHEAD 


1 ' 

M Arrive for a salon appointment first 

thing in the morning, before stylists 
W become backed up. And avoid get- 
ting squeezed in at the last minute. If you do, 
your pro will already have a full schedule and 
will likely take longer to do your service. 












CHANGE THE HAIR YOU HAVE TO THE HAIR YOU WANT. 

L'OREAL UNDERSTANDS YOUR HAIR IS LIKE NO ONE ELSE’S. AND L’OREAL ADVANCED 
HAIRCARE KNOWS YOUR HAIR INSIDE AND OUT. EACH OF OUR EXCLUSIVE FORMULAS 
HAS A UNIQUE INGREDIENT, TAILOR-MADE FOR WHATEVER TYPE OF HAIR YOU HAVE. 
SO YOU CAN TRULY TRANSFORM YOUR HAIR TO BEAUTIFUL. EVERY DAY. 

LOREAL 

ADVANCED HAIRCARE/PARIS 










Karlie Kloss 




DULL HAIR? 

NOW TAILOR- 


■ OUR 1ST SHAMPOO SYSTEM THAT ACTS LIKE 
A GLOSSING TREATMENT WITH EVERY USE 

■ THE SYSTEM INCLUDES SHAMPOO, 
CONDITIONER + GLOSSING MIST 

■ HELPS SEAL IN NUTRITION TO EVERY STRAND 

THE POWER OF BEAUTIFUL HAIR. EVERY DAY. 


L'OREAL 

ADVANCED HAIRCARE/PARIS 


CHANGE IT. GLOSS IT. 

MADE CARE WITH GLYCO-SILK. 


NEW 

NUTRI -GLOSS 







FINE HAIR? CHANGE IT. VOLUMIZE IT. 

NOW TAILOR-MADE CARE WITH FILLOXANE. 


THE POWER OF BEAUTIFUL HAIR. EVERY DAY. 

lOreal 

ADVANCED HAIRCARE/PARIS 


■ FEELS LIKE 2X THICKER HAIR* 

■ AMPLIFIES. DENSIFIES FINE. THIN HAIR 


•Based on consumer study. 


VOLUME FILLER 








■ UP TO 60 DAYS SEALED-IN COLOR VIBRANCY* 

■ HELPS PROTECT AGAINST COLOR FADE 
AND DEEPLY NOURISHES 


FADING COLOR? CHANGE IT. PROTECT IT. 

NOW TAILOR-MADE OARE WITH ANTI-OXIDANT [UV]. 


COLOR 

VIBRANCY 



*Based on 4 washings per week using the system 
of shampoo and conditioner. 

THE POWER OF BEAUTIFUL HAIR. EVERY DAY. 

loreal 

ADVANCED HAIRCARE/PARIS 




BEAUTY AT ANY AGE 


Havim a Good Hair Day? 
Lets Keep It That Way 

Heads up: Your strands change over time (just like your reaction to getting carded). But there are 
plenty of measures you can take along the way to make sure they stay in shape— and in place 







As estrogen levels dip, hair 
loss becomes more notice- 
able. Five percent minoxidil 
(like In Women’s Rogaine) 
has been shown to Increase 
hair growth In multiple 
studies. Although It requires 
time and patience to see 
results (think up to six 
months), It’s among the most 
research-backed, doctor- 
recommended options 
available— just consult your 
dermatologist first. Are you 
overbooking salon appoint- 
ments to mask grays? 
Embrace your sllver-fox 
status and swap your normal 
shampoo for one with a violet 
hue to neutralize yellowing. 

Women’s Rogaine Foam, $30; 
womensrogaine.com. Sachajuan 
Silver Shampoo, $30; barneys.com. 


Excess is the source of 
many problems In youth. 
Including lackluster hair. 
“Heat styling, coloring, and 
chemical treatments create 
weak, unhealthy hair,” 
says N.Y.C. dermatologist 
Erancesca Eusco. Mist with 
a heat protectant before 
lifting an iron to prevent 
dulling damage. Though 
you may want to milk your 
blowouts, wash hair every 
few days: “Product residue 
plus too much sebum can 
clogthe scalp and lead to 
Inflammation, which can 
result In hair loss,” says 
N.Y.C. dermatologist and 
hair- restoration surgeon 
Richard MIzuguchl. 

Fekkai Blowout Primer, $20; 
fekkai.com. Clear Scalp & Hair 
Active Damage Resist Shampoo, 
$6; walmart.com. 


Whether you’ve recently 
been pregnant oryou’re 
planning to expand your 
family, you’ll likely lose 
some strands. “After 
childbirth, estrogen levels 
drop, causing your hair- 
growth cycle to go Into 
rest phase,” says N.Y.C. 
dermatologist Michael Reed, 
who specializes In hair-loss 
Issues. It can take a year to 
recover, so disguise thinning 
with a tinted keratin powder 
that clings to hair. While 
nothing kick-starts growth 
like topical minoxidil, an 
EDA-approved over-the- 
counter hair-loss treatment, 
a study this year found that 
applying rosemary oil can 
be effective as a stimulant. 

Toppik Hair Building Fibers, $25; 
toppik.com. Weleda Rosemary 
Hair Oil, $17; usa.weleda.com. 


With graying, hair develops 
a rougher feel. “Your 
sebaceous glands secrete 
less as you age, resulting In 
a dry, wiry finish,” says 
Dr. Eusco. To soften the 
texture, moisturize like 
mad. “Use a conditioner 
with lots of humectants, 
like coconut oil, from scalp 
to ends to fully rehydrate.” 
When those white strands 
begin to sprout, a few hits 
of pigment spray will 
conceal roots until your 
next shampoo. 

Groh Ergo Boost Hair & Scalp 
Conditioning Treatment, $59; 
mygroh.com. Marc Anthony 
True Professional Bye Bye Gray 
Root Touch Up Spray, $10; 
drugstore.com. 


The hair-boosting HELMET! 

WHAT IT IS An FDA-cleared at-home hair-growth device fitted with LEDs and red lights. 

HOW IT WORKS Low Level Light Therapy switches follicles into “on” mode (the growth, or 
anagen phase), leading to thicker hair and new strands. Similar handheld devices, like the HairMax 
LaserComb ($295; hairmax.com), have been on the market for years, but with the iGrow, 
you can pop it on your head and scroll through Instagram while it does its thing. The brand 
recommends wearing it four times a week for 25 minutes per session. After about 16 weeks, 
you begin the maintenance phase of once-a-week sessions. THE RESULTS In company-funded, 
third-party-conducted clinical studies with 91 participants, the company reports that iGrow 
showed increased hair counts of more than 37 percent in women and 35 percent in men, after 
16 weeks of use. The main obstacle is sticking with a regular schedule, says Dr. Fusco. “There’s 
a high rate of noncompliance with tools like these,” she says. “But if you use them, they 
can be really effective.” DOWNTIME None. PAIN FACTOR Zero — it doesn’t even emit heat. 
FOR MORE INFO Check out igrowiaser.com and talk to a doctor before beginning. 
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AWAKE TO THE 
POWER OF RETINOL 

NEW Advanced Retinol Intensive Night 
Moisturizer delivers the proven anti-aging 
benefits of Retinol faster and stronger than 
ever before*D without the irritating side 
effects. Powered by patented NIA-114, 
Retinol and Copper Tripeptides, this super- 
charged formula helps restore skin to its 
healthiest state while you sleep. 

After only 4 weeks: 

94% felt smoother skin 

83% saw firmer skin* 

88% felt nourished and 
hydrated skin* 


Based on instrumentation testing and consumer perception data 



STRIVECTIN.COM 



800 817 2973 ULTA IMPULSE BEAUTY AT MACY'S NORDSTROM 
BLOOMINGDALE'S DILLARD'S LORD&TAYLOR QVC.COM CARSON'S 


POSITIVELY 
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With a revitalizing blend of sparkling fruit juices, b vitamins, 
and ginseng, Starbucks Refreshers® beverages have 
all the goodness you need to get the most out of today. 

SIP IN GOOD. GIVE OUT GREAT. 


STARBUCKS 

Refreshers 

revitalizing energy 


Starbucks, the Starbucks logo and Starbucks Refreshers are registered trademarks of Starbucks Corporation. © 2015 North American Coffee Partnership. All rights reserved. 



BEAUTY 



Chrissy 
1 eigen 

The outspoken model and star of 
the new daytime show The F.A.B. 
sounds off on hair extensions, social- 
media fakers, and Botox boldness 

When did you start wearing makeup? In high 
school. I was a cheerleader, and we would get 
dolled up for the games, but I never wore it to 
school. I started experimenting soon after. 

And how did that work out? For some reason I 
decided to take off all my brows. I thought that 
was a cool thing. I also had color contacts and 
looked like the girl from Memoirs of a Geisha: the 
very rare Asian with blue eyes. I tried acrylic nails 
too, with thick white French tips. Not so cute. 
How would you describe your look now? 

I’m still figuring it out. I’m horrible at doing my 
own makeup. It’s always been scary to me. Not 
as scary as hair. There’s no disguising that. 

But you’ve done a lot with your hair — bangs, 
side braids ... That’s because I let creative people 
be creative. When I sit in the chair, I just say, “Do 
whateveryou want.” If it’s just me, it’s a topknot. 
Let’s talk body. What’s more important to 
you: working out or eating well? 

For me, it’s 90 percent diet. No matter how 
much I work out, it doesn’t really do anything for 
me shapewise. My body goes up and down. A 
low-carb, high-protein approach is the only thing 
that’s really worked for me. 

You’ve been critical of women who alter 
images on social media. It’s just this unfair 
standard when everybody looks so over-the-top 
Photoshopped. It’s ridiculous. The ones who 
are helping the cause are those who are showing 
their real selves. People respond to honesty 
more than to any kind of mystery or trickery. 

Any opinions on cosmetic surgery or Botox? 

I don’t care what people do, but I think they 
should be more honest about it. I promise you a 
lot more women do it than you would everthink. 
Would you consider doing it? Definitely — 1,000 
percent. I haven’t yet, but when I do, I won’t have 
a problem saying I did. — KAHLANABARFiELoy 
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BEAUTY BEAUTY TALK 


LANCOME HYPNOSE 
MASCARA IN DEEP BLACK 

“This mascara is the best 
because it doesn't dry out. 
Well. ..it does, but not as quickly 
as all the others out there.” 
$28; lancome-usa.com. 


DIOR HYPNOTIC POISON 

EAU DETOILETTE 

“ Stacy Keibler 
introduced me to this 
scent. I smelled it on 
her years ago and fell 
in love because it’s not 
too girlie or floral.” 


RETINOL REFORM 
BYSHANI DARDEN 

“My aesthetician 
makes this product. It 
smooths out fine lines. 
Every time I use it, I get 
compliments on my 
skin the next morning.” 
$95; shanidarden.com. 


$75/1.7 fl. oz.; dior.com 


BOBBI BROWN ^ 
SHIMMER BRICK 
IN BRONZE 

“This is where my glow 
comes from. Depending 
on what area of the 
palette you swipe with a 
brush, you get a different 
contour every time.” 
$46; bobbibrown 
cosmetics. coixUaJCS 


LA PRAIRIE SKIN CAVIAR LUXE SOUFFLE BODY CREAM 

“This is my new favorite body cream. I have very dry 
skin and like to moisturize all the time. It’s thick and gets 
my skin nice and hydrated. And it just feels like luxury.” 
$315; laprairie.com. 


FAUX REAL 

Some impressively tressed women stay silent on the extent of their hair extensions. Not Teigen. “I’m addicted to them,” 
she says. “If I took them out, my pony would be nonexistent.” We love how she keeps it real — even when her hair isn’t. 



2012 

“Juan Carlos at Rita Hazan 
Salon did my hair here. He was 
known for doing J.Lo’s. This was 
when I realized my hair could be 
full with body and volume.” 


2013 

“Yeah, this was a complete 
fail. I liked my hair at the time, 
but looking back, it just seems 
a bit too Great Gatsby. No, no, 
no. You live and you learn.” 


2014 

“This I love. It was the first time 
I chopped my hair, and I was so 
nervous because I wasn’t really 
ready to take the risk. I think the 
Grammys were the next day.” 


2015 

“It was 100 degrees in L.A. and 
I sweat a lot, so I needed my hair 
off my shoulders. Giannandrea 
did this pony. His ponies 
rival all ponies on the planet.” 
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Try on many of Teigen’s looks with our Hollywood Makeover Tool at instyle.com/teigen 




Age defying 

comes to lip care. 



Introducing 


NEW 

CAapSUcA 

total hydtati(^n 


100% Natural 


Argan Oil 

Omegas 6 + 9 

Clinically proven to 
provide healthier, more 
youthful looking lips 




ChapStick 

total hydrati n 


100 % 

KJATURAi 




C^apSUdk 


©2015 Pfizer, Inc. 


PUT YOUR LIPS FIRSr 



"More than 25 years ago. in my Brooklyn kitchen. I began 
creating beauty products made with natural ingredients and 
lots of love. I needed a name for my company, so I made a list 
of everything I was and everything I wanted to be. and I realized 
the most special thing I am is Lisa, Carol's Daughter." 


BLACi 

VANIL 


h]r<ratln 

can4lll*i 


Lisa Price, Founder 


available at 

CAROLSDAUGHTER.COM & 










BEAUTY 



Make Over 
Your Smile 


Go Smile Sonic 
Blue Teeth Whitening 
System, $129; 
gosmile.com. 


Uj 

-j 

5 

to 






LEDs 
activate 
the bright- 
ening 
hydrogen 
peroxide. 


1 



Turn On Your 
Toothbrush 


The movement produced by 
sonic versions cleans teeth 
better than any manual method, 
reducing surface stains and plaque, says 
N.Y.C. dentist Michael Apa. This Go 
Smile tool does so while whitening, 
combining a hydrogen peroxide gel with 
LEDs built into the head to get teeth up 
to seven shades lighter in 30 days. 



2 


Sip Cucumber 
Water 

“Unlike highly acidic beverages — 
coffee, tea, soda, and even 
lemon water — it’s alkaline, 
which means it won’t erode your 
enamel,” says N.Y.C. dentist Pia 
Lieb. Bonus: Its refreshing, spa-like 
vibe leaves us Instantly calmer. 




Stick to 

(Supersize) 

Strips 

Because dentists 
can use much 
higher levels of 
hydrogen perox- 
ide, the speediest 
whitening results 
are still offered 
in-office. But at 
home, pros agree: 
Crest Whitestrips 
are the pearly 
standard. They 
consistently pay 
off, says L.A. 
dentist Kourosh 
Maddahi. The 
newest ones are 
longer, so two 
strips can lift stains 
on every tooth in a 
single use. 

Crest 3D White Supreme 
Flexfit, $65/1 4 treatments; 
3dwhite.com. 




Cool Your Lips 

Blue-based colors (think fuchsia 
rather than coral) “trick the eye 
intothinkingyourteeth look 
whiter,” says N.Y.C. makeup artist 
Daniel Martin, whose clients include Mindy 
Kaling. Not sure which hue is right for you? 
Swipe on a layer of Lipstick Queen’s sheer 
aqua-colored gloss. On your lips, it trans- 
forms into the perfect flatters-all-skin-tones 
pink. Check out Jennifer Hudson forthe kind 
of brightening boost we’re talking about. 

Lipstick Queen Hello Sailor Lip Gloss, $25; 
lipstickqueen.com. 


Swish 
with Salt 

Traditional mouth- 
washes contain 
alcohol that wipes 
out bad bacteria 
(yay!), but it also 
eliminates good 
microbes that are 
essential to our over- 
all oral health. Pref- 
erable? Treatingyour 
mouth with sea-salt- 
spiked H2O, which 
has been recognized 
as a successful 
preventive measure 
against periodontal 
disease. “By fighting 
the development of 
gingivitis and plaque, 
it also wards off the 
yellowing of teeth,” 
says Dr. Maddahi. 

Mix one teaspoon of 
salt with a cup of 
water and rinse for 
a minute each day. 
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BEAUTY 10 WAYS TO 


GWVNETH 

PALTROW 



No surprise here — your 
caffeine fix can leave a mark on your 
smile. “Coffee creates yellow stains, and 
even green tea can impart a grayish cast,” 
says Dr. Maddahi. Instead of sipping through 
a straw (which, admit it, is awkward with 
a hot bev), drink through a vented lid. 

Doing this reduces the amount of contact 
the liquid has with your teeth, he says. 

Joco 12 oz. Take Away Cup, $25; jococups.com/usa. 




Finish with Fruit 

End your meals with an apple or a hand- 
ful of strawberries. They’re healthier for 
you than the pint of Ben & Jerry’s you’re 
eyeing for dessert— and they’re natural 
detergents. These treats are low in acidity, 
and “fibrous fruits have a whitening 
effect over time because they stimulate 
saliva production, which keeps particles 
off your teeth,” says Dr. Maddahi. 



Floss 
on the Fly 

Sure, it’s one of 
life’s less joyful 
activities, but it’s 
really important: 
Flossing gets rid 
of the darkening 
plaque and tartar 
resting in between 
teeth, which 
your toothbrush 
can’t reach, says 
Dr. Lieb. But 
before you grab 
that same old 
spool of string, 
consider the new 
GUM Soft-Picks, 
which are “curved 
so they can 
get through the 
cracks more 
easily, and they 
even help clean 
out molars,” she 
says. Plus, their 
pipe cleaner-like 
tips are super- 
gentle. Make it a 
twice-a-day habit; 
it’s key in prevent- 
ing gum disease. 

GUM Soft-Picks, 

$3/40; gumbrand 
.com. 



9 Oil Up 

An ancient ayurvedic ritual favored 
by stars like Gwyneth Paltrow, 
oil-pulling involves swishing a 
tablespoon of antimicrobial liquid, 
such as coconut oil, in your mouth to “remove 
bacteria, like Streptococcus mutans," says 
N.Y.C. dentist Brian Kantor. This not only cuts 
down on inflammation but also “decreases 
tooth-darkening gingivitis and plaque.” To reap 
the biggest benefit, try to keep the oil in your 
mouth for 20 minutes. You can do this afew 
times a week or even daily, says Dr. Kantor. 


Jax Coco Organic Extra Virgin Centrifuged Coconut Oil, 
$19; jaxcoco.com. 



Wipe Out 
Stains 

The antioxidant resveratrol 
in your glass of red wine? 

Good. The color your merlot 
can deposit on teeth and lips? Not 
great. Since you might not rush home to brush 
your teeth after happy hour, rub away the residue 
post-glass (or more realistically post-glasses) with 
these pocket wipes. “The small amount of peroxide 
in them stops stains from setting in, and you can 
use them discreetly,” says N.Y.C. dentist Michael 
Gulizio. (They work post-coffee-break too!) 


Borracha Wine Wipes, $7/12; winewipes.com. 
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SALLY HANSEN 

Get the look of a salon man I at home with 
Sally Hansen Miracle Gel™, no light needed. 
In just two steps, you'll see up to 14 days 
of color and shine with 2X the top coat 
volume. Plus, it removes like regular polish! 
sallyhansen.com 



SKECHERS PEREORMANCE 

INNOVATION NEVER FELTTHIS GOOD.™ 
Skechers G0walk3™ is made with our latest 
high-rebound comfort innovation, Goga 
Mat®’ Technology. Adaptive Goga Pillars™ 
underfoot create the softest ride you 
could ever imagine. 
skechers.com 



EAT HAIR 

Fat Hair's uniqueformulaadds 

extra volume, fullnessSc shine. Get a free 

sample with belowcodeforfuller, 

shinier, more beautiful hair! Code:3fhinsty-i52 

Fuller, Shinier, Beautiful Hair! 

fat-hair.com/trial 



TRUEOOD 

Introducing Wellness®TruFood ® — 
raw-inspired, natural mealsfordogs 
and cats. Slow-baked with whole-prey 
meats, grain-free Tru Food focuses on 
the vibrant goodness of whole foods 
from farm, field and sea. 
weilnesstrufood.com 


STEP UP WOMEN'S NETWORK 

GIVE BACK WITH STEP UP. STEP UP 
INSPIRES WOMEN TO INSPIRE GIRLS 
- AND THIS FALL, THE NONPROFIT 
NEEDS YOUR HELP. 

Join /nSty/e and notables like Julie Bowen, 

Stacy London, Zoe Saldana, Louise Roe, 

Lacey Chabert, Ariel Winter and Molly 
Sims in supporting Step Up in Los Angeles, 
Chicago, New York and now Dallas -or 
online at suwn.org -and help propel teen 
girls from under-resourced communities 
to fulfill their potential. Together, we’ll 
empower girls to be confident, college- 
bound, career-focused and readytojoin 
the next generation 
of professional women. 

Connect at suwn.org 



Photo Credits: 

Marc Hall 

Maya Myers Photography 
Amy Tierney/Thrive Images 
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HALLE BERRY 

She may play an astronaut on the sci-fi series Extant, but offscreen 
the actress is equally out of this world. “She’s a unicorn ”says makeup 
pro Fiona Stiles. “As she gets older, she looks younger.” Part of the 
reason for her Benjamin Button-ing? “She doesn’t hide behind founda- 
tion ” says Stiles, “and she knows what works.” The Revlon ambas- 
sador loves smoking up her eyes, sometimes with grays since black 
can be severe. “Sultry eyes are flattering, and she rolls with it.” 


wen golden highlights Wnh ^°®3chywav 
ha'r for roies and%ake herbntr he 

so that when she’s on ^ a different pk 

character, 'noT 4i? Berry.^IUPf P'® ^he 

J NEEKO, hairstyli: 


IRANSFORMAIION 



“Warm, bronzy 
apricot shades 
lift and tone the 
apples of her 
cheeks, bringing 
out her bone 
structure and 
brightening 
her face.” 

—FIONA STILES 
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Pantene’s rich, creamy Daily Moisture Renewal 
Shampoo and Conditioner sends powerful Pro-V 
moisture deep into your hair. So even the dry damage 
from 100 blowdries transforms into silky amazing. 


PANTENE 


PANTENE 


©2015 P&G 


BANISH DRY SKIN 

EVEN RELIEVE ECZEMA 




fki 


ALLERGY TESTED * PARABEN FREE 


\Sa(\A REPAIR* 

hydration 

*****I0TECTANT W/ FAI ANTIOXIDANT BOOSTl* 

^ To Hydrate dry, parched skin- 
“elieve minor irritation and itching 
^ To eczema and other conditions- 
for the face and elsewhere. 

f‘fl FIRST AID BEHUTV (111"'' 




SAFE FOR SENSITIVE SKIN 


ULTRA REPAIR’CREAM* FACTS 

169% Immediate Improvement in Hydration* 
Instantly Absorbed Whipped Texture 
Long-lasting Moisture from Head-To-Toe 



l-IR!ITAII) BEAUTY* 

Get free samples of Ultra Repair Cream at 


SE PHORA 


^Average results of a clinical study on 23 women. 
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Why I Love It ... 

1 It’s the salted caramel on top of any outfit. You could literally wear 
head-to-toe black every day (and trust me, I know many fashion girls 
who do), and as long as you’ve got a major lip on, you’ll pass for chic. In 
my opinion, a strong red looks best when you don’t have a million other 
colors in your outfit (think three, tops, with red being one of them). 

2 Even the most luxe lipstick costs iess than aimost any other 
accessory. Whether you drop $2 (yes, NYC New York Color Expert 
Last Lip Color!) or $36 (Chanel Rouge Coco), you will get tons of bang 
foryour bullet. 

3 It saves time. Think like a fashion blogger: All you really need is a 
hat, cool sunnies, and a bold red lip and you’re good to go. 



BRIGHT 
Red Lips 

It’s surprisingly easy to master 
the look. Just follow this insider 
advice from Executive Editor 

Amy Synnott 



Discover exclusive step-by-step beauty, hair, and styling videos at instyle.com/how-to 
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BEAUTY YOU CAN DO 


THE SHINE FACTOR 

Once you’ve exfoliated your lips (stock up on extra-soft toothbrushes) and primed them with concealer (this neutralizes 
your natural lip color and helps lipstick stay on longer), it’s time to paint. Here’s how to pick the perfect finish. 



Matte 

Are your lips as smooth as a 
baby’s tush? If not, don’t even 
think of trying this sophisti- 
cated but tricky texture at 
home. Matte shades deliver 
loads of pigment but are 
challenging to apply without 
a brush (and a steady hand). 
Since dry finishes can look 
flat, one way to add depth 
is to layer a bright pencil 
under a darker lipstick as 
Sienna Miller did here. 

Charlotte Tilbury Matte Revolu- 
tion Lipstick in Red Carpet Red 
($32) and Lip Cheat in Kiss’N’ 
Tell ($22); charlottetilbury.com. 


Creamy 

A nice halfway point 
between matte and glossy, 
satiny lipsticks are typically 
the most wearable and 
popular for a reason: They 
bring on the color and a 
healthy dose of hydration. 
Though they don’t last 
quite as long as their matte 
counterparts, they are easy 
enough to apply straight 
from the bullet (even if 
you’ve just pounded a 
Starbucks Venti Quad). 
Estee Lauder Pure Color Envy 
Sculpting Lipstick in Carnal, 
$30; esteelauder.com. 


Shiny 

Our beauty director, 
Angelique Serrano, calls 
this finish “red lipstick 
training wheels.” Why? 

A glossy texture usually 
makes the pigment 
sheerer, so it’s simpler to 
put on and less intense 
in its coverage. If you are 
normally a gloss girl, this 
is a good place to start 
your red lip odyssey. 

Not for nothing: It’s also 
super-sexy (see Naomi 
Campbell, above). 

Burberry Kisses Rose Blush 
No. 89, $33; burberry.com. 





5 BEAUTY EDITORS, 5 DIFFERENT SKIN TONES 


LIGHT/COOL 

“A tiny bit of pink takes the 
edge off this strong red. It’s 
my go-to when ! want ‘she 
looks awesome’ rather than 
‘her lipstick looks awesome.’” 
— Maura Lynch, 
senior beauty editor 
Laura Mercier Rouge Nouveau 
Weightless Lip Colour in 
Sexy, $25; lauramercier.com. 


LIGHT/WARM 

“I never did red lips until I 
found this striking orangey 
red. It pops against my pale 
skin without making me look 
like a circus performer.” 
— Amy Synnott, 
executive editor 

Chanel Rouge Allure 
Velvet Intense Long-Wear 
Lip Colour in La Favorite, 
$36; chanel.com. 


MEDIUM/NEUTRAL 

“You won’t see any blue 
or yellow undertones 
in this true red. It’s the 
ideal pick-me-up for 
my olive skin.” 

— Angelique Serrano, 
beauty director 
Dolce 8(Gabbana 
Classic Cream Lipstick in 
Ruby, $33; saks.com. 


MEDIUM/WARM 

“I have full lips, so I tend to 
like slightly darker, matte 
reds — they feel more ele- 
gant to me. The cool under- 
tones in this one play well 
with my complexion.” 

— Sheryl George, 
beauty editor 

Nars Velvet Matte 
Lip Pencil in Cruella, $26; 
narscosmetics.com. 


DARK/WARM 

“Orange-based reds can 
look too bright on my 
skin. This cooler hue 
stands out without 
overpowering my face.” 
— Kahlana Barfield, 
fashion and beauty 
editor-at-large 
MAC Cosmetics Lipstick 
in Ruby Woo, $17; 
maccosmetics.com. 
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I like to funk up my 
little black dress. 


I love going Rocker Chic 
with leather, studs and 
super high stilettos. 


3 GO-TO LOOKS 


PERIOD OR NOT. 


“With the Radiant Collection 
from Tampax & Always 
I have the confidence to wear 
what I want, no matter what 
time of the month it is.” 


I Jean shorties ar^ 
my weekend go-to. 


WEAR WHAT YOU WANT. 


#BeRacliant 


TAMPAX 
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Neutrogena 
Healthy Skin 
Blush in Vibrant, 
$9; neutrogena 
.com. Kjaer Weis 
Cream Blush in 
Lovely, $56; 
kjaerwels.com. 


Q Why does 
blush make 
me look, well, like 
I’ve got allergies? 

A You might not be coloring in the right place. “To get the most 
uplifting effect, put blush on the apples of your cheeks,” says L.A. 
makeup artist Molly Stern, who counts Reese Witherspoon as a regular. 
And them apples are higher up than you think: “The blush shouldn’t be all 
that far from your undereye concealer.” Makeup pro Carola Gonzalez, who 
works with Kerry Washington, takes a mathematical approach. “Apply 
blush about an inch below your eye and an inch from your nose, and then 
brush it up toward your temples,” she says. And — this cannot be over- 
stated — use a light hand to look rosy, not rashy. 



Q l’m seeing so many “cushion 
compacts.” How do they differ 
from regular foundation compacts? 

A Cushion compacts, the latest Korean-led 
beauty craze, are usually filled with formulas 
not unlike BB creams (i.e., lightweight, tinted, 
and packed with antioxidants and SPF). It’s their 
delivery system that’s unique. The formula is 
typically concentrated either inside a sponge or 
under a mesh screen. When tapped with the 
enclosed face pad, both dispense just enough 
product to give you a perfectly sheer dose of 
coverage, so you can conceal imperfections 
without caking up your complexion. 

Sulwhasoo Perfecting Cushion in Deep Beige, $60; us 
.sulwhasoo.com. Dr. Jart+ Bounce BB Moist in Light Medium, 
$48; sephora.com. 


Problem ... 

Minutes after I leave the 
salon, my fresh paint job 
gets a dent. 

SOLVED 

Londontown Instant 
Smudge Fix is made with 
“sticky” polymers that 
bond to your nail polish to 
smooth out the surface. 

If your nick is shallow 
enough that you can’t see 
bare nail below, apply a 
coat of Smudge Fix, let it 
dry for 30 seconds, and 
then put on your favorite 
topcoat. Your slipup will 
be undetectable. 

Londontown Kur Instant Smudge 
Fix, $14; londontownusa.com. 
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Ask our editors your beauty questions at instyle.com/bqa 
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COACH 

Luxury meets fashion with the 
Coach Waverly Charm Bracelet Watch, 
an ultra-feminine timepiece featuring a 
23mm stainless steel case and chain-link 
charm bracelet includingthe breast cancer 
ribbon motif detailed with pops of pink color, 
macys.com 



NOTYOUR 

MOTHER'S HAIRCARE 

This new unscented version of our must-have 
Clean Freak® Refreshing Dry Shampoo is 
perfect for the sensitive-scalped who want 
afragrance-free freshen up! Getthis new 
version exclusively at ULTA Beauty. 
nymbrands.com 



COVER EX 

Custom Cover Drops contain 
concentrated pigments that allowyou 
to customize any product and adjust 
the level of coverage you desire. 

coverfx.com/ccd 



JCPENNEY 

Make style your own. At JCPenney, it’s how 
you put it togetherthat sets you apart. Great 
styles for every body and every budget i n 
sizes designed to letyou be you. 

jcpenney.com/worthington 
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Wrap lashes in the volumizing 
mascara, then coat the tips 
with the sheer, sparkling formula 
for a subtle brightening boost. 

Circa Beauty Dual Focus Lash 
Volumizing Mascara & Top Coat in 
01 Extreme Black; at Walgreens. 


Irresistible ATM-friendly buys! 

^ T $10 each 

With just one swipe, you 
M / get a velvety lip finish that 
J doesn’t come with a side 

m of dry mouth. 

m L’Oreal Paris Colour Riche Le Matte 

M'- Lip Pen in Mad for Matte and 

Jf She’s So Matte; drugstore.com. 


Dust a brush over the four 
shimmering hues, and run it 
over your cheeks for a 
gorgeous highlight. Mixed 
on lids, the colors area 
shining upgrade from your 
basic brown shadow. 
Boots No7 Shimmer Palette 
k in Rose; target.com. j 


Cheapte 


'8 proof: 


The cashmere-soft 
bristles distribute powder 
without streaking. 

The plaid packaging is 
on-trend cuteness. 
Sonia Kashuk 
Grand Bazaar The 
Sultan Kabuki Brush; 
target.com. 


“A few hits 
of this light- 
weight spray 
add body and 
make it easier 
to work your 
brush through 
strands during 
a blowout.” 

— NUNZIOSAVIANO, 
N.Y.C. hairstylist 

Living Proof Blowout 
Styling & Finishing 
Spray, $14/1.7 fl. oz.; 
livingproof.com. 


A silky hand cream that 
doesn't leave your palms 
sticky? Yes, please. One with 
sweet floral notes (in White) 
or rich vanilla (in Black) is 
all the more indulgent. 

Elizabeth and James Nirvana 
. White and Black Hand Cream; 

sephora.com. ^ 











#1 


America’s' 

L Natural/Organic 


Face & Eye 
Makeup Brand* 


NorMiQxjc 

i^mour 


ORGANIC 

WEAR^ 


100% NATURAL 
ORIGIN BB 
BIGGER! BETTER! 
LASHES! MASCARA 


Natural meets 


PHYSICIANS 

FORMULA. 

Rx For Glamour 


glamorous with this 
revolutionary, multi- 
tasking BB mascara 
formula that builds 
BIGGER! BETTER! 
LASHES! With a 
unique 2-in-1 brush 
that builds voiume 
and fullness on one 
side while the other 
defines, lifts and 
separates, lashes 
can have it all. 

#RXFORGLAMOUR 

*AC Nielsen $ Sales 52 weeks 
ending 12/20/14 
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THE ONLY PROFESSIONAL HAIR OARE LINE 
SUPPORTING OANOER TREATMENT AND BRINGING 
AWARENESS TO ADVANOED SOREENING 24/7 



A portion of all proceeds 
goes to Right Action for Women 

For more information visit: 

ujuuuu.ltsQlOHaircQre.com 
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2015 


BLACK BOOK 


THE BEST 

SALONS 

efSPAS 


From a studio that delivers five-minute 
brow makeovers to a bar that offers 
memberships for unlimited blowouts, 
these are the coolest can’t-miss beauty 
spots in America. We booked our way 
through the country, separating the 
highlights from the foils, so whether you 
need a new colorist in Cab or the best facial 
in Manhattan, we’ve got your hookup 

BY KATHLEEN FIFIELD 

REPORTED BY GRACE LEE 


YOU GET 

20 % 

OFF EVERY 
SERVICE! 
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CUTS 




r Loving the sleek 1 

updos at fall shows like 
Carolina Herrera^s and 
Oscar de la Renta’s? 
PAUL LABRECQUE 
Color Finish Polish & Seal 
Droplets ($24/ 2 fl. oz.; 
paullabrecque.coni) can 
give dry hair a similar 
^ slick finish. ^ 


CIVELLO SALON 

621-623 N. State St 
312-253-0707 


Our tester says If you’re 
scrolling through Pinterest, 
just waiting for inspiration to 
strike, book a slot at Civello, 
where stylists are eager to 
consult with you and create a 
highly personalized cut. 
Consider our tester: She met 
with her pro and detailed her 
conservative streak — explain- 
ing that she didn’t want to 
lose more than 1 inch of her 
fine, wavy hair but also 
needed a solution to control 
its tendency to mushroom 
out around the ends. They 
then sorted through visuals 
on a laptop. “We talked about 
my morning routine and 
styling habits to nail down a 
shape that would work,” she 
says. Her stylist was careful to 
pinpoint the start of split ends 
before snipping them off with 
scissors, slicing into ends to 
finish the clean-up job. Using 
a flatiron to refine her soft 


waves, the pro left our 
tester with her desired 
length, plus a bouncy (not 
pouffy) amount of volume. 

Regular price: $50-$125 
InStyle deal: $40-$100 

New York 


PAUL LABRECQUE 
SALON & SPA 

171 E. 65th St. 
212-988-7816 


Our tester says This 
Upper East Side salon of 
skilled stylist Paul Labrecque 
reveals itself as you head 
up a central staircase to 
large, bustling workstations 
lined with full-length 
mirrors. Our tester’s visit 
got off to an “incredibly 
stress-relieving” start in the 
private room reserved for 
the new 90-minute C-Zen 
Scalp Massage treatment 
with mint and citrus oils 
that stimulate the scalp and 
deeply hydrate strands. 

(Our tester says her hair 
was “smoother, shinier, and 
completely immune to 
frizz” for almost two weeks.) 
Next up was a consultation 


with Labrecque himself to 
assess our reporter’s 
“grown-out, shapeless layers 
with frayed, bleached-blond 
ends.” No worries, promised 
Labrecque, who charmingly 
chatted away about summer 
vacation destinations as 
he snipped off inches of wet 
hair to create fresh face- 
framing layers. (He lifted 
sections vertically before 
cutting across and then into 
ends.) But to our tester, the 
best was yet to come: “He 
gave me the most amazing 
blowout I’ve ever had,” she 
says. The secret, according 
to Labrecque, is a super- 
small, round brush. Most 
stylists use wider barrels, 
he says, but a small one is 
the trick to long-lasting 
volume in fine hair. 

Regular price: $100-$500 
for cut; $125 for C-Zen 
Scalp Massage treatment 
InStyle deal: $80-$400 for 
cut; $100 for C-Zen Scalp 
Massage treatment 


SERGE NORMANTAT 
JOHN FRIEDA 

336 W. 23rd St 
212-879-1000, ext 2 


Our tester says This 
new salon combines the 
unparalleled skills of top 
talents like Serge Normant 
with a luxe, elegant design 
aesthetic. Crystal chandeliers, 
expansive mirrors, and a 
jaw-droppingly cool wall 
illustration made by Donald 1 

Robertson highlight the ' 

multilevel space, which 
has a dedicated area for 
nail treatments with Essie’s 
pro line of products. 

Whether, like our tester, 
you’re going for shoulder- 
grazing layers (which 
Normant styles on stars 
like Sarah Jessica Parker and 
Julia Roberts) or a fresh, 
choppy lob, you can expect 
any cut to be delivered with 


expert precision and styled 
with the perfect amount of 
Instagram-worthy glamour. 

Regular price: $200 for a 
cut with Stephanie Stanko 
InStyle deal: $160 

San Diego 


UNITE SALON 

1452 Seventh Ave. 
619-238-6483 


Chicago 


Our tester says This Cortez 
Hill salon offers not only 
iPads loaded with magazines 
and a minibar stocked with 
wine but also a reason to 
feel really good about 
booking a trim here: All the 
net profits are donated 
to children’s and animal 
charities. Eor her appoint- 
ment with senior stylist 
Julia Baca, our tester arrived 
with what she called “fluffy,” 
waist-length, curly hair 
damaged by a botched 
balayage job. Baca repaired 
strands with Unite’s own 
argan-oil treatment followed 
by its U Luxury intense mask, 
snipped off 8 inches, and 


HOW TO SCORE THE INSTYLE DISCOUNT 

Just mention InStyle when booking. The 20 percent discount works for the specific service and location 
described in these pages (or on lnStyle.com) in the month of October 2015. How easy is that? 
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micellar wipes 
that both cleanse and 
hydrate instantly. 

(multi-tasking made Simple*!) 



Umfiavcv* 


o 



Skincare's most awarded product, Simple Micellar Water, now in wipes!*^ 

Everyday cleansing can be harsh on skin. But new Micellar Wipes from 
Simple' contain micelles, smart cleansing bubbles which attract and 
gently lift impurities and makeup out. And instantly put hydration back in. 

Gentle and clever? That's beauty with brains. 
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Visit SimpleSkincare.com to 
#TestTheWater 


Simple 


SENSITIVE SKIN EXPERTS 


Ww 


0 20IS Uniitver. All tif hit res«ni«d. 


BEAUTY BLACK BOOK 


added long layers. After a 
careful blow-dry — with lots of 
instruction on how to section 
hair and position the dryer to 
zap frizz-inducing moisture — 
our tester left with a modern 
lob and a return appointment. 
Regular price: $60-$70 
InStyle deal: $48-$56 



r At the brand's ^ 

namesake salon, 
UNITE 7 Seconds 
Condition Leave-In 
Detangler {$32/8 fl. oz.) 
and hydrating U Argan 
Oil {$48/3.3 fl. oz.; 
unitehair.com') are in 
k heavy rotation, j 


/ 


San Francisco 


SPOKE & WEAL SALON 

850 Greenwich St. 
415-800-7440 


Our tester says Located in a 
quaint residential corner 
near North Beach, this salon, 
with its hardwood floors, 
white walls, and a sleepy 
French bulldog in the corner, 
feels homey yet uncluttered. 
We suggest you put yourself 
in good hands for both a cut 
and color with master stylist 
Christy Dylo and colorist 
Teddy Greene. Thanks to the 
salon’s dry-cut emphasis, 
your shade upgrade comes 
first, with Greene mixing a 
custom dye after a consulta- 
tion (in our tester’s case, a 
talk about a handpainted 
balayage approach). The 
Aveda stylists took our 


reporter from long and 
straight with faded highlights 
to a more layered look with 
shorter bangs and a color 
that mixed sun-catching 
highlights with darker, more 
intensely dyed ends. 

Regular price: $65-$450 
for cut 

InStyle deal: $52-$360 

Washington, D.C. 


IAN MCCABE STUDIO 

1101 23rd St, N.W. 
202-888-6700 


Our tester says In a 

soothing space painted in 
grays and white, with earthy 
touches such as tree-trunk 
stools and animal-hide rugs, 
celebrity colorist Ian McCabe 
and his team of pros work 
amid loads of natural light to 
craft the salon’s signature 


dry cuts. Showing up for a 
“corrective” cut to remedy 
an uneven two-tier chop 
(if not quite helmet head, 
think longer in the back, too 
short on the front and 
sides), our tester settled in 
for her wash and scalp 
massage before meeting 
with Neven Radovic (he’s 
styled the hair of Claire 
Danes and Debra Messing) 
to discuss his fix. After 
taking up the back to about 
chin-length, Radovic worked 
strand by strand to blend it 
with the sides, adding in 
some much-needed flow 
before addressing the 
asymmetry in front. Our 
tester described the process 
as relaxed yet focused, 
with Radovic spending more 
than an hour to deliver a 
highly appreciated crop. 
Regular price: $65-$265 
InStyle deal: $52-$212 


COLOR 


Boston 


SALON EVA MICHELLE 

118 Newbury St., 

Second Floor 
617-262-8118 


Our tester says If, like our 
tester, you fear seeing a new 
colorist “more than going to 
the dentist,” co-founder and 
master colorist Eva Mustafai 
can put your mind at ease in 
her black-and-white salon that 
features lots of chrome and 
leather. Her manner is 
reassuring and her technique 
painstaking: She doesn’t lift a 
brush before sending clients 
to the sink for a clarifying 
shampoo to get rid of 
product buildup. She then 
paints dye on strands, paying 
special attention to coat new 
growth around the hairline, 
which, she explains, doesn’t 
take color in the same way as 
the ends do. Our tester 
transformed from a reddish 
brown to a cooler chestnut 
with subtle gold streaks. 

While getting there took 


three stages — a single 
process to the roots, 
highlights, and a semiperma- 
nent color applied overall to 
obtain the glossiness Mustafai 
is known for achieving — our 
once nervous tester left 
feeling “like a regular.” 
Regular price: $75-$300 
InStyle deal: $60-$240 

Cincinnati 


PARLOUR 

2600 Woodburn Ave. 
513-961-4247 


Our tester says Staffers 
instantly win you over with a 
free cocktail at the start of 
your service. And here, even 
the drinks have a personalized 
touch— they’re concocted 
by the chef at a local pop-up 
restaurant and include such 
unexpected creations as 
“grilled lemonade,” which 
earns rave reviews. Owner 
Jessie Hoffman’s work is 
just as artful; she began our 
tester’s treatment with a 
scroll through an iPad for 



the kind of hue that would 
successfully boost her 
too-dark brown. Opting for 
an almond base with 
golden-brown highlights 
and a subtle ombre effect 
overall, our tester got a 
tension-zapping scalp 
massage before Hoffman got 
busy with ammonia-free 
Davines products to craft the 


light-catching look. Also to 
love? The salon’s smart 
blow-dry policy: A 10-minute 
blowout (when heading home 
for takeout and Netflix) 
comes with every color 
treatment; you can pay $15 
more for the kind that will 
wow for a bigger night out. 
Regular price: $65-$600 
InStyle deal: $52-$480 
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Los Angeles 


GODDARD + BRAGG 
SALON 

656 N. Robertson Blvd. 
310-321-4035 


Our tester says Tucked 
off West Hollywood’s bustling 
Robertson Boulevard, this 
jewel box sports an edgy 
palette of blacks and grays 
with pops of Lucite and 
gold (“a modern kickback 
to Halston,” as colorist and 
co-owner Lorri Goddard 
describes it). Known as 
Hollywood’s “blonde 
whisperer,” Goddard has a 
roster of honey-hued clients 
including Jennifer Lawrence, 
Reese Witherspoon, and 
Kim Kardashian, whom she 
famously took from raven to 
platinum earlier this year. To 
bring our tester’s virgin black 
locks toward Jamie Chung- 
like highlights, Goddard got 
to work using her trademark 
“foilayage” technique— a 
combo of handpainted 
balayage highlights up top, 
foils underneath, and a misting 
of grapefruit-infused essence 
water to help blend the hues. 
She skipped the traditional 
blowout and hand-diffused 
each section. Adding a 
translucent gloss to temper 
brassiness, Goddard achieved 
gorgeous “back from Bali” 
streaks for our thrilled tester. 
Regular price: $150-$450 
InStyle deal: $120-$360 


NINE ZERO ONE SALON 

8469 Melrose Place 
310-855-9099 


Our tester says The brand’s 
new Melrose Place salon 
peppers its minimalist decor 
with luxe touches, like gilded 
salon chair pedestals and a 
marble reception desk. To 
change up her natural “dusty 
light brown” hair, our tester 
saw Florido, who’s worked 
with Justin Bieber. For the 
“sun-kissed” refresh she 
craved, Florido recommended 
a subtle dose of golden color 
from about cheekbone level to 
tips, which he handpainted 
onto slim swatches of hair. A 
swift rinse-out and two golden 
toners later, the summery 
ombre effect perfectly suited 
our tester’s natural base — and 
looked more like she’d spent 
a week at a beach than an hour 
at the salon. Using Unite 
Leave-in Detangler, Florido 
nailed perfectly boho beach 
waves, a style in high demand 
at this California-cool salon, 
where other stylists have 
worked on clients like Julianne 
Hough and Heidi Klum. 
Regular price: $100-$650 
InStyle deal: $80-$520 

New York 


IGK SALON AT THE 
DREAM DOWNTOWN 
HOTEL 

355 W. 16th St. 
646-625-4844 


Our tester says At the small, 
sexy salon inside the Dream 
hotel, hip celebrity and runway 
stylists snip away as guests 
stream past the tall windows 
on their way to the PHD club 
rooftop. InStyle’s assistant art 
director arrived looking for an 


understated upgrade: honey 
highlights for her virgin 
brown hair. Colorist Jenny 
Rey handpainted what 
she calls an Irish coffee- 
colored balayage, blending 
new streaks seamlessly into 
our reporter’s light brown 
base for a sun-lit lift that 
doesn’t require monthly 
maintenance. Afterward 
owner Aaron Grenia (one of 
three stylist owners, whose 
clients include Ciara and 
Donna Karan) turned up the 
heat for a silky blow-dry. 
Regular price: $275 
for balayage 
InStyle deal: $220 


SHARON DORRAM COLOR 
AT SALLY HERSHBERGER 

17 E. 71st St. 

212-535-3519 



Our tester says Are you 

within driving distance of 
Manhattan? Are you a 
brunette? Then you need to 
stop right now and make a 
date to see master colorist 
Sophie Georgiou. “I hadn’t 
colored my hair in almost a 
year,” says our tester. “My 
naturally dark brown hair had 
grown in and was down to my 
chin; my overblonded ends 
covered my shoulders in a 
strawlike curtain.” While our 
tester entered the three-floor 
salon wanting a refresh of her 


blond highlights for the 
summer months, Georgiou 
sweetly suggested another 
direction: an array of rich, 
elegant light brown streaks, 
which she assured our 
reporter would look so much 
better against her light olive 
skin. In under two hours, “I 
got such a makeover,” says 
our tester. “My hair looked so 
expensive. It was a luxe shade 
of cocoa that reflected light 
and brightened my face.” 
Regular price: $390-$500 
InStyle deal: $312-$400 


INTRODUCING... 
The Salon by InStyle 

WHERE TO FIND IT This year you’ll spot the Salon by 
InStyle inside 15 JCPenney stores in Chicago, Dallas, Los 
Angeles, and Miami. More than 800 remaining JCPenney 
locations will open their renovated doors in 2016. 

WHY YOU SHOULD GO You can find inspiration for 
a fresh cut or color inside our editor-curated look 
book. With styles for all hair lengths and textures, 
the collection is updated seasonally to highlight the 
coolest on-trend styles from the runways. 
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oicturesque 
stone Spa 
Salon. 


REMEDESPAATTHE 
ST. REGIS ASPEN RESORT 

3/5 E. Dean St. 

970-920-3300 


Our tester says Redeco- 
rated last fall with a low-lit, 
gilded cabin vibe, this 
much-awarded spa makes 
a luxe, calming setting for an 
apres-ski rubdown, custom- 
ized to target each client’s 
trouble spots. Our tester’s 
“strong and therapeutic” 
massage incorporated several 
techniques (from Swedish 
to deep-tissue), leaving no 
tendon untouched. Attention 
was given to the face (our 
tester’s favorite moment), 
scalp (including a 
Moroccanoil hair treatment), 
and feet (with a paraffin 
wrap), so our reporter left 
with noticeably hydrated 
skin, which, she says, is 
“exactly what you need in 
Aspen’s exceedingly dry 
climate.” Treatments include 
access to the spa’s Oxygen 
Lounge and waterfall pool, so 
pack a suit and stay a while. 
Regular price: $195 for 
60 minutes 
InStyle deai: $160 

Beverly Hills 


TOMOKO SPA 

141 S. Beverly Dr. 
310-205-7300 


Our tester says A little slice 
of Tokyo in the heart of 
Beverly Hills, Tomoko Spa 
offers sublime massages and 
body treatments in four 


private suites. Enter the 
pristine, elegant space and 
trade your shoes for zori, 
wooden Japanese slippers, 
then head to the spotless 
lounge to get treated to oshi 
burl (hot towels), brown rice 
tea, and chocolate-orange 
truffles. In the couples’ suite 
with adjacent beds and a hinoki 
cypress bathtub, the zen 
begins with a foot bath and 
reflexology, followed by the 
Tomoko Couples’ Massage. 

This signature rubdown 
incorporates aromatherapy, 
attention to pressure points, 
hot stones, and Swedish 
strokes. After what our tester 
calls a “delicate, mind-melding 
face massage from the eye 
sockets to the jawline,” meant 
to rebalance internal energy, 
you and your partner can enjoy 
a dip in the hinoki tub or take a 
shower using Terra Pure 
Organics products. 

Regular price: $590 for 
60-minute Couples’ 
Japanese Experience 
InStyle deal: $472 

Ivins, Utah 


SAGESTONESPA& 

SALON AT RED MOUNTAIN 
RESORT 

1275 E. Red Mountain Circle 
435-652-5736 


Our tester says If you need a 
good reason to rise from your 
rattan lounger facing the 
ahhh-inspiring view of the 
monumental red rock cliffs of 
southwestern Utah, the resort 
spa’s Art of Touch massage 
from Clarins won’t disappoint. 
To deliver its three levels of 
touch — starting with light 
and calming, then advancing 
to deep and targeted — pro 
aestheticians use thumbs, 
palms, elbows, and forearms 
to apply pressure. With an 
aromatherapy assist from 
herbal Clarins fragrances 
(which are misted in the air) 
and a mini-facial incorporating 
the brand’s Super Restorative 
Replenishing Comfort Mask 
($65; clarins.com), the 
treatment is a full-body reboot. 
“It leaves you feeling as if you 


just woke up from a deep 
sleep on a feather bed,” says 
our tester, “yet still energized 
enough to hike the grounds.” 

Regular price: $160 
InStyle deal: $128 

Palos Verdes, 
Calif. 


THE SPA AT TERRANEA 

100 Terranea Way 
310-265-2740 


Our tester says Considered 
the go-to staycation spot 
for L.A. locals, this 50,000- 
square-foot spa boasts 25 
treatment rooms, indoor and 
outdoor lounges, saunas, 
steam rooms, cold plunges, 
and a pool — all overlooking 
the coastline. In a spa 
bungalow you can delight in 
the El Segundo Blue, a body 
treatment designed to calm 
the nerves and cleanse toxins 
using an algae-based paste. 
The hour-and-a-half session 
kicks off with a 30-minute 
lymphatic-touch massage 
with essential oils and picks 
up with a targeted shoulder 
and scalp massage. Finally, 
a coating of mineral clay is 
applied and then removed to 
make skin clean and silky. 

Our tester left feeling “lighter” 
and “blissfully relaxed.” 
Regular price: $285 
InStyle deal: $228 


Wailea, Hawaii 
(Maui) 


AWILI SPA AND SALON 
ATANDAZ MAUI AT 
WAILEA RESORT 

3550 Wailea Alanui Dr. 
808-573-1234 


Our tester says Before a 
treatment begins at this 
tropical oasis, you can mix 
your ideal massage oil with 
the spa’s custom Omakase 
Apothecary Blending 
Experience. Our tester 
loved crafting her “fresh 
and slightly musky” blend, 
combining things like 
chamomile (for calming 
sensitive skin) and green 
tea oil (for its antioxidant 
properties), before a respite 
in the relaxation room 
(with a Jacuzzi “big enough 
to swim in”). Once the 
massage began with its 
symphony of lomilomi 
strokes (which are long 
and fluid) punctuated by 
pressure-point kneading, 
our tester felt her attention 
to aromatherapy waning in 
favor of tension-obliterating 
relief. “It worked out kinks 
I didn’t even know I had.” 
Regular price: $185 for 
60 minutes (Apothecary 
Blending Experience 
not included) 

InStyle deal: $148 
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FAC 


Dallas 


ESPA SPA AT THE JOULE 

1530 Main St. 

214-261-4555 


Our tester says It’s easy 
to forget you’re in bustling 
downtown Dallas while sipping 
Champagne in this dimly 
lit subterranean spa— let 
alone when you’re enjoying 
a shoulder massage as part 
of the two-hour Beauty 
Time treatment. In addition 
to a full-body scrub, the 
customized facial (following 
a detailed skin analysis) 
includes a double-cleanse 
with oil and foam washes, 
exfoliation, a hydrating mask, 
and layers of antioxidant 
serums from ESPA’s own line. 
Two days after her session, 
our tester said, “My face still 
looked brighter, and my pores 
seemed less noticeable.” 
Regular price: $295 
InStyle deal: $236 

Los Angeles 


SHANI DARDEN 

310-745-3150 for location 
and booking 


Our tester says A visit 
to Shani Darden’s jasmine- 
scented bungalow (fre- 
quented by Jessica Alba and 
Rosie Huntington-Whiteley) is 
like hanging at your BFF’s 
house. Answering the door in 
ripped jeans and a T, Darden 
extends her warm, inviting 
manner from greeting to 
good-bye. After cleansing 
with a vibrating Foreo Luna 


brush to buff away makeup, 
Darden applied a lactic acid 
peel to wipe out dead cells 
before excavating pores with 
extractions. An oil-absorbing 
sulfur mask sopped up grease 
“without overdrying,” says our 
tester. After an LED treatment 
to rev up firming collagen 
production, Darden delivered 
a shoulder massage, plus a 
glycolic peel on hands. “I had a 
dewy radiance that lasted for 
days,” says our tester. 

Regular price: $300 for 
custom facial 
InStyle deal: $240 



New York 


SKIN LAUNDRY 

3 W. 16th St 
646-760-9298 


Our tester says With a clean 
all-white interior that feels 
more modern loft than medi- 
spa. Skin Laundry offers a 
single 10-minute laser and 
light-based facial for those 
seeking results-oriented skin 
care in a time-starved world. 
The pore-cleaning treatment 
uses just two technologies — a 
YAG laser and I PL (intense 
pulsed light) — and each can 
have short- and long-term 
benefits, depending on 
whether you get a single 



lALS 


4 


treatment or a series of them. 
In one facial, dirt and bacteria 
are literally zapped away, 
leaving skin looking even- 
toned. With repeat visits, you 
may notice dark spots, lines, 
and pores are less visible. Our 
tester, who got compliments 
on her glow after just one 
appointment, says the quick 
hit of light and laser felt like no 
more than “a rubber band 
tapping my face.” 

Regular price: $65 
InStyle deal: $52 


SPA NALAI AT THE PARK 
HYATT HOTEL 

153 W. 57th St 
646-774-1210 

Our tester says An upscale 
urban spa and decadent Carita 
Radiance Facial add up to 90 
minutes of relaxing, 
complexion-enhancing bliss. 
Tea and truffles meet you in 
the soaring. Architectural 
Digest-worthy space done in 
calming blues, lavender, and 
gray. The treatment room 
boasts a wall of windows, and 
our tester left the curtains 
wide open during her service. 
As the sun set on the skyline, 
the pro executed painless 
extractions, applied a 
hydrating mask, and then 
painted on another mask 
infused with diamond powder 
and brightening plant extracts. 
The cream gave our tester a 
“major glow boost.” Even 
stubborn rough patches 
around her nose and chin were 
“baby soft.” 

Regular price: $375 
InStyle deal: $300 

Newport, R.I. 

THE RETREAT AT CASTLE 
HILL BY FARMAESTHETICS 

590 Ocean Dr. 

401-849-3800 

Our tester says Having 
recently transformed two of 
their historic mansions’ 
ocean-view suites into serene 
treatment rooms, this circa- 
1875 hotel on Narragansett 
Bay offers a short but pleasing 




AtSpaNalai, 
pros apply CARITA 
creams infused with 
diamond powder {like 
Carita Beauty Diamond, 
$600; caritadirect-com) 
to leave skin plump 
with an immediate 
glow. ^ 


menu of services, including a 
personalized facial featuring 
products made with organic 
herbs and oils. Our tester 
reported plump, moisturized 
skin after helpings of Farm- 
aesthetics Herbal Hydration 
Complex Mask ($48), which 
takes down redness, and the 
Nutrient Dense Fine Facial Oil 
($58; farmaesthetics.com), all 
delivered while she cozied up 
on a heated bed. 

Regular price: $150 for 
60 minutes 
InStyle deal: $120 


0 


Seattle 


PENELOPE AND THE 
BEAUTY BAR 

411 University St. 
206-438-1750 

Our tester says In the 

downtown Fairmont Olympic 
Hotel, this spa exudes 
old-school decadence with 
its gilded mirrors, cloth- 
draped tables, and Versailles 
armchairs. Here you can 
pick products from French 
and Hungarian lines (like 
Biologique Recherche and 
Omorovicza) to fit your 
needs. Our tester loved the 
immediate plumping effect 
from the “lifting” massage 
technique her pro, Icelandic- 
born aesthetician Gunna 
Covert, used to coax 
Biologique firming serums 
into the skin. All told, our 
tester discovered “the most 
relaxing and enjoyable facial” 
she’d ever had. “My face 
was immediately tighter and 
looked more toned.” 

Regular price: $299 
($240 for members) for 
the Perfect Facial 
InStyle deal: $239.20 ($192) 
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Beverly Hills 


THE SPA ON RODEO 

427 N. Rodeo Dr., Suite G13 
424-284-8040 


Our tester says Founded 
by foot and ankle surgeon 
Bobby Pourziaee, the spa 
crafts pampering yet highly 
effective services. The 
150-minute Rodeo Manicure 
and Pedicure, delivered in 
the soothing, bamboo-filled 
spa, starts with a recline in a 
roomy leather chair and a foot 
soak in a beveled copper basin. 
After feet and hands have 
rested in an herbal tea and 
coconut milk blend to soften, 
pros apply DMK’s retexturizing 
enzyme mask (for profes- 
sional use only), then offer a 
reflexology session, as well 
as a foot dip in paraffin 
wax to leave skin as supple 
as a newborn baby’s cheeks. 

A precise polish application, 
with shiny shades from Butter 
London and OPI, cap off the 
perfectly indulgent service. 
Regular price: $170 
InStyle deal: $136 

Los Angeles 


NAILS 


where an astrological reading 
leads you to your most 
fortuitous hues. (Only in 
L.A., kids.) Resident color 
expert and astrologer Rose 
Theodora walks you through 
your natal chart, then helps 
you pick resonating shades 
from the shop’s lacquer wall, 
on which sit hundreds of shiny 
traditional and gel formulas 
from CND, OPI, Presto, and 
RGB, organized according to 
star signs. Theodora told 
our tester to go with purple, 
a shade that could be a 
“catalyst” for the career 
change she saw on her Libra 
chart. While our reporter 
chatted with Theodora, nail 
pro Noemi Diaz went to work. 
She filed our tester’s nails 
into flattering squoval shapes 
before creating an ombre 
effect by brushing stripes 
of OPI’s the Berry Thought of 
You and the deep-plum 
Skating on Thin Ice-Land 
($10 each; ulta.com) onto a 
makeup sponge, then lightly 
pressing the sponge onto 
nails. The glossy results went 
unchipped for 10 days, 
collecting Likes along the way. 
Regular price: $90 for 
Color Scope 
InStyle deal: $72 


girlie girl’s modern oasis, 
from the ballet-pink floors 
to a string of photo-ready 
blooms strung on the wall. 
Sipping water from a pink 
tumbler, our tester relaxed 
on a blush Blu Dot chair 
for the Alice Manicure and ’ 
Pedicure. Technicians 
worked simultaneously on 
hands and feet, beginning 
with a natural Pursoma salt 
foot soak, followed by a sugar 
citrus scrub. A mind-numbing 
massage with an assist from 
Tata Harper’s line of natural 
scented oils thrilled our 
reporter, whose hands and 
feet were then dipped into 
peach-scented paraffin wax 
to soften the skin and seal 
in moisture. She scored a 
chip-free week with coats of 
Treat Collection’s French 
Vanilla (a grayish taupe, $18) 
on hands and Summertime 
(a punchy coral red, $18; 
beautyhabit.com) on toes. 
Regular price: $140 
InStyle deal: $112 

Venice, Calif. 

CAUDALIE BOUTIQUE 
&SPA 

7476 Abbot Kinney Bivd. 



Upgrade 
your DIY mani 
with a rosewater 
hand soak. Try a skin- 
softening blend of 
warm water with a 
few drops of rose 
essential oil. 






shades, like Smoky Greige 
and Milky Mint. Our tester’s 
nude pedicure? It lasted a full 
two weeks without a nick. 

Regular price: $30 for a 
Vinotherapie Classic 
Pedicure 
InStyle deal: $24 

Washington, D.C. 

VARNISH LANE 

5236 44th St., N.W. 
202-506-5308 


ENAMEL DICTION 

5405 W. Pico Blvd. 
323-900-0355 


Our tester says Which 
polish is right for you? Find 
out in this bright nail-art 
studio tucked off a busy retail 
strip on West Pico Boulevard, 
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Pasadena, Calif 


OLIVE & JUNE 

746 S. LakeAve. 
626-440-9700 


Our tester says This airy 
macaron of a nail studio is a 


.A 


• u. Uki:JUCi.U' uM." 


310-450-3560 


Our tester says With the 
fresh scent of its famed 
grape-seed and orange- 
blossom facial mist mingling 
in the air, this boutique spa 
instantly feels like a Zen 
sanctuary. From the second 
you step onto its tree-filled 
patio entrance, your mind 
relaxes. And once you rest in 
the individual pedicure 
station — a purple leather 
chair behind a gauzy white 
curtain — you’ll be treated 
to the French brand’s 
antioxidant-rich products, 
like the luxe Overnight 
Recovery Oil ($52; us.caudalie 
.com), among others, while 
pros slough, moisturize, and 
massage feet. As for polish, 
the spa’s new partnership 
with Tenoverten means you 
can choose from the brand’s 
well-edited collection of 
trendy-meets-sophisticated 


Our tester says The team 
at this Friendship Heights 
gem understands that a few 
luxe touches (Complimentary 
mimosas and drinks! Dior and 
Deborah Lippmann polishes! 
Tablets packed with reading 
material!) go a long way 
to wow. Pros here take a 
water-free approach to nail 
care: They wrap feet in 
warm towels and cleanse 
with oil spray (which inhibits 
the spread of water-borne 
bacteria) and then reach for 
single-use strips of pumice to 
buff away calluses. Our tester 
loved the fastidiousness, along 
with the natural, chemical- 
free Sans products, including 
cleansing oil, sugar scrub, and 
massage butter. Bonus: “My 
technician, Mona, gave me 
the best 10-minute foot and 
leg massage of my life.” 
Regular price: $55 for the 
Luxe Lane Pedicure 
InStyle deal: $44 
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^ SANIA’S 1 

Brow Bar Angled 
Mechanical Brow 
Pencil ($30; sanias 
browbar.corh) earns its 
spot in your purse: It’s a 
soft, slanted pencil 
and blending brush 
^ in one. A 


BEAUTY BLACK BOOK 


minutes, stop by this 
small, chic, well-lit studio 
near Madison Square 
Park. Here, the adroit 
artist SaniaVucetaj (who 
has tended to Sarah Jessica 
Parker and Rihanna) wields 
tweezers with stunning 
speed and precision, 
delivering youthfully full, 
bold brows. Before the 
plucking (with her own brand 
of slanted tools) comes 
the talk: Vucetaj explained 
how our tester’s set was 
slightly asymmetrical and 
sparse. ‘Td been too tweezer- 
happy in the past,” says our 
reporter. To the rescue: a 
comprehensive brow-rehab 
program from Vucetaj, 
complete with monthly 
appointments and directions 
to avoid applying skin-care 
products over hairs (which 
can impede growth). “When I 
left, my brows were so much 
cleaner and more defined.” 
Regular price: $75 
InStyle deal: $60 


Benefit 
Boutique in 
northern 
Dallas 


BROWS 


Chicago 


CHANNING’S STUDIO 
&SPA 

67 £ Oak St, Suite 3W 
312-280-1994 


Our tester says Owner 
Cheryl Renella has major 
red-carpet cred, having 
groomed the brows of 
stars like Angelina Jolie and 
Jeremy Piven. At her small 
and inviting spa, Renella not 
only makes over neglected 
sets (as was the case for our 
tester) but also doles out 
helpful tips for managing 
arches on your own. After 
cleaning up our tester’s 
mismatched pair and filling 
out her “too thin” ends, 
Renella pointed out the 
“pluck and no-pluck” zones 
(tweeze just above eyelids, 
not above arches) for the 
thickest-looking results. 
Regular price: $100 for the 
first appointment 
InStyle deal: $80 

Dallas 


BENEFIT COSMETICS 
BOUTIQUE PRESTON 

4022 Villanova Dr. 
214-764-8380 


Our tester says Delightfully 
whimsical, with a pink interior 
dotted with white and Lucite 
accents, this high-energy 
salon is an all-fun zone where 
pros happily teach visitors 
how to brush and fill their 
own arches. The brand’s 
Signature Brow Wax includes 
a three-point mapping 
technique: To determine the 
ideal length and arch of your 
brows, technicians measure 
the spacing of your eyes and 
face shape before trimming 
and waxing. After a soothing 
dose of aloe, our reporter got 
her free makeup application, 
then declared Benefit’s 
Gimme Brow ($24; benefit 
cosmetics.com) “my new 
go-to brow filler.” 

Regular price: $21 
InStyle deal: $16.80 


THRONE ON RODEO 

421 N. Rodeo Dr, Suite 5A 
310-734-7372 


Our tester says Zen, schmen. 
The vibe of this new Rodeo 
Drive spa is rocker chic, 
with a major bass line pulsing 
through the black, white, and 
red walls. The focus is on glam- 
ming up brows, lashes, and 
makeup. And for killer arches, 
look no further than pro 
Makilia (Kai) Adams. Fifteen 
minutes in her chair will fix 
any asymmetry and, in our 
tester’s situation, produce a 
flattering curved shape where 
flatness once reigned. After 
a consultation, Adams traces 
her suggested silhouette with 
a highlighter pencil (our 
reporter appreciated this “no 
surprises” approach). Also 
unique: She waxes in micro 
areas, generally using about 
four strips per brow. This 
allows Adams more control 
and elicits fewer tears from 
you. Our tester loved her 
fresh, eye-opening shape, 
plus the free makeup 
touch-up and tutorial on 
howto fill in brows at home. 
Regular price: $45 
InStyle deal: $36 
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Beverly Hills 


New York 


BLINK BROW BAR 

611 Fifth Ave., 5th Floor 
212-940-4186 


Our tester says On the fifth 
floor of midtown Manhattan’s 
Saks Fifth Avenue depart- 
ment store you’ll find DVF 
wrap dresses, edgy distressed 
denim from AG and Rag & 
Bone — and a line of chairs 
set up in the newly appointed 
Blink Brow Bar. Walk-ins are 
welcome, as pros stand at 
the ready to deliver expert 
threading services. Our 
tester had been growing in 
her brows for more than 
seven months. “They were 
completely shapeless,” she 
says. The technician spun a 
pair of cotton threads around 
her arches, swiftly pulling 
away strays to shape elegant, 
delicately rounded silhou- 
ettes. After about 20 minutes, 
“I peeked in the mirror and 
felt like I’d gotten a facelift,” 
says our tester. “I couldn’t 
believe how much younger 
the defined, curved brows 
made me look.” 

Regular price: $32 
InStyle deal: $25.60 


SANIA’S BROW BAR 

48 W. 20th St 
212-247-1129 


Our tester says For perfect 
arches in, literally, five 




All marks are trademarks and/or registered trademarks of Alterna Holdings Corp. 
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BEAUTY BLACK BOOK 


BEAUTY BARS 

Whether you’re religious about weekly blowouts or looking for a no-muss, no-fuss facial to get your 
skin in check, these specialized spots are guaranteed to deliver. Walk-ins welcome. 


Austin, Texas 


If you prefer to wear 
natural and organic 
makeup 
W3LL PEOPLE 

2/5 S. Lamar Blvd. 
800-790-1563 


Our tester says Offering 
natural and organic products 
in a “green” space (recycled 
bark covers walls; recycled 
denim insulation lines the 
insides), this cosmetics 
shop-cum-beauty bar strives 
for an eco-luxe experience. 
Come in for hour-long makeup 
lessons with pro Rachel 
George. For our tester, she 
began with a helping of Tata 
Harper’s firming anti-aging 
serum and eye cream 
(because no base looks dewy 
if it’s applied to sandpaper- 
like skin). George shaped 
our tester’s brows, then 
explained how to contour 
and highlight cheeks with 
W3LL People’s multipurpose 
sticks. Our reporter scored 
“a better understanding 
of natural skin care” and a 
glowy daytime look accented 
by the perfect berry lip. 
Regular price: $85 
InStyle deal: $68 

Beverly Hills 

If you’re a total 
beauty junkie 
STRIIIKE 

9278 Civic Center Dr. 
310-205-2600 


Our tester says When the 
beautiful and talented 
Streicher sisters (Jenn is a 








W3LL 
PEOPLE 

Universalist Multi in 
Creamy Crimson ($35) 
and Bio-Brightener 
($29; w3llpeople.com) 
contain natural and or- 
ganic ingredients and 
can be used on eyes, 
lips, and cheeks. 






makeup artist, Kristie is a 
brow whiz, and Ashley Is a 
hairstylist) aren’t working 
on editorial shoots, being 
interviewed for magazines, or 
attending to clients like Emily 
Blunt and Taylor Schilling, 
you can find them at this year- 
old one-stop beauty shop in 
Beverly Hills. (Note to locals: 
There is parking aplenty on 
the street.) The midcentury- 
modern space, with concrete 
floors and touches of 
gold, melds perfectly with 
the uncomplicated chic the 
Streichers bring to their work. 
Spring for the Full Striiike 
and visit each sister to get a 
complete update to your 
look. On our tester, Kristie 
crafted her signature full, 
feathered arches; Jenn 
realized dewy, sultry skin with 
burnt-gold shadows and rose 
lips; and Ashley delighted with 
a French-braided updo 
pinned to tousled perfection. 
The studio sells a selection 
of the sisters’ fave brands, so 
you can take home that Bobbi 
Brown blush or Sachajuan 
volumizing powder to 
re-create the looks at home. 
Regular price: $600 
InStyle deal: $480 

Los Angeles 

If you’re a 
blowout addict 
SOCIETY SALON 

8327 Meirose Ave. 
323-655-4555 


Our tester says At this 
cool, industrial spot in West 
Hollywood, you can double 
down on your beauty habit: 
For $80 a month. Society 
Salon offers devotees a 
membership for unlimited 
blowouts. We sent our tester 
for a service ($65 without a 
membership) within its white 
brick walls to judge what kind 
of quality you get with the 
quantity. As she told it, the 
stylists were welcoming and 
friendly from the moment 
she stepped Inside. After a 
shampoo and conditioning 
with $hu Uemura products, 
her pro added the brand’s 


Fiber Lift ($39; shuuemura 
artofhair-usa.com) before 
drying hair halfway, then 
working on smaller pieces 
with a round brush. Once 
hair was dry, he applied 
texturizing spray and created 
beachy bends with a hot 
iron. Our tester’s final 
assessment? “Sign me up!” 
Regular price: $65 
for a single blowout 
InStyle deal: $52 

New York 


If you obsess over 
your skin 
HEYDEY 

1130 Broadway 
646-869-3601 


Our tester says You’ve heard 
of a blow-dry bar, right? Now 
meet Heydey, Manhattan’s 
new facial bar. They offer a 
single treatment in a 30- or 
50-minute session — a basic, 
effective facial (which includes 
a cleanse, exfoliation, and a 
mask) that you can squeeze 
into your regular schedule. 
Choose between two types: 
hydrating and calming, or 
detoxing and cleansing. For 
our tester with admittedly 
congested pores, aesthetician 
Jill Kiblldis took a comprehen- 
sive approach, complete with a 
double-cleanse, an exfoliation, 
and a dead-cell-shedding 
Naturopathica enzyme peel. 
With anti-aging serums and an 
antioxidant mask thrown in, 
the “quickie” facial delivered 
the full Monty. Our tester 
praised everything from “the 
chill environment and Kibildis’s 
skillful effleurage motions” to 
the follow-up email she 
received an hour after her 
appointment, filled with 
product recommendations. 
Regular price: $60 for 30 
minutes 

InStyle deai: $48 


If you want to try 

extensions 

RPZL 

27 W. 20th St. 
212-255-0036 



Striiike beauty 
studio in 
Beverly Hills 


Our tester says The name 
is a nod to the fairy-tale 
character of lustrous, long 
locks — and a hint as to the 
type of services you’ll find 
here. It’s a modern, all-white 
blow-dry bar ($40 per 
blowout) and a salon that 
specializes in the application 
of extensions (made of 
human hair). You can buy a 
16-piece clip-in set ($250) or 
a collection of pieces that are 
“glued” in place with a 
handheld ultrasound device. 
Our tester arrived with a lob 
and left with “mermaid waves 
that reached to my elbows.” 
The most surprising part? “My 
husband didn’t even realize I 
had extensions. He just said, 
‘Your hair looks really good!”’ 
Regular price: $250 for 
16-piece clip-in extensions 
and a blowout 
InStyle deal: $200 


DISCOVER 
HUNDREDS MORE 
EDITOR-TESTED 
SALONS! 

Access exclusive additional 
spots from this year’s 
round-up, as well as our full 
guides from 2014, 2013, and 
2012, at instyle.com/ 
beautyblackbook 
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when it’s dentist 
day, but that 
delicious donut 
could not 
be denied. 
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KimiltAll’s 
Guide to 

, Fall . 

Accessories 

Buying this season’s hottest 
bags, boots, and other 
must-haves? That’s a no- 
brainer. But here are a few 
inspired tips to wear ’em 
like a total fashion genius 


PHOTOGRAPHED BY 

ANDREW YEE 
ILLUSTRATED BY 

AMELIE HEGARDT 
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HOWTO 

TAKE THE 
70s TO WORK 

This throwback trend boogies straight 
on into the office with a fiercely cut 
camel suit and glossy black saddle bag. 

All pieces by Altuzarra. Wool flannel jacket 
($1,995; barneys.com) and pants ($950; 
at Jeffrey, 212-206-1272). Silk crepe de chine 
top, $695; at Barneys New York. Calfskin 
bag with lambskin strap, $2,995; barneys.com. 



SHOP/^/ 



HOWTO 


MAKE A STATEMENT 
WITH A BELT 

Don’t just jump through the loops: Cinching your outfit in an 
unexpected way provides a next-level finishing touch. 


EQUESTRIAN 
POLISH OVER 
A BLAZER 
Blazer Wool, 
Raey, $449; 
matchesfashion 
.com. Shirt 
Cotton, Everlane, 
$60; everlane 
com. Trousers 
Wool-polyester, 
AYR, $225; ayr 
.com. Belt 
Leather, Maison 
Boinet, $275; at 
select Barneys 
New York stores, 




POWERFULLY 
SMART OVER 
AMENSWEAR 
COAT 

Coat Wool blend. 
Theory, $1,115; at 
Theory. Turtle- 
neck Silk blend. 
Equipment, $238; 
at Equipment, 
646-277-6497. 
Beit Leather, 
Donna Karan 
New York, $995; 
donnakaran.com. 



FEMININE AND FLIRTY OVER A CAMISOLE 
Camisole Acetate-viscose, Tibi, $225; tibi.com. 

Skirt Silk-polyester, Alice + Olivia by Stacey Bendet, 
$495; aliceandolivia.com. Belt Calfskin, W. Kleinberg, 
$160; at W. Kleinberg, 888-404-7131. 


HOWTO 


MASTER 

THE 

EDITOR’S 

TUCK 

Steal this trick from 
fashion insiders to top off 
dresses and jackets with 
an air of effortless cool. 



STEP 1 Fasten a belt at your natural 
waist and make sure you have a good 
12 inches of length to play with. 


STEP 2 Tuck the excess 
underthe part around 
your waist and pull it up. 


STEP 3 Guide the end through the loop 
you’ve created; tug all the way down so 
it’ll stay in place. Voila — instant allure! 
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SHOP if/ 


DOUBLE 

BAG IT 


Laptop, phone, wallet, 
shoes — sometimes your 
everyday haul is more 
than a single carryall 
can handle. Enter these 
beyond cute tote-and- 
purse combos, which get 
the job done in style. 


Sweater Polyester- 
viscose, Design History, 
$99; shopthreadonline 
.com. Skirt Leather, 
Zara, $1 89; zara.com. 
Tote Leather, Tory 
Burch, $395; toryburch 
com. Handbag 
Calfskin and suede, 
Pierre Hardy, $1,295; 
at the Webster Miami. 


HOWTO 




Tote Leather, Dooney 8< Bourke, 
$448; dooney.com. Handbag 
Leather, Coach, $350; coach.com. 


Tote Leather, Michael Kors Collection, 
$1,290; at select Michael Kors stores. 
Handbag Calfskin, Salvatore Ferragamo, 
$1,290; at Salvatore Ferragamo. 



Tote Saffiano leather, Rebecca 
Minkoff, $295; rebeccaminkoff.com. 
Handbag Nubuck, A.P.C., 
$470; at A.P.C., 212-966-0049. 



Tote Calfskin, Want les Essentiels 
de la Vie, $795; wantessentiels.com. 
Handbag Napa leather, 
Bottega Veneta, $2,400; at 
Bottega Veneta, 800-845-6790. 
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Shampoo, Conditioner, 
Stylers or Hair Spray 

Excludes Trial Size 
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HOWTO 


MATCH YOUR BOOTS TO YOUR HEMUINE 

Truly one of the best things about fall — new boots! But which of the latest shaft heights looks best with 
which skirts? We break it down for the most flattering (and of-the-moment) results every time. 


ANKLE 

For an easy, “I just threw this together” 
effect, offset the shoe’s casual 
tomboyish vibe with a flowy maxi style. 
Sweater Cashmere with silk trim, TSE, 
$445; tsecashmere.com. Skirt Viscose, 
Bardot, $63; bardot.com. Boots Leather, 
Ivanka Trump, $170; bloomingdales.com. 


MIDI 

Choose a structured cut that hits right 
where your calf tapers in. A major flash of 
leg in front further fights frumpiness. 
Top Cashmere-silk, Hellessy, $680; at Laura 
Gambucci. Skirt Wool, Self-Portrait, $410; self- 
portrait-studio. com. Boots Leather and suede, 
Donna Karan New York, $1,295; donnakaran.com. 


OVER-THE-KNEE 

As long as youYe not wearing stilettos, 
a short and sweet mini lends a 
hit of so-right-now ^60s mod flavor. 
Turtleneck Cotton, T by Alexander Wang, 
$315; alexanderwang.com. Skirt Wool, 
Trademark, $398; trade-mark.com. Boots 
Suede, Sam Edelman, $250; samedelman.com. 
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NORDSTROM 


OeOe 


CECE AVAILABLE AT 
NORDSTROM & NORDSTROM.COM 


SHOP/^/ 


HOWTO 


TEAM THE RIGHT 
NECKLACE WITH 

YOUR NECKLINE 

These pretty pairings can have the same 
head-turning impact as a dangerously 
low-cut dress, but they’re decidedly more 
subtle. Hey, eyes up here! 




TRY A HIGH COLLAR 
WITH DELICATE LAYERS 
Blouse Silk chiffon, Wes Gordon, $850; at Neiman 
Marcus. Necklaces From top: Diamond and 14kt 
gold, Effy Jewelry, $1,395; effyjewelry.com. Gold 
vermeil double-strand bar, Jennifer Zeuner Jewelry 
$187; jenniferzeuner.com. Pave crystal and gold plate 
rectangle, Rachael Ryen, $98; rachaelryen.com. 


TRY A TIE-NECK WITH 
A BOHO TASSEL 
Blouse Silk, Tory Burch, 
$350; toryburch.com. 
Pants Polyester blend, Trina 
Turk, $278; trinaturk.com. 
Necklace Resin and gold 
plate, R.J. Graziano, $75; 
rjgraziano.com. 


TRY A BUTTON-UP 
WITH A SCULPTURAL 
CHOKER 
Shirt Silk, Rag 8c Bone, 
$370; at Nordstrom. 
Necklace Pearl and gold 
plate, Jason Wu, $875; 
neimanmarcus.com. 



TRY A 
CREWNECK 
WITH ALONG 
PENDANT 


Sweater Viscose, 
Jill Stuart, $398; at 
Jill Stuart, 212-343- 
2300. Necklace 
Sunstone, carnelian. 
and gold fill. By Boe, 
$95; byboe.com. 



I 


1 

( 
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Sunshine is Beautiful 
And so is your skin 




fjCEEHISES 


Murad 


bMntwl-C 
0«y Motstur* 
■raad tpaclnjm 


Care for it with Murad Environmental Shield. 85% saw spots 
lighten in just 1 week* using Murad's high performance formulas to 
target signs of aging from overexposure to sun, pollution and stress. 


Murad 


Murad products are available at Murad.conn, Sephora, Ulta, Massage Envy Spa, 
Nordstrom and fine spas and salons. 
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O y Follow us 6MuradSkincare 
O Like us for exclusive offers 
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HOWTO 


HOWTO 


UP YOUR 

GLOVE 

GAME 

These old-school 
extras are making a 
serious comeback. 
Follow the formulas 
here to come off 
more glamorous 
than granny-like. 


LONG + KIMONO 
JACKET = RETRO 
SWAGGER 
Wrap top Suede, 
Citizens of Humanity, 
$990; citizensof 
humanity.com. 
Henley Cashmere 
with silktrim,TSE, 
$495;tsecashmere 
.com. Pants Viscose- 
elastane, Rebecca 
Taylor, $295; rebecca 
taylor.com. Gloves 
Napa leather, 
Portolano, $260; 
portolano.com. 





EMBELLISHED + THREE-QUARTER- 
SLEEVE BLAZER = BOY MEETS IT GIRL 
Blazer Wool, Adam Lippes, $1,300; matchesfashion 
.com. Skirt Triacetate blend, Vince, $265; vince 
.com. Gloves Sheepskin, Lauren Ralph Lauren, $78; 
ralphlauren.com. Brooch Glass pearl and oxidized 
silver plate, Gerard Yosca, $135; yosca.com. 





PALE PINK-I- 
BRACELET- 
SLEEVE COAT = 
ELEGANTLY 
OFFBEAT 
Coat Polyester-rayon, 
C/MEO Collective, 
$210; fashionbunker 
.com. Gloves Napa 
leather, Prada, $675; 
prada.com. 


DO 
GEEK-CHIC 

GLASSES 

RIGHT 


Going for the nerd 
look? It all comes 
down to finding the 
best frames for 
your face shape. 



Cellulose acetate, Warby 
Parker, $95; warbyparker.com. 



Acetate, Max Mara, 

Max Mara, 212-879-6100. 



at LensCrafters. 



Acetate, Morgenthal 
Frederics, $365; at Morgenthal 
Frederics, 212-966-0099. 
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Curated. Coveted. 

WHBM.COM 



the Pretty Punk 


From top: 

AZLEE Diamond and 18kt 
gold, $990; azleejewelry.com. 

HONORA Freshwater cultured 
pearl and rose gold plate, $80/set; 
honora.com for stores. 


PHYNE BY PAIGE NOVICK 

Diamond, pearl, and 14kt gold, 
$750; paigenovick.com. 




^ anatomy of an 

EAR STACK 


Let your lobe tell a style story with studs, crawlers, cuffs, jackets, 
and more — multiple piercings encouraged but not required 

BY MEGGAN CRUM PHOTOGRAPHED BY SERENA BECKER 


SHOP^/.' FINE JEWELRY 


the Sweetheart 

Right, from top: 
ANITA KO Diamond, ruby, and 
18kt rose gold, $1,375; anitako.com. 
ALISON LOU Black diamond and 
14kt gold, $550; twistonline.com. 


the Gothic 
Goddess 

Below, from top: 
CARBON & HYDE Diamond and 14kt 
white gold, $575; carbonandhyde.com. 

MARLA AARON JEWELRY 

Sterling silver, $100; marlaaaron.com. 

GABRIEL & CO. Diamond and 
sterling silver, $290/set; 
eshop.gabrielny.com for stores. 
YOSSI HARARI Pave diamond and 
alloy, $1, 305/set; at Bergdorf Goodman. 
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SHOP/^/ 



Days of 
Outfits 

No more “I have 
nothing to wear”: 

Here’s a whole 
month’s worth of 

head-turning, 
heart- stopping, 
and just flat-out 
fantastic ideas 

for nailing your look 
every single time 

PHOTOGRAPHED BY ANDREW YEE 
STYLED BY ALI PEW 

FOR COMPLETE BUYING INFO 
ON THE EIGHT KEY PIECES 
YOU’LL NEED, SEE P. 279. 



1 Vibrant red looks striking with blue. 
Just stick to an orange-based 
hue so you don’t look too Team U.S.A. 
Offbeat ankle boots also help. 
Crewneck Merino wool, Armani Exchange, 

$150; armaniexchange.com. Skirt Nylon- 
polyester, Tanya Taylor, $525; tanyataylor.com. 
Earrings Gold plate, Nissa Jewelry, $64; 
nissajewelry.com. Bag Kid suede, Ann Taylor, 
$118; anntaylor.com. Ankle boots Boss. 


A skirt set gets some retro-flavored 
swagger with a high slit and 
bronze buttons. Maroon suede 
extras provide a super-luxe finish. 

Vest and skirt Wool vest ($398) and skirt 
($348), Nanette Lepore; nanettelepore 
.com. Shirt Silk, Frame Denim, $238; at 
Nordstrom. TWo-finger ring Acrylic 
and gold plate, BaubleBar, $32; baublebar 
.com. Bag Tory Burch. Pumps Suede, 

Chelsea Paris, $475; chelseaparis.com. 
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Bring a tomboy twist to a simple 
dress by adding a white collared shirt 
and oxford shoes. Scrunch your 
socks to look too cool for school. 



Skirted trousers push the fashion 
envelope, so keep things tame 
up top— a timeless camel blazer 
and graphic knit work beautifully. 



Get more mileage out of a tribal-print 
minidress by layering a navy turtle- 
neck underneath. Spice up the palette 
with a mustard cross-body bag. 


Coat Polyester blend, Apiece Apart, $650; at 
Steven Alan. Dress Merino wool. Club Monaco, 
$345; clubmonaco.com. Shirt Rag & Bone. 
Sunglasses Acetate, Velvet Eyewear, $175; 
velveteyewear.com. Socks Acrylic blend, Hue, 
$9; hue.com. Lace-ups Wool, Dune London, 
$109; dunelondon.com. 


Blazer Polyester blend, Banana Republic, 

$198; bananarepublic.com. Sweater Cashmere, 
Hilfiger Collection, $260; at Tommy Hilfiger, 
212-223-1824. Wrap skirt trousers Wool, Derek 
Lam 10 Crosby, $595; dereklam.com. Sunglasses 
Acetate and metal, Ray-Ban, $165; sunglasshut 
.com. Bag and scarf Tory Burch. Lace-up boots 
Suede, Boden, $208; bodenusa.com. 


Dress Polyester blend, Hunter Bell, $462; 
lordandtaylor.com. Turtleneck Silk-cashmere, 
Magaschoni, $198; magaschoni.com. Sunglasses 
Acetate, Raen, $175; raen.com. Bag Leather 
and fur, Furla, $478; furla.com. Boots Suede 
and embossed leather, Loeffler Randall, $475; 
loefflerrandall.com. 


TURN TO SEE MORE V 





Your trusty blouse-and-skirt combo 
can take you right into cocktail hour 
thanks to a punchy butterscotch 
color and a leg-revealing slit. 


7 A jumpsuit has the power to look sur- 
prisingly spot-on for evening— choose 
a cropped one to show off killer shoes 
and mix in a fabulous (faux) fur stole. 



For a comfy weekend outfit that 
doesn't skew sloppy, try a grown-up 
pair of overalls In dark green. Slip on 
some sneaks and you're good to go. 


Blazer Triacetate-polyester crepe, Elizabeth 
and James, $465; saks.com. Blouse Polyester, 
Corey by Corey Lynn Calter, $150; savvygreenville 
.com. Skirt Aeron. Sunglasses Rubber over 
nylon, Maui Jim, $239; mauijim.com. Bracelet 
Antique-finished gold plate. Sequin, $68; 
www.sequin-nyc.com. Bag Leather, A.P.C., 

$635; at A.P.C., 212-966-0049. Watch Stainless 
steel, Citizen Watch, $225; citizenwatch.com. 
Pumps Suede, J. Crew, $315; jcrew.com. 


Jumpsuit Silk-polyester jacquard, Tibi, $795; 
tibi.com. Earrings Glass and gold tone. Jewelry 
Storm; $28; jewelrystorm.com. Stole Faux fur, 
Ted Baker London, $165; tedbaker.com. Bracelet 
Cubic zirconia and gold plate, SoolhnKim, $52; 
sooihnkim.com. Heels Leather, Vince Camuto, 
$129; vincecamuto.com. 


Overalls Wool blend, ASOS, $100; us.asos.com. 
Turtleneck Jil Sander Navy. Sunglasses 

Acetate, Steven Alan Optical, $225; stevenalan 
optical.com. Necklace Resin, brass, steel, and 
gold plate, Ben-Amun by Isaac Manevitz, $270; 
ben-amun.com. Bag Embossed lambskin, 
Elizabeth and James, $595; at Neiman Marcus. 
Bracelet Antique-finished gold plate. Sequin, 
$68; www.sequin-nyc.com. Slip-ons Calfskin, 
Longchamp, $345; longchamp.com. 
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Make a lace blouse even sexier by 
setting it off with an unexpected 
pinstripe skirt. Boho burnt sienna 
pumps turn down the heat. 


n With its pretty pleating, this dress 
was made for dancing. Go with 
strappy peep-toe heels to keep the 
flirty mood consistent. 


Semi-sheer sleeves are a genius way 
to flaunt arms if youYe self-conscious 
(or just cold). Continue the texture 
play with a rich suede skirt. 


Sweater Merino wool, Elie Tahari, $248; at Elie 
Tahari, 212-763-2544. Skirt Suede, Maryam 
Nassir Zadeh, $1,113; at MNZ store, 212-673-6405. 
Necklace Rope and gold plate, Orly Genger by 
Jaclyn Mayer, $225; jaclynmayer.com. Ring and 
cuff Agate and gold tone, Michael Kors, $125 
each; michaelkors.com. Clutch Leather, AANDD, 
$264; gimmeshoes.com. Ankle boots Boss. 


Blouse Lace, Cynthia Rowley, $285; cynthia 
rowley.com. Tank Cotton-polyester, Calvin Klein, 
$25; calvinklein.com. Skirt Wool, Ji Oh, $600; 
jiohny.com. Necklace Gold plate, Melinda Maria, 
$98; melindamaria.com. Bag Tory Burch. Heels 
Suede and calfskin, Alexandre Birman, $595; at 
Tootsies Houston, 713-629-9990. 


Dress Polyester crepe, Timo Weiland, $425; 
at Saks Fifth Avenue. Earrings Gold tone, 

Lydell NYC, $22; lydellnyc.com. Cuff Gold plate. 
Lady Grey, $325; at Scoop NYC, 212-691-1905. 
Clutch Faux leather and faux suede. Viva 
Creatures!, $270; vivacreatures.com. Heels 
Suede, L.K. Bennett, $395; lkbennett.com. 


TURN TO SEE MORE >> 





Take some risks in the office: 
Pinstripes feel far from traditional 
on a ruffled tank, and tasseled 
pumps let loose in marigold. 

Tank Cotton-polyester, Kallmeyer, $298; 
daniellakallmeyer.com. Shirt Rag 8< Bone. 

Skirt Faux leather, the Limited, $90; thelimited 
.com. Bag Faux leather, Danielle Nicole, $68; 
nordstrom.com. Watch Metal, Armitron, 

$55; armitron.com. Pumps Leather, Banana 
Republic, $128; bananarepublic.com. 


Make like a fashion editor and belt 
a roomy coat to give it structure 
and an air of unstudied ease. 
Wide-leg pants continue the vibe. 
Coat Cotton-wool with leather belt, 

A Detacher, $945; at A Detacher, 212-625-3380. 
Turtleneck Cashmere, Autumn Cashmere, 
$320; at Skirt, 610-520-0222. Pants Theory. 

Bag Faux leather and suede. Express, $70; 
express.com. Pumps Leather, Rebecca Minkoff, 
$275; rebeccaminkoff.com. 


For an East Coast prepster feel, 
match a tweed and navy mini 
with an oversize topper that hits 
right at the hem. 

Coat Wool blend. See by Chloe, $795; 
nordstrom.com. Turtleneck Jil Sander Navy. 
Skirt Tweed, Trademark, $428; trade-mark 
.com. Bag Shearling and leather, Ivanka Trump, 
$250; at Nordstrom. Boots Calfskin and 
napa leather, Isa Tapia, $525; shopbop.com. 
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Wake up a classic camel skirt with 
sporty stripes and oh-la-la over- 
the-knee boots. A shearling bag is 
one part cozy, one part wow. 



Need to get out the door fast? A black- 
and-white color scheme always com- 
mands attention, even in the form of 
a simple dress, T-shirt, and booties. 



A crisp white oxford and relaxed 
charcoal trousers are a polished 
yet no-brainer office uniform 
fit for any day of the week. 


Turtleneck Chenille jersey, T by Alexander 
Wang, $380; alexanderwang.com. Skirt Wool, 
Svilu, $395; at Brand Assembly at Lord 8< Taylor. 
Earrings Gold vermeil, Vanessa Gade, $180; 
vanessagade.com. Bag Shearling and calfskin, 
Etienne Aigner, $365; etienneaigner.com. 
Watch Metal with faux-leather strap. Nine 
West, $49; amazon.com. Boots Ultrastretch, 
Stuart Weitzman, $798; at Stuart Weitzman, 
212-750-2555. 


Coat Wool-cashmere, AYR, $485; ayr.com. Dress 
Jill Stuart. T-shirt Acrylic-wool, Alexa Chung for AG, 
$168; agjeans.com. Sunglasses Acetate, Made 
Eyewear, $124; madeeyewear.com. Rings Agate and 
gold plate (right hand), Stella Valle, $215; stellavalle 
.com. Howlite and gold tone, Danielle Nicole, $32; at 
Macy’s, 702-731-5111. Bracelets Rhodium plate. 
Gemma Redux, (top, $155); gemmaredux.com. Sterling 
silver, Trolibeads, $133; trollbeads.com. Tote Leather, & 
Other Stories, $275; stories.com. Ankle boots Boss. 


Coat Wool blend, ICB, $855; icbnyc.com. 
Shirt Rag & Bone. Pants Theory. Earrings 
Silver plate, Stella & Bow, $50; stellaandbow 
.com. Bag Leather, Maje, $570; us.maje.com. 
Shoes Leather, Vince, $450; saks.com. 


TURN TO SEE MORE ^ 




Tap into the 70s trend (and create 
a mean silhouette) with a leather-like 
trench and dark-wash flares. Lace-up 
ballet flats take the look into the now. 


Trenchcoat Faux leather, Express, $178; express.com. 
Turtleneck Rayon-nylon, 525 America, $90; 525america 
.com. Jeans Denim, J Brand, $228; jbrandjeans.com. 
Bag Leather, Little Liffner, $436; littleliffner.com. Rings 
Resin and stainless steel (right hand, top, $175) and 
stainless steel (left and right hands, bottom, $150 each). 
By Malene Birger; available in October at Huset, 424-268- 
4213. Resin and stainless steel (left hand, top, $150), By 
Malene Birger; available in October at the Standard, 913- 
685-4464. Flats Suede, Nine West, $89; ninewest.com. 



Toughen up your LBD with acces- 
sories that have an edge. Think a 
chain-strap bag, a statement 
choker, and pointy-toe booties. 


Dress Jill Stuart. Collar Gold tone, Lydell NYC, 
$28; lydellnyc.com. Bag Leather, Joanna 
Maxham, $595; joannamaxham.com. Cuffs 
Resin, alloy, and brass, French Connection, $38 
each; macys.com. Boots Leather, Sigerson 
Morrison, $450; sigersonmorrison.com. 



This level of pattern mixing will 
earn compliments from strang- 
ers: Fair Isle and abstract herring- 
bone shouldn’t work, but do. 


Sweater Wool, Moncler Grenoble, $435; at 
Moncler. Skirt Aeron. Sunglasses Acetate and 
metal, Krewe du Optic, $235; kreweduoptic.com. 
Palm cuff Antiqued gold plate, Luv Aj, $65; 
luvaj.com. Bag Calf hair, Loeffler Randall, $575; 
loefflerrandall.com. Ankle boots Napa leather, 
Elie Tahari, $285; elietahari.com. 
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Take a minimalist (read: sleeker) 
approach to casual dressing 
and pair a two-toned turtleneck 
with slouchy gray trousers. 


Turtleneck Wool and cotton, Sea, $390; 
at Betty Lin, 41 5-345-8688. Pants Theory. 
Bag Leather with rubber strap, Building Block, 
$485; building--block.com. Sneakers 
Leather with suede details, Lacoste, $140; 
bloomingdales.com. 



Let a colorful knit peek out from 
under a plain ivory sweater to 
give a ladylike skirt a sporty spin. 
Even better if your bag is striped. 


Sweater Cotton, Won Hundred, $340; 
wonhundred.com. Turtleneck Jil Sander Navy. 
Skirt Cotton-viscose, Rodebjer, $395; rodebjer 
.com. Sunglasses Acetate, Crap Eyewear, $58; 
crapeyewear.com. Rings Gold plate, LuvAj, 
$140/4; luvaj.com. Bag Calfskin, Facine, $525; 
facine.com. Flats Flannel, CH Carolina Herrera, 
$400; at CH Carolina Herrera, 310-276-8900. 



Suede and snakeskin extras make 
a tie-neck blouse and scarf- 
print midi feel that much more 
Love Sfory-era Ali MacGraw. 


Blazer Cashmere-wool, M Martin, $825; 
mmartin.com. Blouse Polyester, Vince Camuto, 
$79; vincecamuto.com (available in sizes up to 
3X). Skirt Cupro-cotton, Sacai Luck, $449; at 
the Webster Miami, 305-674-7899. Earrings Gold 
plate, SoolhnKim, $28; sooihnkim.com. Bag Tory 
Burch. Flats Leather, Madison Harding, $128; 
madisonharding.com. 


TURN TO SEE MORE >> 



There’s something so appealingly 
grunge about a heavy knit with 
a midiskirt. Pull the sleeves over 
your hands for extra attitude. 


To look cute but not too dressy 
for brunch, marry a dark mini 
with a shearling jacket. Top with 
a red cross-body for oomph. 


24 


Go straight from work to a 
dinner date in a sleek vest top 
and printed skirt. An elegant 
box bag keeps lines clean. 


Top Viscose-neoprene, Sportmax, $765; at 
Sportmax, 212-674-18T7. Skirt Aeron. Bag 
Leather, Luana Italy, $298; luanaitaly.com. 
Cuffs Gold plate (left) and rhodium plate, 
Gemma Redux, $140 each; gemmaredux.com, 
Heels Suede, Monique Lhuillier, $650; 
moniquelhuillier.com. 


Sweater Cotton, C/MEO Collective, $220; 
us.fashionbunker.com. Skirt Suede, Raey, 
$507; matchesfashion.com. Earrings Gold 
plate. Trademark, $148; trade-mark.com. 
Ring Gold plate, Melinda Maria, $88; melinda 
maria.com. Ankle boots Suede, Dolce Vita, 
$200; dolcevita.com. 


Jacket Shearling, A.L.C., $1,595; at Neiman 
Marcus. Skirt Leather, Andrew Marc, $695; 
andrewmarc.com. Ear cuff Gold plate, Lady Grey, 
$192; ladygreyjewelry.com. Bag Polyurethane, 
Freedom of Animals, $200; freedomofanimals 
.com. Socks Wool, No Nonsense, $5; nononsense 
.com. Boots Acrylic-blend boucle, Marc Fisher 
LTD, $189; marcfisherfootwear.com. 
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Yellow isn’t a hue you usually 
reach for in fall, but it brings a 
flippy LBD to life. Echo the color- 
block effect in your accessories. 
Dress Jill Stuart. Turtleneck Jil Sander 
Navy. Ring Acrylic and gold tone, Charming 
Charlie, $10; charmingcharlie.com. Bag 
Leather, Vince Camuto, $278; vincecamuto.com. 
Ankle boots Boss. 


Master athleisure and still look put 
together by teaming sumptuous leg- 
gings with structured staples, like a 
shirting-spliced top and tailored coat. 
Jacket Wool blend, H&M Studio, $199; at H&M. 
Layered vest Polyester blend, Thakoon, $420; at 
Bergdorf Goodman. Pants Merino wool-cashmere, 

M. Patmos, $450; mpatmos.com. Sunglasses 
Acetate, Retrosuperfuture, $299; retrosuperfuture 
.com. Ring Acrylic and gold tone. Charming Charlie, 
$10; charmingcharlie.com. Tote Suede, Clare V., $485; 
clarev.com. Boots Leather, Aldo, $130; aldoshoes.com. 




SHOP^Y.' 


The Pieces 

to Put on 
Repeat 

These eight items are total 
wardrobe magic: They are 
versatile enough to reach for 
again and again but also have 
a statement-making twist. 



Suede bag 

Suede and 
leather, Tory 
Burch, $695; 
toryburch.com. 


Fitted dress 

Wool crepe, 
Jill Stuart, 
$488; at Jill 
Stuart, 

212-343-2300. 


Patterned 
wrap skirt 

Cotton-blend 
jacquard, 
Aeron, $345; 
aeron.hu. 



Graphic 

turtleneck 

Silk- 

cashmere, 
Jil Sander 
Navy, $490; 
at Jil Sander 
Navy, 310- 
272-5671. 


Printed scarf 

Silk twill, Tory 
Burch, $155; 
toryburch.com. 


Wide-leg 

pants 

Wool- 

polyurethane, 
Theory, $325; 
at Theory. 


White zip- 
front shirt 

Cotton, Rag 
8< Bone, 
$325; at 
Intermix. 


Anh 

Calff 


Ankle boots 

Calfskin, Boss, 
$1,195; at 
Hugo Boss. 
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0M6! 

The DivaCup Brilliant! 




SHOP/^/ 


Your Ultimate 

BRA SHOPPING LIST 

All good outfits start with the right foundation. Here’s a complete breakdown of 
every underpinning you need for atop drawer that’ll never let you (or your girls) down 



ii THRILL 


A devastatingly pretty bra has the power to make you feel 
confident and sexy, whether you’re bingeing on Netflix 
in sweats or decked out in a killer dress for date night. 


U 

A sophisticated jewel tone that 
seduces with a subtle wink. 
Polyamide-elastane, Cosabella, $83 
(32-36B-D); cosabella.com. 



There’s something utterly romantic 
about this vintage-looking style. 
Nylon-spandex, Eberjey, $46 (XS-L); 
eberjey.com. 



Purple shows its racy side with partial 
cups done up in a delicate motif. 

Nylon-silk, La Perla, $238 (32-36B-E, 
38B-C); laperla.com. 


U 

u 

< 
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This colorful number is equal parts 
subversive and sweet. 


Nylon-spandex, H8<M, $18 (32-36A, 
32-38B-C, 32-34D); hm.com. 




A plus-size style with stunning pink 
blooms goes way beyond function. 
Polyester, Lane Bryant, $49 (36-46C-DDD, 
38-44F-H); lanebryant.com. 


The seams will disappear under a T- 
shirt, but this print is no wallflower. 
Nylon-elastane, Stella McCartney Lingerie, 
$70 (32-34A, 34-38B, 32-38C, 30-38D, 30 
36DD, 30-34E); journelle.com. 


>" 

(L 

a 

< 

oe 

H 

W 



Layer a sheer or low-back tank 
on top to show off the caged back. 
Polyester-spandex, Forever 21, $13 
(32-34A-C, 36B-D); forever21.com. 



You like architectural lines in your 
clothes, so why not in your intimates? 
Mesh, Relique,$116 (S-XL); 
brooklynfoxlingerie.com. 



Just the right amount of dangerous in 
black satin and embossed leopard print. 
Embroidered tulle, L’Agent by Agent Provocateur, 
$98 (32-36A-E); lagentbyap.com. 
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SHOP^/.' BRA SHOPPING LIST 


EVERYDAYGo-^o^ 


Sage advice: Keep three of a style (two nude, one black) that 
works under 80 percent of your clothes in rotation to reduce 
stretching. Spring for one more if an outfit you love demands it. 



T-SHIRT Free of bells and whistles, 
this comfortable option creates a 
gently curved silhouette under the 
thinnest of Ts — seam-free. 
Nylon-spandex, Aerie, $30 (30-38A-DD); 
aerie.com. 





WIRELESS No need to get poked 
in the ribs in the name of good support: 
Small pads press your assets closer 
together to form a nice curvy shape. 
Nylon, On Gossamer, $42 (30-34A-D, 36A-C); 
ongossamer.com. 



PUSH-UP This one lifts you up 
just enough for the kind of cleavage 
that’s definitely head-turning but not 
necessarily jaw-dropping. 
Nylon-spandex, Victoria’s Secret, $46 
(32B-40DDD); victoriassecret.com. 


This one’s 
wireless 
too! 


BACK-SMOOTHING This sleek 
and stretchy version prevents dreaded 
lumps around the band so you can 
wear clingy tops with confidence. 
Nylon-spandex, Vanity Fair, $38 (34B-C, 
36-40B-D. 42B-C); kohls.com. 



FRONT-CLOSURE Ifyou’re 
pressed for time (or patience) in the 
morning, ditch the back hook altogether 
for something easier to reach. 

Nylon-spandex, Soma, $52 (32-38A-D); 
soma.com. 





LONG-LINE Part lingerie, part 
shapewear, this retro style slims and 
lifts with old-school glamour — just the 
thing for fitted bodices. 

Nylon-elastane, Fortnight, $98 (32A-F, 32- 
36A, 30-36B-DD, 30-34E, 30-32F); saks.com. 



M I N I M I Z E R A gap-free button- 
down shirt is no longer a pipe dream for 
those who are well-endowed. This baby 
reduces bustlines by up to one inch. 

Nylon-spandex, Wacoal, $65 (32D-G, 34C-G); 
wacoal-america.com. 


UNDERWIRE The pretty blush 
color and girlie mesh will make you 
feel like an ingenue, even if you go way 
beyond an A cup. 

Polyamide-elastane, Negative Underwear, $70 
(32-34A-DD, 36A-D): negativeunderwear.com. 



NO UNDERARM BULGE 

Get rid of unwanted “wings” thanks to 
elastic-free side panels that also come 
up higher than your average band. 
Nylon-elastane, Warner’s, $40 (34-36A, 
34-38B-D); kohls.com. 
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CRAFT THIS PAGE 

into A SPARKLY PAYDAY. 



Are you a dreamer? A 
creator? A maker? Then 
we’ve got the opportunity 
for you. Mrs. Meyer’s is on 
the hunt for the most 
inspiring Home Maker out 
there. So cut out this pattern 
and make something. But 
you could also bake some- 
thing or grow something. 
You already do it for the 
love. Now do it to get paid. 
We can’t wait to see all the 
beautiful things you come 
up with. 


GET INSPIRED TODAY AT 

MRSMEYERS.COM/MAKER 


HOW TO SUBMIT 

1. MAKE SOMETHING 
(LIKE A PLAYFUL PAPER DRESS) 



2. POST AN INSTAGRAM VIDEO 
OF IT WITH #MRSMEYERSHUNT 
AND #SUBMISSION 


O 


3. CLEAN UP WITH MRS. MEYER'S 


home*OROWN 

INSPIRATION 





SHOP^/.' BRA SHOPPING LIST 


@ SPORTS 



Splurging on bras for different types of workouts may seem indulgent, but they really 
can help your performance — the one that keeps you jiggle-free while running may be too 
constricting during Pilates. At the very least, you need backups between laundry days. 



HIDDEN POCKET This functional 
style lets you stash a few essentials 
(locker key, cash) while on the go. 
Nylon-Lycra, Lululemon, $52 (2-12); 
lululemon.com. 


HIGH-IIUIPACT Neverwriggle 
in or out of your gear again: The zipper 
makes changing easy. 

Polyester-elastane, Under Armour, $50 
(32-40A-DD); ua.com. 


ANTI-CHAFE Special seams let 
you kick ass without any skin irritation 
or the redness that comes with it. 
Polyester-elastane, Sweaty Betty, $65 (XS-L); 
sweatybetty.com. 



FOR THE POOL A treated fabric 
fights off chlorine damage and won’t 
lose its shape in the wash. 
Polyamide-Lycra, Koral Activewear, 

$98 (XS-L); koral.com. 



ADJUSTABLE STRAPS Bring 
your fashion savvy to yoga class with 
graphic colorblock. 

Nylon-spandex and nylon-polyester, 

ALO Yoga, $50 (XS-L); aloyoga.com. 


SUN-PROTECTIVE Headed 
outdoors? This racerback is supercute 
and offers no-joke UPF 50 protection. 
Polyester-elastane, Lole, $55 (XS-XL); 
lolewomen.com. 



REMOVABLE CUPS Ruching 
and adjustable inserts fight uniboob 
for a more alluring profile. 
Nylon-polyester, Calia by Carrie Underwood, 
$40 (XS-XL); caliastudio.com. 



ODOR-PROOF Natural silver salts 
kill nasty microorganisms to keep you 
smelling like a rose (or at least not awful). 
Polyester-nylon, Athleta, $49 (XS-XL); 
athleta.com. 


MOISTURE-WICKING Hate 
feeling sweaty? This breathable material 
pulls moisture right off the skin. 
Polyester-elastane, Adidas by Stella McCartney 
$65 (XS-L); adidas.com. 
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SPECIAL Occasion 


Talk about wonder bras! These solution-oriented 
styles take the guesswork out of what to wear 
underneath your trickiest pieces — guaranteed. 




STICK-ON BACKLESS 

Polyolefin gel sides are stron- 
ger than the usual silicone, so 
this won’t be another under- 
garment that disappointingly 
slides down to your waist by 
the end of the night. 
Polyester-spandex with silicone 
adhesive, Fashion Forms, $36 
(A-DDD); lingeriesolutions.com. 

Wear up to 
25 times! 




DEEP PLUNGE 

Multiple front-hook 
closures allow you to 
go up to three inches 
lower than your stan- 
dard bra. Unhook 


one or more, 
depending on how 
daringyou feel. 
Nylon-spandex, 

Le Mystere, $69 
(32-36B-F); i 

lemystere.com. A 



STICK-ON PASTIES 

For when you don’t want 
to #freethenipple: Attach 
these adhesive bits directly 
onto skin for a smooth 
look under filmy or gauzy 
shirts and dresses. 

Silicone, Flollywood Fashion 
Secrets, $15 (one size); 
hollywoodfashionsecrets.com. 


AND IF YOU... 



... HAD A 
MASTECTOMY 

Designed by a breast 
cancer survivor, 
this floral beauty 
approaches fit based 
on dress sizes, as 
opposed to cup sizes. 
Nylon-spandex, 

AnaOno (S-XXL), $54; 
anaono.com. 



...ARE NURSING 

Maternity bras don’t 
have to be all business: 
Treat yourself to one 
that looks like a vintage 
treasure in soft pink with 
a touch of lace along 
the removable panel. 
Silk-elastane and nylon- 
elastane, Mimi Flolliday, $100 
(XS-XL); at Anthropologie. 
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It’s time to update 
your profile. 


ULtherapy 

SEE THE BEAUTY OF SOUND' 


Ultherapy uses safe, non-invasive 
ultrasound to gradually lift and 
tighten skin on the neck, chin and 
brow, and smooth the decolletage. 

FDA-cleared. No downtime. 
Scientifically proven to stimulate 
collagen production. 


SMOOTHS THE 
DECOLLETAGE 


Try on Ultherapy 


Visit Ultherapy.com/MyLift to see what your 
results could look like, or call 844-4-MyLift 
to find a provider near you. 


The non-invasive Ultherapy® procedure is FDA-cleared to lift skin on the neck, on the eyebrow and under the chin as well as to improve lines and wrinkles on the decolletage. For full 
product and safety information, including possible mild side effects, visit www.ultherapy.com/IFU. ©2015 Ulthera, Inc. Ultherapy is a registered trademark of Ulthera, Inc. 1004867A 




FASHION BLOGGER KIMBERLY PESCH FROM 
EAT.SLEEP.WEAR DISHES ON HER FAVORITE 
WAYS TO SAVOR THE FALL SEASON. 

Style maven Kimberly Pesch knows a thing 
or two about fall trends. From snagging the 
most sought after pieces, to offering up easy 
ways to transform your look, we're taking 
notes from this social media superstar on 
what is inspiring her this season, and how she 
finds time for herself in the midst of it all. 


WHITE SHIRT 

I love easy dressing that 
still feels polished, like 
pairing a crisp white 
button-down with 
distressed skinny jeans 
and a great pair of heels. 


LEATHER PENCIL SKIRT h 

Leather is a great way ' 
to add an edgy twist 
to your other wardrobe 
basics. Pair it with a 
graphic print shirt for a 
fun night-out look. 






VtJ-T 




My personal piece 
of heaven conies 
at 3pni with an 
espresso and my 
favorite double 
chocolate Milano 
cookie. I love 
having those sweet 
moments to myself. 





©2014 Pepperidge Farm, Incorporated. 



What exactly is the difference 
between want and need? 


pepperidge Fari^ 





YOUR 


MIGHT COME FROM CHINA 


BUT THEIR FOOD SHOULDN’T 


HEAL CHICKEN^ 
SV^EET POTATO . 

nECiPE I 

JB 


MERRICKPETCARE.COM 


© 2015 Merrick Pet Care, Inc. 


SHOP/^/ 




Polyester and 
faux-leather 
gloves, Aldo; 
aldoshoes.com, 


Viscose- 
blend dress, 
Topshop; 
topshop 
.com. I 


. “The 

long sleeves ' ^ ^ 

and unexpected 
darker hues bring IBM 


OPPOSITES 

ATTRACT 

Blend contrasting 
motifs in similar 
colors for the perfect 
mismatch. 


Dealsfi? 

STEALS 

This month’s most irresistible 
and positively affordable fashion finds 


Sequined polyester- 
nylon bag, 

Pixie Market; 
pixiemarket.com. 


A 


$168 


this floral dress 
^ into autumn.” 

— MIASOLKIN, . 
market editor 


$175 $128 

Cotton Wool- 

top, Draper cashmere 
James; sweater, 
draperjames Rebecca 
.com. Minkoff; 

rebecca 

minkoff.com. 


$129 


Polyester dress, 
Bebe; bebe.com. 


$82 

Leather boots, 
ASOS; us.asos.com. 
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SHOP//.' DEALS & STEALS 




Enter giveaway 
at instyle.com/ 
deals 

Plastic sunglasses, 
Fantaseyes; 
fantas-eyes.com. 


Leather stickers, 
Anya Hindmarch; 
at Anya Hindmarch, 
646 - 852 - 6233 . 


Get an additional 20% 
off at instyle.com/deals 

Mohair-acrylic hat, 
Verloop; verloopknits.com. 


Polyester-blend top, 
H8<M; hm.com. 


Calf-hair fiats, Ugg; 
nordstrom.com. 


Polyester blouse, 
ASOS; us.asos.com. 


Cecile; 

shopbop 

.com. 


Get an additional 
20% off at instyle 
.com/deals 

Gold-toned watch 
with nylon strap, 
Timex; timex.com. 


Calf-hair sandals, Dune 
London; dunelondon.com, 


MAKE ’EM' 
" BLUSH 

A sleek fold- 
over clutch In 
cotton-candy 
pink adds a 
modern con- 
trast to bold 
pattern play. 


' Cotton- 
; polyester 
bomber, G-Star; 
g-star.com. 


Cotton-spandex jacquard 
pants, Brooks Brothers; 
brooksbrothers.com. 


DANIELLE PRESCOD, 
accessories editor 










AVAILABIF 


AVAILAB 


LABLE 


VENTURE** MILES CAN. Any flight, any airline. Find the flight 
you want for Honolulu or Paris or anyplace else. Fly on a Friday or 
a Sunday or a holiday weekend. No blackout dates. No exceptions 
Isn’t it about time you switched? 


what’s in your wallet?' 


Credit approval required. Redeem miles for travel on any airline based on actual ticket price at time of purchase. Offered by Capital One Bank (USA), N.A. ©2015 


Fine Jewelry Everyday”* 



p I 


Cjabriel<S>^ ^o. 


GABRIELNY COM 


AVANJkMA AT FINC atTAH. tOCATIOMS 


USA AK I Sth A«« Jtnttn • SH M5.30S2 CA | Aadlt • MS.MO 4M7 CO I Tnc* ■)»— l«r » • Ml 7SS SMI 

Nl I TIm WMttng Rina Shop • SOS S45 77M IL I JoiiM Brailwrt J««D*t*n ■ 10SM2.U2S Mt | Ronny H«dJ«» w Jcwttan • MS SI1.2927 
MO 1 0«no»>«4 .MtisMri - 1I4S7SS20S NC I BaiIcvY fm» Jrruvlrv • MS.72S.51I1 NJ | B«mt« ReObiot Jvaslan • SOS S27 4S4S 
VA I OuMI Thw jMWIrv • 177 JSO 0S2S CARWMAN UtVI | ImpAfUl JwMn • S40 77SS$70 
CANADA I B4rfy-t • SMSSS M7S 




II, 


Katie Ermilio 
trenchcoat. 

Rings, from left: 
Bulgari and Aurelie 
Bidermann. 


“I told my manager from the beginning, 
if my career ever really takes off, we have to be 
ready. 1 had a plan. 1 knew 1 wanted a 
makeup contract, to work with companies like 
Pepsi, Kmart— big, big things.” ^ 



JAN WELTERS 


2.95 







AHEAD 
0/THE 
CmRVES 

Booming TV and film career? Check. 

Lucrative endorsements? Check. 
Fiance who can convincingly portray a 
male stripper named Big Dick Richie? 
SOFIA VERGARA masterminded her 
success by leaving nothing to chance 

by MIKE SAGER photographed by JAN WELTERS 
styledby MELISSA RUBINI 
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VALENTINO 

Silk georgette blouse (in hands). 

ADAM LIPPES 

Wool crepe skirt. 

Dr. Rey Shapewear nylon-spandex corset. 
David Yurman 18kt gold pinkie ring. 
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ALTUZARRA 

Cotton-blend lace and triacetate dress. 
Bulgari 18kt pink gold necklace with 
diamonds and 18kt gold ring with diamonds. 

Aquazzura lace and suede pumps. 


LAPERLA 

Silk nightgown 
(worn as camisole). 

ROBERTO 

CAVALLI 

Silk skirt. 

Aquazzura pumps. 
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Vergara had her 
first taste of 
fame 26 years 
ago. She didn’t 
like it one bit. 

“I was 17 and fresh-squeezed,” laughs the 43-year- 
old actress and husinesswoman, a massive star in 
Latin markets who crossed over to mainstream 
American television a mere six years ago as the 
lively, curvaceous, and hilarious Gloria Delgado- 
Pritchett on Modern Family. “I wanted nothing to 
do with all that.” 

At the time, Sofia Margarita Vergara, known as 
Toty to her three brothers and sisters and endless 
close cousins, was a student at a Catholic girls’ 
school in Barranquilla, Colombia, a port city and 
the birthplace of both the pop singer Shakira and 
the infamous North Coast drug cartel. Vergara’s 
mom was a homemaker; her dad owned a cattle 
ranch. In storybook fashion, the long-limbed local 
beauty was discovered by a photographer while 
she was walking on a beach. “I was going to nun 
school, and they were very strict. I didn’t want to 
model,” she says. “But my mom forced me.” 

Vergara ended up in a lighthearted spot for Pepsi 
that featured her at a crowded public beach skip- 
ping gingerly across the sunbaked sand, shedding 
items of clothing as she went— the payoff was a tiny, 
hot lavender bikini and a sweaty, cold bottle of soda. 
The commercial became a sensation all over Latin 
America. Vergara was instantly famous, mobbed by 
well-wishers and fans wherever she went. 

“I became, like, huge,” she says over tea at the 
Peninsula Beverly Hills hotel. “I had offers for TV 
shows and movies in Colombia, and for all these 
commercials. And I was like. What? I just wanted 


J. MENDEL 

Viscose jersey and Lurex chiffon fil-coupe gown. 
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FENDI 

Wool-silk gazar coat. 

VALENTINO 

Wool crepe skirt. 

Dr. Rey Shapewear corset. 

Bulgari onyx, mother-of-pearl, 
and 18kt pinkgold earrings. 

Ivanka Trump Fine Jewelry 
18kt gold ring. 

HAIR: GIANNANDREA FOR THE WALL GROUP. 
MAKEUP: KAYLEEN MCADAMS FOR 
THE WALL GROUP. MANICURE: MARISA CARMICHAEL 
FOR STREETERS. SET DESIGN: KELLY FONDRY. 


to get married to my boyfriend. That’s what good Latin 
girls wanted back then.” 

Well documented by now is Vergara’s brief first mar- 
riage to said boyfriend and her decision to drop out of 
dental school. Sensing an opportunity lost, she mus- 
tered her courage and her toddler son and moved to the 
big city of Bogota to give showbiz a whirl. She may not 
have liked it so much the first time around— the bright 
lights accenting every flaw, the strangers acting too fa- 
miliar— but she knew she’d be foolish not to give it a try. 
“When I got divorced I had to start thinking. What am I 
going to do for my son?” 

Today Vergara is Forbes magazine’s top-earning tele- 
vision actress. The four-time Emmy nominee report- 
edly makes more than $300,000 per episode on Modern 
Family, and her crossover appeal to both Latinos and 
non-Latinos has led to lucrative endorsement and 
licensing deals with CoverGirl, Head & Shoulders, Kay 
Jewelers, and Rooms to Go. 

As co-founder of Latin World Entertainment, a talent 
management and entertainment marketing firm, Ver- 
gara oversees a multimillion-dollar empire that includes 
a Spanish-language tech news site. Important to note is 
LWE’s successful effort some years ago to provide repre- 
sentation to on-air talent at entertainment giant Univi- 
sion, where Vergara made her mark throughout the 
Spanish-speaking world as the host of talk and travel 
shows— the former often involving interviews with politi- 
cians, the latter often involving the wearing of bikinis. 

Add to this her upcoming marriage to 38-year-old 
True Blood and Magic Mike XXL hunk Joe Manganiello, 
a recent movie with Reese Witherspoon {Hot Pursuit), 
and the graduation this past spring of her son, Manolo, 
from Emerson College and you get the idea that her deci- 
sion to reset her life so many years ago proved to be a 
sound one. (Perhaps the only losers in her success story 
are the generations of Barranquilla residents who 
missed out on the chance to occupy her dental chair.) 

“I always wanted to have money and be able to help my 
family and support my son,” Vergara says. “That was my 
whole objective since I started work. I wanted to have a 
business. And then over time it became fun.” 

T he jasmine tea is served in silver pots 
with silver strainers. A prim woman in 
evening clothes plucks the strings of a 
beautifully carved harp. Four buttery 
scones sit on a white china plate accom- 
panied by homemade jams in ramekins. Here and there, 
women surrounded by shopping bags pass the afternoon 
at high tea. Light filters through the greenery outside 
the tall windows. Vergara comes here often, a little spot 
off the hotel’s lobby known as the Living Room. We are 
secreted in a private corner at her usual table. 

On this hot July day Vergara is wearing a loose-fitting 
floral summer dress in black, cream, and coral by A.L.C. 


Beneath the four-top is a pair of classic Louboutins. “I’m 
always in high heels,” says the 5-foot-7 Vergara, “so 
that’s my uniform.” Her unusual, light-colored eyes 
seem to change hue with the environment— hazel in 
many pictures, luminous amber now. An orange Hermes 
bag occupies an empty chair. 

Although she has dressed down a bit for our 4:30 
meeting, Vergara is well known for a signature form- 
fitting look that highlights her natural assets— a result 
of Colombia’s heritage of rich genetic material, she 
explains. Her skin is smooth, her lips full; her large 
smile, accentuated by the cameras in a way reminis- 
cent of Julia Roberts’s, is a dazzling white— she laughs 
easily and often, her chuckle throaty and infectious. 
Vergara’s main style influence, she says, is a woman cut 
from a similar mold. 

“Sophia Loren has never been a slave to fashion,” Ver- 
gara says. Her accent in person is less pronounced than 
the one she uses on TV. When she started Modern Fam- 
ily, she says, she exaggerated the accent and dyed her 
hair a darker shade to accommodate the sensibilities of 
American viewers. As the show has progressed, how- 
ever, she has gone back to her natural honey color, if not 
to her natural speaking voice. 

“Sophia knows what looks good on her. She is always 
very glamorous and well put together. She dresses for 
her body type, which for me is very important. Some- 
times people tweet, ‘Why is she [Vergara] always in the 
same kind of mermaid dresses?’ Well, it’s because that’s 
what looks good on me. It holds my boobs. There are 
many dresses that are spectacular on a model, but I can’t 
pull them off. I wear what’s right for me.” 

Usually, she says, “I go for the Italian designers be- 
cause they think more about being voluptuous and sexy, 
and that’s what I like. I always head straight to Cavalli, 
Dolce & Gabbana. Sometimes I am dressed by amazing 
designers, but the clothes are designed for girls who are 
taller or flatter. I have to alter them. So if I want to do 
something easy, I just go for stuff I know will fit.” 

Around her neck is a brand-new bauble from Man- 
ganiello, a black opal in a circle of diamonds he bought 
for her in Australia the day before her birthday. Epi- 
cally, he arrived home in L. A. in time to present it to her. 
Photos on Vergara’s Instagram account display the six 
birthday cakes brought by her friends, who are well 
aware of her sweet tooth. On her finger is another recent 
gift; a 7-plus-carat cushion-cut engagement ring she re- 
ceived during a Hawaiian vacation last Christmas. 

Vergara and Manganiello met in 2014 at the White 
House Correspondents’ Association dinner in Wash- 
ington, D.C., shortly before her breakup with fiance 
Nick Loeb. A widely circulated photo from the event 
caught the 6-foot-5 Manganiello— also a Catholic- 
school kid and a former standout athlete who went on to 
study theater at the prestigious Carnegie Mellon Uni- 
versity School of Drama— in deep contemplation of Ver- 
gara’s celebrated rear. 
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LARGER THAN LIFE 

Take a five-second scroll through the star’s Instagrann feed and it’s pretty clear why she didn’t stick with dentistry. 



BIG ROCK “It is perfection,” 
says Vergara of the giant ring 
she received from fiance Joe 
Manganiello. “He picked it 
for me, and I wouldn’t change 
anything. He knows that I 
like big!” 



BIG MAN “I am always looking 
to have fun. I mean, what am I 
gonna do, take it seriously? My 
fiance’s in a stripper movie. It’s 
his job. He works hard for that 
body. Everybody wants him to 
show it off.” 



BIG MOMENT Manolo 
majored in film and minored in 
history. “I told him, ‘You have to 
go to college, and then you can 
do whatever the hell you want.’ 
He’s gonna start looking for 
work in the movie industry.” 



BIG HONOR “When I called 
[co-star] Ed O’Neill to invite him 
to my Hollywood Walk of Fame 
ceremony, he was like, ‘How did 
you get a star so fast?’ And I was 
like, ‘I don’t know, Ed. Maybe 
because I have huge tits?”’ 


“I didn’t want to go out with him for a long time because 
I thought he was too good-looking,” Vergara says. “Like, 
it’s too much work, and I’m older. I’m 43 years old. I don’t 
want to deal with a guy that every girl is after, you know? 

“But then I gave him a chance. I realized he’s not like a 
typical handsome guy. He’s not vain. He’s very serious, 
very straightforward, very easy. Also, he doesn’t drink. 
So that’s great because he doesn’t like to go out partying. 
And he can sit around a dinner table for hours with my 
family. He talks s — and drinks Colombian coffee.” 

A fall wedding is planned. An accomplished delegator 
in both her business and personal life, Vergara says she 
has hired a wedding planner. “The only thing I know for 
sure is it’s going to happen, and it’s going to be a big wed- 
ding because I have a big family. For me it’s going to be 
like a red-carpet appearance. I’m just going to show up.” 

Having spent the past two decades as a single woman, 
she says she finds “getting married very exciting. I got 
married when I was very young. It’s a different situa- 
tion now. I’m 20 years older. I’ve lived another lifetime 
already. And it’s Joe’s first marriage, so he’s very excited 
also. The only problem is the guest list.” 

That laugh again. You figure she’ll work out the 
arrangements. 

In due time the delicious, crumbly scones are slathered 
in strawberry jam. As it inevitably does, the talk of a wed- 
ding, a first-time husband, a dress— not yet determined 
but definitely something simple because “I’m an old bride,” 
she says— turns to the inevitable. Are there any thoughts 
of an addition to lafamilia Vergara-Manganiello? 

Not missing a beat, Vergara smiles and walks care- 
fully through an answer. In late May, Loeb was granted 
permission by a court to file a revised lawsuit seeking 
custody of frozen embryos created by the couple in 2013 
using Loeb’s sperm and Vergara’s eggs. Vergara has said 
through lawyers that she wished to leave the embryos 
frozen indefinitely but not destroyed. A previous con- 
tract specified that the embryos could be brought to 


term only with the consent of both parties. 

Lamenting the fact that something so private must be 
argued by lawyers— and discussed with journalists— 
Vergara says, “This is a contract that we did— there’s no 
issue. You signed a contract. You cannot just now, 
because you hate the other person, be like, ‘No, that’s 
not what I wanted.’ Fm sorry, but when we decided, we 
decided. It’s not like anybody was drinking or anything. 
He knew what he was doing, and now suddenly it’s 
like...” Her voice trails off. “So we’re just waiting to see. 
I don’t think it’s going to go anywhere.” 

As it is, Vergara says candidly, childbirth is a tricky 
issue right now for a number of reasons. 

“I’m really borderline at my age to do it,” she says. “And 
if Fm going to do it, I would need a surrogate. I have a 
fibroid. I don’t even feel it, but supposedly it’s exactly 
where an egg would get implanted. I don’t have enough 
eggs left to mess around and try it naturally and see what 
happens. I’ll need help. But I don’t mind; it’s fine.” 

As if to cleanse her palate of the tricky subject matter, 
Vergara takes a last sip of tea and eats a last bite of scone. 
Then she stands up to leave. There is an emergency at 
the house she shares with Manganiello and Manolo— 
something necessitating a sprinkler repairman. The 
soft light from the big windows behind her illuminates 
her silhouette. Seeing her there, aglow in the late after- 
noon light and speaking of a domestic drama to be 
faced, I get the sudden notion that Vergara’s next chap- 
ter would make a great sitcom. 

There wouldbe the sensitive actor husband, absolutely 
ripped, typecast as a fantasy sex object but with the chops 
and ambition for meatier roles. The young stepson trying 
to make his way in the zany and difficult world of Holly- 
wood film production. And first among equals, the gor- 
geous Colombian wife, famous and stunning and 
fabulously wealthy, the co-founder of abusiness empire, 
taking a run at happiness the second time around. 

Maybe they’ll talk about a baby for Season 2. ■ 
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CELINE 

Wool dress and 
silk top. 

Lady Grey bismuth, 
jet stone, and gold- 
plated earring. 

Paris bronze two- 
finger ring. 
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VALENTINO 

Wool shantung cape 
top and pants. 

Valentino Garavani 
calfskin clutch. 

WXYZ Jewelry 
gold-plated ring. 
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Daydreamer 


Ethereal and heady, the multitalented actress BRIT MARLING 
is grounded hy the clean lines, earth tones, and rich textures of these stripped-down modern looks 

photographed by DAVID ALFONS WILHELM BORNSCHEUER styled by I^L\ PEW 



PROENZA 

SCHOULER 

Calfskin belted dress, 
Swakara shearling 
shrug, silver rings, 
and felt mules. 





V'- 




1 ^ 



MARNI 

Silk-blend dress, 
cotton top, cotton- 
wool trousers, 
acetate and metal 
earrings, and 
calfskin heels. 

W. Kleinberg python 
belt. Jennifer Fisher 
brass cuff. 



STELLA 

MCCARTNEY 

Felted wool-blend top. 
Lady Grey gold-plated 
earring. 



Straight 

Shooter 

Name: Brit Marling. 
Hometown: Born in 
Chicago. Now iives in Echo 
Park, Los Angeles. 

Where We Met: Cafe 
Gratitude, a new age 
restaurant in Los Angeles 
famous for naming each dish 
after a iife affirmation. 

What She Ate: 

Liberated, a pasta made 
of kelp. 

Where You’ve Seen Her: 

Marling caused a Sundance 
eclipse in 2011 when she 
burst onto the scene as the 
writer and protagonist of 
the low-budget sci-fi movie 
Another Earth. Since 
then she’s appeared as an 
antiterrorist operative 
(The East) and a cult leader 
(Sound of My Voice). 

Where You’ll See 
Her Next: 

The 32-year-old stars as 
a Civil War-era heroine 
in The Keeping Room 
(September 25). She and 
her creative partner, Zal 
Batmanglij (the brother of 
Vampire Weekend frontman 
Rostam Batmanglij), are also 
writing The OA, an upcom- 
ing drama series for Netflix. 
Linkedln Updates: 

“For The Keeping Room 
I had to learn how to ride 
horses, chop wood, and 
shoot black-powder guns. 
There is a guy out in the 
Valley who specializes in 
these kinds of old-timey 
skills, so I went to him.” 

The Quote: “What drew 
me to The Keeping Room is 
that we’re used to seeing 
women appropriate male 
violence. Think of the female 
ninja who can drop 47 male 
assassins and not break a 
nail. That’s a male fantasy. In 
this film young women fight 
back in ways that are actually 
possible.” —SARAH MESLE 




MICHAEL 

KORS 

COLLECTION 

Cashmere tunic and skirt. 

Michelle Campbell gold- 
plated knuckle ring. Stella 
McCartney faux-napa 
leather boots. 
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CALVIN 

KLEIN 

COLLECTION 

Shearling jacket, 
glittered wool top, 
and suede pants. 
Jennifer Fisher 
brass ring. 
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BALENCIAGA 

Wool dress and 
brass pin with 
palladium rhinestone. 
WXYZ Jewelry ring. 


HAIR: DENNIS GOTS FOR 
THE WALL GROUP. 
MAKEUP: DARLENE 
JACOBS FOR 
STARWORKS ARTISTS. 
MANICURE: BRITTNI 
RAE FOR NAILING 
HOLLYWOOD. 
SET DESIGN: 
CHRISTOPHE 
DAHDAH. 
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ODEYA 

RUSH 

Israeli-born 


newcomer 
starring in this 
month’s film 
Goosebumps 


Dior silk dress and 
palladium-finished 
earrings (with glass 
stone, left). 


On the French Riviera, at Pierre Cardin’s divinely 
organic estate, Le Palais Biilles, we catch np with two 
multifaceted stars who personify the yoiithfnl 
dynamism of DIOR artistic director Raf Simons’s 
light-as-the-snn cruise collection 

photographed by ERIK MADIGAN HECK 
s/y/efi? 63; MELISSA RUBINI 



TERESA 

PALMER 

Australian actress 
next seen in Point 
Break (December 
25) and next year’s 
Triple 9 

Dior embroidered 
net top and palladium- 
finished earring. 




On Palmer: Dior 
technical net blouse, 
cotton gabardine 
skirt, lapis lazuli and 
palladium-finished 
earring, and leather 
and plastic handbag. 


^'\^e collection is about 






On Rush: Dior 
rubbertweed tank, 
wool-biend jacquard 
Lurex skirt, palladium- 
finished earrings 
(with glass stone, 
left), and canvas 
jacquard boots. 
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On Palmer: Dior silk-blend 
seersucker romper, 
crochet net skirt, metal 
sunglasses, earrings 
(marble, cobalto calcite, 
and palladium-finished, 
left, and palladium- and 
gold-finished, right), and 
embroidered calfskin bag. 
Ring, her own. 

Opposite, on Rush: Dior 
guipure lace blouse, wool 
tweed dress, earrings 
(marble, cobalto calcite, 
and palladium-finished, 
left, and palladium- and 
gold-finished, right), and 
lambskin handbag. 

HAIR:SEBBASCLE FOR 
ARTLIST PARIS. 

MAKEUP: LIU CHOI FOR 
ARTLIST PARIS. 




“I love the contrast between the ROUGHNESS of the COTE D’AZUR, which drew 
artists like Matisse and Picasso, and all the GLAMOROUS PEOPLE who come for the parties. 
I thought that would create an interesting dialogue for the collection.” -rafsimons 



DIOR A 
DEUX 

TERESA 

PALMER 

“It all started here, 
really,” says Teresa 
Palmer of the Cote 
d’Azur. In 2006, rave 
reviews at the Cannes 
Film Festival for her 
performance in the 
unsettling indie film 
2:37 set the young 
Australian actress on 
a path toward stardom. 
“I didn’t realize the 
whirlwind that was 


about to take place 
in my life,” Palmer 
says. Whirlwinds are 
now routine for the 
29-year-old star, 
whose recent work 
includes the reimagined 
Point Break (out on 
Christmas), Triple 9 
(John Flillcoat’s 2016 
cop thriller), and her 
adorable 1 -year-old 
son, Bodhi, currently 
grabbing at a reporter’s 
shiny tape recorder. 
“I’ve done six films 
since he was born,” 
she explains. “That was 
the deal I made with 
myself. If I could have 


my son with me when I 
worked, including on 
fashion shoots, then I 
would.” Even when she 
was 20 feet under the 
sea without an air tank 
for a scene in Point 
Break, Bodhi helped: “I 
reminded myself. You 
got through a natural 
birth, you’ve got this.” 

ODEYA RUSH 

It’s her 18th birthday, 
and not much has 
changed for Odeya 
Rush. “I can vote now,” 
she says — the only 
thing she can come 
up with that feels 


different. “I’m going 
to vote in the next 
election, so that’s really 
cool.” Even before her 
breakout performance 
in last year’s dystopian 
drama The Giver, Rush, 
who grew up in a family 
of six brothers, has 
displayed a certain 
self-confidence that 
belies heryouth. Maybe 
it’s the result of fending 
for herself or navigat- 
ing Flollywood after 
moving to the States 
from her native Israel 
at age 9. She has 
proved herself adept. 
Next up, for example. 


is this month’s family- 
friendly Goosebumps, 
in which she plays the 
daughter of horror 
author R.L. Stine (Jack 
Black) and chases 
down monsters with 
co-stars Ryan Lee and 
Dylan Minnette, actors 
her own age. “That was 
the most fun I’ve had 
on a set,” she says. And 
what gives her goose 
bumps? “Music,” Rush 
says. “A strong voice 
can give you chills all 
over. If I could just have 
Adele’s voice, I would 
be the biggest rock 
star.” —ERIC WILSON 
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MAN OF STYLE 



THROTTLE 

Equally at ease on a chopper 
or on the big screen, ruggedly 

handsome new hther RYAN REYNOLDS 
is on the ride of his life 

RACHEL REILICH photographed by Mf<TTHE\N BROOKES styled by EmL REBEK 












BOTTEGA 

VENETA 

Cotton shirt. 


Denim jeans. 

Persol sunglasses, 
Ring, worn 
throughout, 
his own. 




• •My dad’s a cop. 

My brother’s a cop. Growing up in a 

conservative blue-collar family, you have 
to learn how to cut your own path. 

You learn to survive. 99 


CALVIN 

KLEIN 

JEANS 

Denim jeans. 

Vintage T-shirt 
from Early 
Halloween NYC. 
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and white picket railings, 
Shutters on the Beach is so 
New England it hurts. But 
for all its East Coast allure, 
the renowned Santa Mon- 
ica hotel is flanked by palm 
trees, swarmed by Roller- 
bladers, and steps away 
from the sand. Call it Cape 
Cod on the California 
coast. Every window is a 
study in blue, and so too is 
Ryan Reynolds. In a blue 
Officine Generale shirt, 
blue Nudie jeans, and natu- 
ral white Converse sneak- 
ers, he perfectly matches 
the view. “1 actually like E. A. 
a lot more now that I don’t 
live here,” the New York- 
based actor muses in his 
distinctive, even tone. Elis 
voice, like Jack Nicholson’s, 
never seems to rise or fall. 
Elis career is another story. 
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Reynolds soared to considerable 
heights opposite Sandra Bullock in 
2009’s workplace rom-com The 
Proposal. But like another captive of 
the genre, Matthew McConaughey, 
Reynolds admits to wrestling with 
what to do with his star power. 

“I made a lot of choices that were 
driven by the word ‘should,’ ” he 
reflects, contemplating his San 
Pellegrino. “But the ones that are 
most satisfying are driven by the 
words ‘I want.’ ” Falling in the latter 
category, Mississippi Grind (out 
September 25) promises more than 
just satisfaction. With early raves 
for his deeply moving performance 
as Curtis, a charismatic drifter 
burdened by good luck, the film 
might do for Reynolds what Dallas 
Buyers Club did for McConaughey. 
This month, let the anticipated 
Reynoldsaissance begin. 

Many of your characters, from 
Van Wilder to Mississippi Grind’s 
Curtis, exude outsize amounts of 
confidence. Do you relate? 

Oh, I know how to play that in a 
film, but I don’t have that kind of 
swagger in my life. My insecurity- 
to-confidence ratio is 90:10. 1 can 
kind of turn it on, but it’s not me. 

Do you remember your first date? 
Christine. She was very pretty and a 
grade older than me. Ayear’s differ- 
ence in high school is a chasm you 
can’t bridge. I might as well have 
been 20 years younger. She wanted 
to go to this restaurant in Vancou- 
ver that I hadn’t even heard of. I 
didn’t know if I had enough to pay 
for the dinner, sol faked a stomach- 
ache and only ate the bread. I just 
made the bill with a really crappy 
tip. I remember I wore, like, a 
hideous ’90s poncho. Not a full-on 
Mexican poncho. It had a weird 
tapestry in the front and a hood 
attached. She was dressed like she 
was going to the Met Ball. 

Your style has definitely evolved 
since then. Do you have a style icon? 
I do for movies. For Mississippi 
Grind, which has a ’70s vibe, 

I looked to Robert Redford. But 


Marlon Brando had fantastic style. 
Even into his later years, when he 
just rocked muumuus. 

You’re the youngest of four broth- 
ers. Was acting a response to that? 
One hundred percent. When you’re 
the youngest of four aggressive 
males, your defense mechanism 
isn’t going to be your fists— it’s going 
to be something else. My mind is the 
thing that got me through it without 
too many broken bones. One ofthe 
reasons I started performing was 
just to get out of the house. 

Anna Boden and Ryan Fleck wrote 
and directed Mississippi Grind and 
Half Nelson. Both films star hand- 
some Canadian actors named Ryan. 
I did have a joke with them. My 
character breaks his nose in the 
movie, and I said, “I kind of look 
like Gosling now.” We were shoot- 
ing in the streets of New Orleans, 
and as soon as I had that nose on, 
everybody who walked up to me 
asked if I was Gosling. 

Mississippi Grind tells the story 
of two gamblers — one with good 
luck, one with bad — making a 
run south in a Subaru hatchback. 
What’s the craziest road trip 
you’ve ever been on? 

I once tried to ride a motorcycle 
from Sydney to Perth, Australia. It 
ended three weeks into it with a 
crash and a few other problems. I 
got bitten by some sort of spider 
that gave me the worst infection 
you’ve ever seen in your life. My 
friend totaled his bike. He split it in 
half. It’s amazing that he walked 
away from it. 

Your character says he’s so good at 
gambling because he doesn’t care 
about “winning.” Seems an apt 
description for where you are these 
days, going all in on the projects 
you’re passionate about. 

In certain parts of my life I take 
big risks. I’ll take a risk in film, 
definitely. There’s nothing I 
wouldn’t want to play if it spoke 
to me in some way. And I’ll do 
stunts that I shouldn’t do. But I 
don’t take risks like living wildly 
beyond my means. Or risks with 


my family— I would never do that. 

Did you and your co-star, Ben Men- 
delsohn, gamble at all duringfilm- 
ing at these backwoods casinos and 
small racetracks? 

Fartoomuch. I actually had to have 
an intervention with Ben. 

He wasn’t just getting Method-y? 

He is Method-y, but he was starting 
to go down the rabbit hole a little bit. 
And that’s an easy place to go. 

Last December you had a baby, a 
daughter named James. You and 
your wife, Blake Lively, also have 
names that work for both men and 
women. Was that your inspiration? 
To some degree. James is my 
father. And James is Blake’s 
great-grandfather. People proba- 
bly thought it was this unorthodox 
choice, but I didn’t see it as that 
at all. You know, we didn’t name 
her Butternut Summer Squash 
or Honeydew Meadowlark or 
some crazy celebrity name. 

What’s next for you? 

Right now I’m just finishing up 
editing for the superhero movie 
Deadpool [out February 2016]. 
That’s why I’m in L. A. I don’t know 
what’s after that. I’m trying to 
figure it out. Hopefully nothing 
for a while. I do work a lot, but it’s 
hard to stop. 

Because you have this momentum? 

What I have is a 10-month-old 
baby. This is the time when all her 
firsts are happening. I want to be 
there for them, and you can’t do 
that from a film set in Prague. 

Has fatherhood changed you? 

I fall victim to every cliche. I 
can’t actually imagine my life with- 
out this little person whom I get 
to hold and care for. I don’t know 
if some of that is also biology— 
there’s a physiological response 
to having a child that creates 
this new reality. It’s caused me 
more anxiety than I’ve ever imag- 
ined. Global, social issues: They 
become imperatively relevant. 

I’ve always been an environmen- 
talist, but now I’m like, I want 
my daughter to have a planet where 
she can breathe. ■ 
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invited 
five of-the- 
moment chefs 
k to bring a signa- 

ture fall dish to the 
table. Each delectable 
recipe highlights the season’s 
best produce— MUSHROOMS', 
SQUASH, KALE, and APPLES. Pick a 


WILD 

MUSHROOM 

and Sage Casarecci 

RECIPE ON 
NEXT PAGE 


favorite (or two or three) for your next gathering ^ 


Porcelain pasta 
plate, Urban 
Oasis, $50; 
abchome.com. 


and wow ’em all with your culinary ode to autumn 

photographed by MILLER 
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WILD 

MUSHROOM 

and Sage Casarecci 

BY NANCY & SARA JENKINS 

Super-foodie mother-daughter duo 
Nancy Harmon Jenkins, whose 1994 
Mediterranean Diet cookbook pioneered 
a movement, and N.Y.C. chef Sara Jen- 
kins, of the pasta haven Porsena, swear 
by this mouthwatering recipe. Like the 
dishes in their new cookbook. The Four 
Seasons of Pasta, it’s elegantly rustic. 
The flavor and aromas of the squash and 
smoky mushrooms “just spell autumn,” 
says Nancy. Casarecci, a rolled noodle, 
captures every bit of sauce, but any 
short variety will do — Sara favors the 
artisanal brand Rustichella d’Abruzzo 
($17/18 oz.; amazon.com) for the pasta’s 
clingy, rough surfaces. 


SERVES 4-6 

TOTAL TIME 1 hour, 20 minutes 

K cup fresh bread crumbs 
8 tbsp extra-virgin olive oil, divided 
Sea salt 

Freshly ground black pepper 
V /2 lb. butternut squash, peeled, seeded, 
and cut into K-inch chunks 
V /2 lb. mixed wild mushrooms, such as 
chanterelles, stemmed shiitakes, and 
cremini, trimmed and quartered 
2 tbsp unsalted butter 
1 cup chopped yellow onion 
1 tbsp minced garlic 

1 tbsp minced fresh ginger 

K cup dry white wine 

1 cup chicken broth or water 
cup plain Greek yogurt 

2 tbsp chopped fresh sage leaves, plus 
more for garnish 

1 lb. dried casarecci (or short pasta) 

K cup grated Parmesan, for serving 

1 Preheat oven to 350“F. 2 On a small baking 
sheet, spread bread crumbs. Drizzle with 
1 tbsp olive oil and season with salt and pep- 
per; toast until browned, about 7 minutes. 
Transfer to a bowl. 3 In a pot, heat 3 tbsp 
olive oil over moderately high heat. Saute 
squash with a pinch of salt and pepper. 

Cook, stirring, until tender, browned, and 
crisp, 8-10 minutes. Transfer to a bowl. 

4 Heat 2 tbsp olive oil in the same pot, add 
mushrooms, and season with salt and pep- 
per; cook until tender and browned, 8 min- 
utes. Transfer to the bowl with squash. 

5 Reduce heat to low. In the same pot, melt 
butter with 2 tbsp olive oil; add onion, garlic, 
and ginger. Cook, stirring, until the onion 
softens, about 5 minutes. 6 Stir in wine and 
broth; bring to a boil. Simmer over moder- 
ate heat until slightly reduced, about 5 min- 
utes. 7 Reduce heat; stir in yogurt. Add 
mushrooms, squash, and sage, and toss. 
Remove from heat, cover, and keep warm. 

8 Meanwhile, bring a large pot of salted 
water to a boil; cook pasta until al dente. 
Drain, reserving X cup liquid. 9 Add pasta to 
the pot and toss with sauce (add some pasta 
water to loosen if dry). Season with salt and 
pepper. 10 Serve with sage, bread crumbs, 
and Parmesan sprinkled on top. 



ROAST 

SQUASH 

and Quinoa Bowls 

BY HEIDI SWANSON 

San Francisco cookbook author and food 
blogger Heidi Swanson has built a repu- 
tation on turning healthy into delicious. 
And this innovative quinoa dish, which 
combines tender squash with crunchy 
pepitas, is no exception. A yogurt dress- 
ing spiked with ginger, cilantro, and ser- 
rano chile adds a dollop of decadent 
flavor. “Take time to focus on getting the 
seasoning right by using enough salt and 
lime juice as you prepare the various 
ingredients," advises Swanson, whose 
latest book. Near & Far, comes out this 
fall. “I also like to serve it with a poached 
egg on top for a one-bowl meal.” 


SERVES 4-6 

TOTAL TIME 1 hour, IS minutes 


2 cups plain Greek yogurt 
% cup loosely packed cilantro leaves 
K cup loosely packed baby spinach leaves 
% cup chopped scallion greens (from 
about 6 scallions) 

1 Serrano chile, seeded and chopped 


1 tbsp minced fresh ginger 
Sea salt 

Freshly ground black pepper 
K cup raw pepitas (pumpkin seeds) 

5 tbsp plus 1 tsp extra-virgin olive oil, 
divided 

2 lb. acorn or delicata squash, halved, 
seeded, and sliced %-\nch thick 

V/ cups red quinoa, rinsed and drained 
V /2 tsp smoked paprika 
y, cup fresh lime juice 

1 Preheat oven to 400“F. 2 In a blender, 
puree yogurt, cilantro, spinach, scallions, 
chile, and ginger; salt and pepper to taste. 
Transfer to a bowl; chill. 3 Spread pepitas 
on a baking sheet. Drizzle with 1 tsp olive 
oil and season with salt and pepper. Toast 
for 5 minutes, until browned. Transfer 
to a bowl; set aside. 4 On the same baking 
sheet, spread squash. Drizzle with 2 tbsp 
olive oil and season with salt and pepper. 
Roast for 20 minutes, turning slices halfway 
through, until tender. S Meanwhile, in 
a medium saucepan, combine quinoa and 
2% cups water; boil. Reduce heat to moder- 
ately low, cover, and cook until water 
is absorbed, about 20 minutes. Remove 
from heat; let stand, covered, for 5 
minutes. Fluff quinoa with a fork. 6 In a 
small bowl, whisk 3 tbsp olive oil with 
paprika. Season with salt and pepper. 

7 Spoon quinoa into four bowls. Top 
with yogurt sauce, squash, and pepitas. 
Drizzle with paprika oil and lime juice. 
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Enjoy the Starbucks® coffee you love in the comfort of your home with 
Starbucks® Iced Coffee Brewed to Personalize and Iced Espresso Classics. 

Find these 48 fl. oz. bottles in your grocer’s chilled section. 
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Crafted, for home 



TUSCAN 

KALE 

and Root 
Vegetable Ribollita 

BY MISSY ROBBINS 

Missy Robbins, who rocked the New York 
food scene during her five years at the 
helm of the modern Italian eatery A Voce, 
is back in action with Liiia, a new pasta- 
centric restaurant in Williamsburg, 
Brooklyn. Sure to top her fall menu: a 
veggie-loaded Tuscan stew, hearty with 
chunks of bread, carrots, tomatoes, and 


SERVES 4-6 ACTIVE TIME 1 hour 
TOTAL TIME 2 hourS 


K lb. country-style sourdough bread, torn 
into 1-inch pieces (about 4 cups) 

V 3 cup extra-virgin olive oil, plus more for 
serving 

1 medium onion, chopped 

5 garlic cloves, thinly sliced 

1 smail celery root, peeled and cut into 
^-inch cubes (about 2 cups) 

2 smail carrots, peeled and cut into K-inch 
cubes (about % cup) 

3 medium parsnips, peeled and cut into 
}^-inch cubes (about V /2 cups) 

K tsp crushed red pepper 

1 28 oz. can crushed San Marzano 

tomatoes 


1 X-lb. piece Parmesan rind 
1 lb. Tuscan kale, stems removed and leaves 
torn (about 4 cups, loosely packed) 

1 15 oz. can gigante beans, rinsed and 

drained 
Sea salt 

Freshly ground black pepper 
V 2 cup grated Parmesan 

1 Preheat oven to 200“F. 2 Spread torn bread on 
a rimmed baking sheet; bake until crisp but not 
browned, about 1 hour. (Or simply dry the bread 
on the baking sheet, uncovered, overnight.) 

3 Meanwhile, heat olive oil in a large stockpot 
over low heat. Add onion and cook, stirring, until 
softened and translucent, about 7 minutes. Add 
garlic and cook, stirring, until fragrant, about 2 
minutes. Stir in root vegetables, red pepper, and 
tomatoes. 4 Gather parsley, rosemary, sage, and 



earthy root vegetables. “Let it cook nice 
and slow,” Robbins says. “This is not a 
dish to rush.” While you don’t want to 
overcook the vegetables, she adds, 
ribollita is better made a day or two 
ahead, giving all those heady 
flavors ample time to 
blend. 


K bunch flat-leaf parsley 
1 rosemary sprig 
1 sage sprig 
5 thyme sprigs 


thyme into a bunch and tie with kitchen twine. 
Add to the pot along with the Parmesan rind. 

Add enough water to cover the vegetables 
(about 8 cups); bring to a simmer over moder- 
ately high heat. 5 Cover and reduce the heat to 
low; simmer until vegetables are tender, about 
45 minutes. 6 Discard herb bundle and Parmesan 
rind. 7 Stir in kale and beans. Cook until kale is 
wilted and beans are heated through, about 
15 minutes. 8 Stir in dried bread until it’s soaked; 
season with salt and pepper. Ladle into 
bowls and drizzle with olive oil. Serve 
with grated Parmesan. 


momastore.org. 
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The swe^t moment of your day. 
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Artfully simple, 
incredibly delicious. 


£ 2015 STACY’S PITA CHIP COMPANY. INC. 
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Stainless steel 
Oslo cake server, 
Canvas, $35; 
canvashomestore.com. 


Apple 

picking? Go to 
instyle.com/ 
apples for more 
delicious 
apple-centric 
recipes. 


Custard Cake 

BY SARABETH LEVINE 

With this iconic fail recipe, famed baker 
Sarabeth Levine, of New York’s fleet 
of Sarabeth’s restaurants and author of 
the new Sarabeth’s Good Morning Cook- 
book, promises the sweet-tart glory 
of apple pie combined with the moist 
goodness of a cake made with custard. 
“It’s the best of both worlds,” she says. 
“Whenever I make it, it reminds me of my 
grandmother’s apple cake, but it’s much 
more chic.” Maintaining that gourmet 
simplicity means following two rules: 
Arrange the apples deliberately so that 
the cake looks pretty when you turn it 
out, and don’t overbake it, she says, or 
“you lose the custardy texture.” 


Yb tsp salt 
y 2 cup whole milk 
2 tbsp heavy cream 
% cup granulated sugar 
1 tsp pure vanilla extract 

1 large egg, room temperature 


butter until smooth. Reduce 
speed to medium; gradually pour in 
sugar. Continue beating, scraping sides of the 
bowl, until mixture is fluffy. Beat in vanilla and 
egg, scraping down sides of the bowl. At low 
speed, add dry ingredients in thirds, alternating 
with the milk and cream mixture. Scrape batter 
into the prepared tube pan; smooth the top with 
the back of a spoon. 

For the topping: 1 Arrange apple slices on the 
surface of the cake (gently press into the batter, 
but don’t submerge them). 2 In a small bowl, 
whisk egg yolk, cream, granulated sugar, and 
vanilla; drizzle over apple slices. 3 Sprinkle 
turbinado sugar evenly over the cake. 4 Bake for 
about 45 minutes, until top is golden and a tooth- 
pick inserted comes out clean. Cool cake com- 
pletely on a wire rack. S Run a small offset spatula 
around edge of the cake and center tube to 
loosen. Place a 10-inch plate over the cake pan; 
quickly flip the pan and the plate, then lift off the 
tube pan. Place a serving plate over the cake; flip 
again so that the cake is right side up. 


TOPPING 


1 large Honeycrisp apple or other tart 
apple, peeled, cored, and cut lengthwise 
into '/i-inch slices 

1 large egg yolk 

2 tbsp heavy cream 

1 tbsp granulated sugar 
'A tsp pure vanilla extract 

2 tbsp turbinado sugar, for sprinkling 

For the cake: 1 Position a rack in the center of 


SERVES 8-10 ACTIVE TIME 20 minutes 
TOTAL TIME 1 hour, 5 minutes, plus cooling 


the oven; preheat to 350‘’F. 2 Butter a 9-inch 


tube pan and dust with flour, making sure the 
center tube is well-coated; tap out excess flour 
and set aside. 3 In a medium bowl, whisk flour, 
baking powder, and salt. 4 In a measuring cup, 
mix milk and cream. 5 In the bowl of a stand 
mixer fitted with a paddle attachment, beat 


CAKE 

4 tbsp unsalted butter, cut into K-inch 
cubes, plus more for greasing 
VA cups all-purpose flour, plus more for 
dusting 

VA tsp baking powder 



Halloween gets a spot at 
the dinner table with beef stew 
with mashed potato ghosts 

target, com/recipe^ 


OOi 1^ 


+ 


#targetrun 
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Q Any suggestions for some 
cute non-candy alternatives 
I can pass out this Halloween? 


A Replace the sugar-packed sweets 
with these playful, longer-lasting 
treats. A light-up ring ($2; glowsource 
.com) gives little princesses extra sparkle 
and serves double duty as a reflector after 
sunset. A stockpile of assorted temporary 
tattoos lets kids trade with their siblings 
and buddies just as they would with their 
candy haul. We love the adorable, fresh 
designs from Meri Meri ($2/2; merimeri 
.com). An affordable yet stylish mask ($20/12; 
orientaltrading.com) will thrill children and 
make their adult chaperones jealous. Good 
thing they come in a range of sizes. 



Glowing 

Ring 


Chic Masks 


Q My trash and recycling 
situation is a mess. Can 
you share some streamlining 
strategies? 

A Keep everything in one place with 
Totem ($249; containerstore 
.com), the genius new garbage-sorting 
system from Joseph Joseph. Multiple 
chambers make organizing effortless, 
and the sleek, powder-coated frame 
fits seamlessly into a modern home. 
Lightweight bins pop out for cleaning, 
and while custom-fit liners 
are available, standard 
bags work well too. 

r"' . The replaceable 

I carbon deodor- 

izer lasts about 
six months. 


A large 
9.5-gallon bin 
holds everyday 
waste. 


A lidded 

compost box 

lifts out easily. 

Recycling stays 
^ separated in a 

gliding modular 

I drawer. 

I 



Iron dining chair 
and stool, Bend 
Goods, from $540; 
bendgoods.com. 


This shiny 
metaiiicgoid hue 
is the iatest addi- 
tion to the nine 
coiors aiready 
offered. 


Were OBSESSED! 

Think of the gilded seats from L.A.’s ultracool Bend Goods 
as your golden ticket to an elegant abode. Each superstrong, 
sculptural design from Gaurav Nanda’s chair collection is 
made of hand-bent iron wires that are painted and galva- 
nized in a process similar to the one used in automobile 
manufacturing. Pull these gleaming perches up to a 
plank-style dining table or kitchen counter to give the 
room an unexpected element of geometry. 


Ask our editors your lifestyle questions at instyle.com/lqa 
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New Purely Fancy Feast®is thoughtfully crafted down 
to the smallest detail. Each entree is made with real 
k chicken, seafood or beef — natural ingredients, plus 
^ vitamins and minerals — and never any by-products 
or fillers. It’s Purely delicious. 
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LOVE IS IN THE DETAILS 


Fancy Feast Appetizers are now Purely Fancy Feast. Everything she loved about Appetizers, now in a natural, complete and balanced meal for adult cats. 
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from top right: Justina Mintz; Kevin Sweeney; styling: 
Anne Wlaysewski/RJ Bennett; Justina Mintz; Ron Galella/ 
Wirelmage; no credit; Kevin Sweeney; styling: Anne 
Wlaysewski/RJ Bennett; Justina Mintz; no credit (3); 
Everett Collections p. 80: Clockwise from top left: KM/ 
FameFlynet; MJT/AdMedia; Taylor Hlll/WIrelmage; Dan 
McMedan/WIrelmage; D Dipasupll/FilmMagic; Danny 
Lawson/EPA; Adriana M Barraza/Wenn; Brian Henn 
p. 82: From top: Dean Kaufman/Trunk Archive; courtesy 
Rizzoli pp. 89-90: Jon Paterson; styling: Kris Jensen/ 
Mark Edward Inc. p. 92: Clockwise from top right: Kelly 
Taub/BFA.com (2); courtesy Tod’s (6); Kelly Taub/BFA 
.com (2); Kevin Mazur/Getty p. 94: From top: Craig 
McDean; courtesy Estee Lauder p. 103: From left: 
Elisabetta Villa/Getty (2) p. 104: From left: Jacopo Raule/ 
GC Images; PA Photos/Landov; courtesy Ralph Lauren; 
Ash Knotek/Zuma; Image Press/Splash p. 106: From left: 
Paris/Splash; Ivan NIkolov/Wenn; Charley Gallay/Getty; 
Karwal Tang/Wirelmage p. 108: From left: Tammie 
Arroyo/AFF-USA; DPA/Landov; Gregorio T. Binuya/ 
Everett; Photowire/BEI; Pascal Le Segretain/Getty; Jamie 
McCarthy/Wirelmage; Sara De Boer/Startraks; iStock 
p. 113: From top: Anthea Simms; courtesy Hugo Boss 
p. 114: Clockwise from left: Ian Gavin/Getty; Frederick M 
Brown/Getty; Jason Merritt/Getty; Curtis Hillbun/AFF- 
USA; Saul Loeb/AFP/Getty; DDNY/BroadImage p. 116: 
Courtesy Hugo Boss p. 120: Clockwise from top left: 
Jennifer Roche; courtesy Band-Aid; courtesy Elizabeth 
Arden; courtesy Evian; Brian Henn; courtesy Neutrogena; 
Brian Henn; Gilbert Carrasquillo/GC Images p. 127: 
Clockwise from left: courtesy Net-a-Porter (2); courtesy 
Shoes of Prey (3) p. 128: Clockwise from top left: 
courtesy Farfetch; courtesy Zady (3); courtesy Material 
Wrid p. 135: Sandra Semburg p. 136: Clockwise from top 
left: Steven Chee/Trunk Archive; Brian Henn; styling: 
Judith Trezza/RJ Bennett (4); EFE/Zumapress; Brian 
Henn; styling: Judith Trezza/RJ Bennett (2) p. 138: 
Clockwise from top left: courtesy Chiara Ferragni; Brian 
Henn (7); styling: Judith Trezza/RJ Bennett; courtesy 


Public School p. 140: Clockwise from top left: courtesy 
Karla Welch; courtesy Kemal Harris; Brian Henn (9); 
styling: Judith Trezza/RJ Bennett p. 142: Clockwise from 
top left: courtesy Charlotte Tilbury; Brian Henn (8); 
styling: Judith Trezza/RJ Bennett p. 144: Clockwise from 
top left: courtesy Jourdan Dunn; no credit (4); Brian 
Henn; styling: Judith Trezza/RJ Bennett (3); courtesy 
Christina Tosi p. 146: Clockwise from top left: courtesy 
Rosie Huntington-Whiteley; Brian Henn (7); styling: 
Judith Trezza/RJ Bennett p. 151: Lucas Visser; styling: 
Anne Wlaysewski/RJ Bennett p. 152: Clockwise from top 
right: Lucas Visser (7); styling: Anne Wlaysewski/RJ 
Bennett; Victor Virgile/Getty pp. 155-156, 158, 160, 

162: Styling: Eva Babieradzki; accessories: Kate Lacey; 
styling: Miako Katoh p. 167: From left: Victor VIrglle/ 
Getty; Brian Henn; styling: Judith Trezza/RJ Bennett 
p. 168: Clockwise from top right: Brian Henn; styling: 
Judith Trezza/RJ Bennett; Squirrel/Splash News p. 172: 
Alex Beauchesne; hair and makeup: Christie Lee/RJ 
Bennett; styling: Ali Pew; manicure: Yuko Wada/Chanel/ 
Mark Edward Inc. p. 174: From left: Alex Beauchesne; 
hair and makeup: Christie Lee/RJ Bennett; styling: Ali 
Pew; manicure: Yuko Wada/Chanel/Mark Edward Inc.; 
Manfred Koh Photography (7); styling: Bill Lavigne/Mark 
Edward Inc. p. 176: Clockwise from right: Denise 
Truscello/Getty; Kevin Sweeney (3); styling: Kris Jensen/ 
Mark Edward Inc.; Brian Henn (2) p. 179: Clockwise from 
right: Pascal Le Segretain/Getty; Philip Friedman; styling: 
Kris Jensen/Mark Edward Inc.; Brian Henn (3); styling: 
Renee Yan; Neilson Barnard/Getty; Philip Friedman (2); 
styling: Kris Jensen/Mark Edward Inc. p. 180: Clockwise 
from top left: Pacific Coast News; Brian Henn; styling: 
Renee Yan; Philip Friedman (5); styling: Kris Jensen/Mark 
Edward Inc.; Brian Henn; styling: Renee Yan; Philip 
Friedman; styling: Kris Jensen/Mark Edward Inc. (3) 
p. 182: From left: Kevin Sweeney; styling: Kris Jensen/ 
Mark Edward Inc.; Victor VIrglle/Getty p. 183: Kevin 
Sweeney; styling: Kris Jensen/Mark Edward Inc. pp. 185- 
186, 188, 190: Andrew Yee/Atelier Management; hair and 
makeup: Christie Lee/RJ Bennett; styling: Ali Pew; 
manicure: Yuko Wada/Chanel/Mark Edward Inc.; set 
design: Jim Gratson/Atelier Management p. 193: 
Clockwise from top right: Jon Paterson (3); Gilbert 
Flores/Broadimage; Lionel Hahn/Startraks; Aurora Rose/ 
Startraks; Vincent Flores/Startraks; Andrea Adrian!/ 
Imaxtree; David/Fisher/Rex pp. 195-196, 198, 200: Brian 
Henn p. 202: Clockwise from top left: Greg Conraux/ 
Folio-id; TIPS (4); Matt Summer/Splash; TIPS (3) p. 203: 
Clockwise from top left: Robert Jaso/Folio-ld; TIPS; Dan 
MacMedan/Wirelmage; TIPS (7) p. 204: Clockwise from 
bottom right: Han Rubin/Trunk Archive; TIPS (11); Aurora 
Rose/Startraks p. 212: TIPS p. 215: Clockwise from top 
left: Dan MacMedan/Wirelmage; Jon Paterson (2) p. 216: 
Clockwise from bottom right: Greg DeGuire/Wirelmage; 
Vincent Sandoval/Wirelmage; Dave Alloca/Startraks; 
Michael Stewart/Wirelmage; Jon Paterson (7) p. 219: 
Clockwise from top left: TIPS (5); Ray Garbo/Wenn; TIPS 
(2); iStock p. 220: Clockwise from bottom left: Alamy; 

Jon Paterson (3); Todd Williamson/Getty; Jon Paterson 
(2) p. 224: Clockwise from top right: Steve Granitz/ 
Wirelmage; John Shearer/Wirelmage; Jemal Countess/ 
Getty; Gregory Pace/BEI; Paul Archuleta; Steve Granitz/ 
Wirelmage; Jamie McCarthy/Getty; Gregg DeGuire/ 
FilmMagic; Steve Granitz/Wirelmage; George Pimentel/ 
Wirelmage; Rodrigo Varela/Wirelmage; Rob Loud/ 
Wirelmage p. 227: Clockwise from top left: Xavier Collins/ 
Splash; Luis Martinez/AFF-USA; Graham Whitby Boot/ 
Startraks; TIPS; Firstview p. 228: Clockwise from top left: 
Splash; Kristina Bumphrey/Startraks; Matt Baron/BEI; TIPS 


(9); courtesy Kahlana Barfield; Perry Hagoplan (3); Alex 
Reside p. 230: Counterclockwise from top left: TIPS (6); 
Luis Martinez/AFF-USA; Fitzroy/Beckett/Splash p. 234: 
Brian Henn p. 237: Greg Conraux/Folio-id p. 238: 
Clockwise from top left: Teddy Wolff/courtesy Serge 
Normant; Brian Henn (2); Anthony Behar/SIpa p. 240: 
Clockwise from top left: courtesy Unite (2); courtesy 
Goddard + Bragg p. 242: Clockwise from top left: 
courtesy Sharon Dorram Color; Brian Henn (2); courtesy 
The Salon by InStyle p. 244: Clockwise from top left: 

Brian Henn (2); courtesy Awili Spa p. 246: Clockwise 
from top left: courtesy Skin Laundry; Brian Henn (2); 
Michael Loccisano/Getty p. 248: Clockwise from bottom 
left: Tiffany Rose/courtesy Enamel Diction; Brian Henn 
p. 250: Clockwise from top left: courtesy Sania’s Brow 
Bar; Brian Henn (2); courtesy Benefit Boutique p. 252: 
Clockwise from bottom left: Brian Henn (2); courtesy 
Striiike; Tony Barson/FilmMagic p. 257: Andrew Yee/ 
Atelier Management; hair and makeup: Christie Lee/RJ 
Bennett; styling: Ali Pew; manicure: Yuko Wada/Chanel/ 
Mark Edward Inc. p. 258: Clockwise from top left: 

Andrew Yee/Atelier Management (3); Amelie Hegardt 
(3) p. 260: From left: Andrew Yee/Atelier Management; 
Amelie Hegardt (4) p. 262, 264: Andrew Yee/Atelier 
Management p. 266: From left: Andrew Yee/Atelier 
Management (3); Brian Henn (4); styling Judith Trezza/ 
RJ Bennett pp. 268-269: Serena Becker/AK/Kruse; hair 
and makeup: Christie Lee/RJ Bennett; manicure: Yuko 
Wada/Chanel/Mark Edward Inc.; prop styling: John 
Olson/Halley Resources pp. 270-277: Andrew Yee/Atelier 
Management; hair and makeup: Christie Lee/RJ Bennett; 
styling: Ali Pew; manicure: Yuko Wada/Chanel/Mark 
Edward Inc. pp. 278-279: From left: Andrew Yee (5); 

Jon Paterson (8); styling: Bill Laughlan/Mark Edward Inc. 
pp. 281-282, 284: Jon Paterson; styling: Kris Jensen/ 
Mark Edward Inc. p. 286: Clockwise from bottom right: 
Jon Paterson (3); styling: Kris Jensen/Mark Edward Inc.; 
Imaxtree; Jon Paterson; styling: Kris Jensen/Mark Edward 
Inc.; Imaxtree (2); Jon Paterson (2); styling: Kris Jensen/ 
Mark Edward Inc.; Catwalking/Getty p. 291: Clockwise 
from bottom right: Melanie Galea/The Street Muse/Trunk 
Archive; Dyad Photography (8); styling: Kris Jensen/Mark 
Edward Inc. p. 292: Clockwise from top right: Melanie 
Galea/The Street Muse/Trunk Archive; Dyad Photography 
(12); styling: Kris Jensen/Mark Edward Inc. pp. 295-304: 
Jan Welters/Chris Boals Artists; hair: Glannandrea/ 
Macadamia Professionals/The Wall Group; makeup: 
Kayleen McAdams/CoverGIrl/The Wall Group; styling: 
Melissa Rubini; manicure: Marisa Carmichael/Chanel Le 
Vernis in Accessoire/Streeters; set design: Kelly Fondry; 
production: Kelsey Stevens Productions p. 305: Courtesy 
Sofia Vergara pp. 306-313: David Alfons Wilhelm 
Bornscheuer; hair: Dennis Gots/Wella Professionals/The 
Wall Group; makeup: Darlene Jacobs/Chanel/Starworks 
Artists; styling: Ali Pew; manicure: Brittni Rae/The System 
Formula X In Invincible/Nalling Hollywood; production: 
Jonathan Bossle/Glam PR pp. 314-319: Erik Madigan 
Heck; hair: Seb Bascle/Artlist; makeup: Lili Choi/ArtList; 
styling: Melissa Rubini; production: Annabel White/ 
Rosco Productions pp. 320-329: Matthew Brookes/D+V 
Management; grooming: Kristan Serafino/Cle de Peau & 
Oribe Hair Care/Exclusive Artists Management; styling: 
Emil Rebek; set design: Kelly Fondry; production: Kelsey 
Stevens Productions pp. 333-334, 336, 338: Johnny 
Miller/Edge Reps; prop styling: Randy Brookman Harris; 
food styling: Susan Spungen/Edge Reps p. 340: Clockwise 
from top left: courtesy Merl Meri; courtesy Glow Source; 
courtesy Oriental Trading; courtesy Bend Goods; courtesy 
Joseph Joseph p. 344: Bjarne Jonasson/Trunk Archive 
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Cod Liver 
Oil 


NEW ' 
Fruit Splash 
• flavor m 


The Smartest Smoothie Add-In 


Add Carlson Cod Liver Oil in Fruit 
Splash flavor to your next smoothie 
for upgraded nutrition and taste. One 
teaspoon of Cod Liver Oil provides 
vitamins A and D and is packed with 
1 ,1 00 mg of total omega-3s, including 
400 mg of EPA and 500 mg of DHA, 
which promote:* IBI V 


✓ Cardiovascular system function 

✓ Immune system function 

✓ Brain and nerve function 

✓ Vision health 

✓ Joint health 

✓ Bone strengtlijPRflH^- 


888-234-5656 | www.carlsonlabs.com 



rThese statements have not been evaluated by the FDA. This product is not intended to diagnose, treat, cure, or prevent any disease.] 
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I Am That Girl . . . 

Mindy Kaling 


k 


For our new column, InStyle has partnered with 
the nonprofit organization I Am That Girl. We want 
to chat frankly with celebrities about issues affecting 
girls’self-esteem. This month Mindy Kaling sounds 
off on the upsides of being hypersensitive, the down- 
sides of bumbling through junior high, and why 
projecting confidence is sometimes more important 
than always being TOO percent correct 
We all know people who are “style stars.” But what 
we want to talk about today is the concept of inner 
style — qualities that make you 
feel unique and beautiful that 
have nothing to do with 
outward appearance. If you 
could name your greatest 
invisible accessory, what would 
it be? I think, for me, it’s social IQ, 
a perceptiveness about how people 
are feeling in a social situation. I 
was a hypersensitive kid — one of 
those kids who just thought that 
everyone was judging and hating 
them. Most of the people I know 

who experienced that as children end up being writers. They 
find creative outlets where they can use that [sensitivity]— it’s 
sort of like the gift that they’re given later in life. 

There has been a big push on the red carpet lately to 
“ask her more.” As a writer, a producer, and an actress, 
what is your take? When I’m at an awards show — where 
every person has just spent three hours getting ready and 
putting on restrictive undergarments— I don’t really expect 
thought-provoking questions. I will say this: In interviews that 
are not on the red carpet I do wish people asked me about 
the process of writing, about how we create the characters 
on the show, what it’s like writing a book versus a screenplay 
or an essay versus stand-up comedy. That, to me, is very 




r 


interesting. But instead I get asked a lot about confidence... 
People, especially in the media, are very suspicious of women 
who don’t hate themselves. And by the way, I’m desperately 
neurotic. I care way too much about what everyone thinks 
of me. But in interviews I’m not like, every two seconds, 
incredulous [over my success]. I don’t beat myself up or 
make apologies. If I were a man, no one would ever say, 

“It’s weird that you have this job.” But when you’re an Indian 
woman, people are like, “Aren’t you amazed?” 

How has your perspective on self-esteem changed since 
you were in, say, junior high school? When I was younger, 

I was ruled by self-doubt, which I think is natural because I 
didn’t know what I was good at. As you get older, you start 
to see that the world values things other than just being 
conventionally pretty or good at sports. 

These days, do you ever still wrestle with feelings of self- 
doubt? Oh, absolutely. My friends make fun of my anxiety at 
parties. I’m 36, and when a lot of people in your circle have 
kids or are married and you aren’t, that can be very intimidat- 
ing. The way I handle it is that I try 
to switch into the mind-set of, 

OK, everything will be good for a 
script. I’m lucky that I’m a writer. 
What do you think makes you 
a great leader? I’ve found that 
decisiveness and confidence are 
really important, sometimes 
more than being correct. I am guilty of overthinking things, 
but I’ve realized that keeping some of that to myself has 
helped with my success as a leader. 

What is the best compliment anyone’s ever given you? 

“I don’t know how her mind works.” I loved hearing that. 

If you could give every girl in the world one piece of 
advice, what would it be? Never take naked photos of your- 
self. —EMILY GREENER, co-founder and CEO of I Am That Girl 


“I don’t beat 
myself up 
or make 
apologies.” 


I AM THAT G«L^" 

With local chapters 
around the country (and a 
vibrant online community), 
this empowering group 
aims to improve the way 
girls treat themselves— 
and one another. 


BE THAT GIRL! 

Share a gram or tweet with us 
and @iamthatgirl saying how 
you rock your #InnerStyle 
(confidence, compassion, 
sense of humor, intelligence) 
for a chance to be featured on 
instyle.com/iamthatgirl. 
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BE DARING. BE AN INSPIRATION 
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